
Don’t Blend In
A quick Google search for “travel products” returns more than 
7 million results in a half second. Your odds of being on that 
first results page? About 12 in 7 million. Here’s a better way to 
get the attention of travel goods retailers: Exhibit at The Travel 
Goods Show. More new items debut at The Show than anyplace 
else – as they have for more than 70 years. That’s an unmatched 
track record for connecting brands like yours with leading travel 
goods retailers. Cut through the online noise, and get down to 
business face to face. Log onto thetravelgoodsshow.org or con-
tact Cathy Trecartin and discover how The Show can kickstart 
your 2020: 877-842-1938, x-702; cat@travel-goods.org. b

It’s Show Time Online
THE VERY BEST BRANDS IN TRAVEL GEAR 
will debut their newest products this com-
ing March. To see them and be among them, 
visit the official Travel Goods Show website at  
thetravelgoodsshow.org for up-to-the-minute news 
on who’s exhibiting, where to stay in fabulous 
New Orleans, special Show events and lots more. 
Register to attend (free!) or get the low-down on 

exhibiting at the industry’s most exciting happening. It’s only two days – but 
the impact and energy will ripple throughout 2020. You don’t want to miss 
it. b

2020 Exhibitors – New “Create 
Your Own” Promo Packages
IT IS TIME TO SIGN UP TO GAIN PRODUCT EXPOSURE IN FRONT OF 
the best travel goods retailers on the planet. Promote your product or adver-
tise your brand at the price point that works for you by creating your own 

special promotional package. Choose the 
Travel Goods Product Guide (TGPG) and/
or the New Products Pavilion (NPP) and 
then choose a quarter, half or full-page 
ad in Travel Goods Showcase, the world’s 
best travel goods trade journal. And take 
note – half and full-page ads include an 
added email blast to our buyers list. Items 
displayed in the NPP will automatically 

be eligible for the 2020 Product Innovation Award and The Buzz Award. To 
sign up log on to thetravelgoodsshow.org/advertising-promotions/ or contact 
Kimberly Field at field@travel-goods.org for more information.  b

Our Bread and 
Butter
TGA MEMBERS ARE THE BEDROCK OF 
the Travel Goods Association (TGA). Your 
TGA membership increases our political clout, 
expands our community outreach and helps 
advance our promotional efforts on the part 
of the industry. Your continued support is 
pivotal to the health and success of our asso-
ciation and the travel goods industry. If you 
have not done so already, please check your 
inbox for our membership renewal letter and 
renew your TGA membership today. We great-
ly appreciate your support this past year, and 
we look forward to continuing our partnership 
in 2020. Not a TGA Member? Please log on to 
travel-goods.org/become-a-member/ or con-
tact TGA’s Cathy Trecartin at cttga@aol.com 
for more information.  b

Free Benefit: 
Media Connections 
Through TGA
AS YOU PREPARE FOR THE TRAVEL  
Goods Show – finalizing new products, plan-
ning booth set-up – TGA is working with 
media from across the country who want to 
come see YOUR products. Last year, over forty 
journalists and travel bloggers and influencers 
came to Las Vegas to walk The Show floor. 
This year, TGA is working with the city of New 
Orleans to attract new members of the media 
to see your wares. Get started now by creat-
ing marketing collateral for the Press Room, 
consider including an item in the media gift 
bags, and request the Show’s media list (three 
weeks before The Show) so you can contact 
journalists who’ll be walking the floor. Other 
ways you can attract attention before and at 
The Show is by sharing your news and prod-
uct info – send us press releases on company 
letterhead and we’ll post your news to our 
website and Facebook, LinkedIn and Twitter 
pages. Capitalize on these free member ben-
efits! Please direct questions and content to 
TGA’s PR rep Kate Ryan at kate@kateryanpr.
com or 774-929-5223.  b

TGA News Br iefs cont inued on page 12

Travel Goods SHOWCASE  Winter 2019 11



Cont inued from page 11

TGA Members
A HEARTY WELCOME TO THE FOLLOWING COMPANIES THAT HAVE JOINED TGA SINCE SEPTEMBER:

• Bliss Bracelets LLC, Arlington, TX (M); 
myblisslets.com

• FLYYPOD, Canterbury, Australia (M)
• H2 Travel Luggage, Rancho Cucamonga, CA 

(M); h2luggage.com
• N-voke, Bethesda, MD (M)
• Peboz Products Ltd., Tsim Sha Tsui, Hong 

Kong (M); peboz.com

• RAINRAPS, Richmond, VA (M); rainraps.com
• Rob Rodney Ltd., Coronado, CA (M)
• Stephen Joseph, Lubbock, TX (M);  

stephenjosephgifts.com
• Tech Innovations Inc., Miami, FL (M);  

tech-innovations.io
• Travel PAKT, Fairfax Station, VA (M);  

travel-pakt.com

• Troop London, Park City, UT (M);  
timberwolfbags.com

• unclesign Co. Ltd., Taipei, Taiwan (M);  
unclesign.com

• Zhampagge LLC, Clinton, MD (M);  
zhampagge.com

• Zhejiang Sky-Land I/E Co., Ltd., Jiaxing, 
China (M) 

M=Manufacturer; R=Retailer
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Capitol Beat | By Nate Herman

Trying to Dull the Pain – Tariff Exclusions, 
De Minimis, and MTBs

T
he U.S. travel goods industry faces an exis-
tential threat not seen in almost 20 years.

China, which supplies over 2/3 of all trav-
el goods, is experiencing 25% punitive tariffs. 
The industry faces skyrocketing prices and 
crowding out in our second largest supplier, 

Vietnam, as electronics, toys, furniture, clothes, and shoes 
rush in and steal our capacity. And the U.S. government is 
aggressively reviewing (and pulling in some cases) the duty-
free access of our third choice, the developing countries 
benefitting under the Generalized System of Preferences 
(GSP) program.

In the face of these seemingly insurmountable chal-
lenges, how can we dull the pain? No, I am not suggesting 
that everyone start drinking. Instead, I urge the industry to 
look at opportunities to mitigate the tariffs and rising costs.

Getting Exclusions from the Punitive China Tariffs
The Trump administration recently closed the portal for 

petitions requesting exclusions from the 25% punitive tariffs 
on China, receiving 30,327 petitions by the deadline. Of 
those petitions, 863 requested exclusions for travel goods. 
If any of those petitions are granted, anyone importing the 
product described in the petitions, not just the petitioner, 
will be excluded from (and rebated) the 25% punitive tariffs 
for a period of almost two years, from the inception of the 
tariffs back on September 24, 2018 until August 7, 2020.

But there is a catch. First, the process is moving excruci-
atingly slow. In the month since the portal closed, the Trump 
administration has only reviewed 2,174 petitions, or 7.2% of the 
30,327 petitions submitted, and has granted exclusions for only 
156 of those petitions (none for travel goods). Further, if/when 
a travel goods petition is granted, your product must meet the 
specific product description in the petition to get the benefits.

De Minimis
Under a little-known provision in U.S. customs law 

called “de minimis,” you can send a direct shipment to an 
end consumer duty-free if the value of the shipment is less 
than $800. This is great for e-commerce. The catch is that 
the shipment must go directly to the end consumer (no 
more than one shipment per consumer per day). Moreover, 
the shipment must come from outside the United States 
– either directly from the factory OR from distribution 
centers located in Canada or Mexico. Again, de minimis 
offers the potential for tariff savings, if you can meet the 
requirements.

Miscellaneous Tariff Bills (MTBs)
Through the Miscellaneous Tariff Bill (MTB) process, 

Congress allows importers to petition for the temporary 
reduction or elimination of tariffs on U.S. imports of certain 
products. Again, there is a catch. There can be no U.S. 
production of the product. In addition, the cost to the U.S. 
Treasury in lost tariffs must be less than $500,000 annu-
ally – a tall order for high-tariffed travel goods, but doable. 
The current process has just started, with petitions due by 
December 10. The process ends with Congress voting on a 
final package of MTB provisions in fall 2020, with the tem-
porary tariff reductions going into effect January 1, 2021. 
While that might seem a far way off, TGA is working with 
companies NOW to participate in the MTB process, to get 
petitions in by the December 10 deadline.

I know the future looks bleak, but the industry does have 
options, and TGA is here to help.

For more information, please contact TGA’s Nate Herman 
at nate@travel-goods.org or 202-853-9351.  b


