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Vertical Verve
FOR THE ACTIVE PROFESSIONAL WHO NEEDS A WAY TO BALANCE 
business and recreation, McKlein’s South Shore 17” Leather Carry-
All, Laptop & Tablet Overnight Backpack is designed to transport 
everything you need. The top carry handle and pull-tab open access 
to stored items with ease. The main front vertical full-length zip-
per compartment is perfect for storing clothes. A small top zipper 
pocket keeps keys and other accessories easily accessible. This 
carry-on includes a bottom shoe compartment and has a fully 
lined interior with leather trim and silver hardware. Additionally, 
the back interior compartment contains a 17” built-in laptop and 
tablet pocket with a business accessory 
organizer and another zipper pocket that 
helps keep important belongings safe. 
In pebble grain leather, it is available in 
brown and black. MSRP: $150. For more 
information, visit mckleincompany.com.

McKlein’s South Shore 17” Leather 
Carry-All, Laptop & Tablet Overnight 
Backpack carries comfortably with 

leather padded air mesh exterior 
straps or attaches to rolling luggage. 

Diamonds Are a Traveler’s 
Best Friend
THE PATENTED 2-PIECE KENSIE CHARMING DIAMOND COLLECTION  
from Travelers Club® (28” upright; 20” carry-on) rocks a vintage 
vibe with its new design styled after a radiant-cut diamond shape. 
In gleaming rose gold, its features include a push button single 
grip trolley handle system, top and side carry handles, a mounted 
TSA-accepted lock and 360° 8-wheel system. Cases open to fully-
lined printed pattern inte-
riors with a zippered 
mesh pocket, clear zip-
pered accessory pocket 
and compression strap. 
MSRP: $460/20”; $620/ 
28”; $1,080/set. For 
more information, visit 
travelersclub.com.

Each case in Travelers 
Club’s kensie Charming 
Diamond Collection is a 
beauty built to stand up 
stylishly to the rigors of 

the road.
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Minimalist Updates,  
Maximum Results
NOMATIC HAS UPDATED ITS CLASSIC TRAVEL PACK (MSRP: 
$259.99) and 40L Travel Bag ($279.99) to achieve a more minimal-
ist design in the new version. Bags have increased scratch resis-
tance on the exterior fabric via a tougher carbonite-coated 6PM tar-
paulin to keep them looking sleek and polished longer and a higher 
quality and stronger interior material. Other enhancements include 
removing the two zippers from the main compartment for increased 
security; a stronger chest strap 
designed to carry the load of the 
bag so you don’t feel it on your 
shoulders; and an easier hip 
belt attachment via Hypalon belt 
loops. Finally, YKK zippers have 
been added, giving users confi-
dence in the bags’ durability. For 
more information and to see the 
individual features of each bag, 
visit nomatic.com.

Nomatic’s newly enhanced 
Travel Pack and 40L Travel 
Bag are built with 20-plus 

innovative features.

Fully Loaded Luggage
THE EXPANDABLE ESSENTIAL TRAVELER 22” CARRY-ON SPINNER 
by Traveler’s Choice sports a classic look in either navy or gray in 
durable dobby polyester. Featuring a telescopic handle system; top, 
side and bottom grip handles; steel cable handle and zipper puller; 
and iTravel USB port, the bag offers plenty of thoughtful organiza-
tion via multiple pockets. These include top storage and Magsnap 
pockets and a front pocket with padded laptop and tablet sleeves. 

Additionally, the fully lined 
interior has zippered mesh 
pockets and a zippered power 
bank pocket (power bank not 
included). The bag’s Hinomoto 
single wheels make pushing 
and pulling a breeze. MSRP: 
$200. For more information, 
visit travelerchoice.com.

The Essential Traveler 
22” Carry-on Spinner by 
Traveler’s Choice is loaded 
with storage.

Travel-Savvy Styles
ADVENTURERS CAN EXPRESS THEIR INTENTIONS WHEN THEY 
head to the airport with glossy polycarbonate/ABS luggage in 
patterns including map, stamp, travel and zebra. The expandable 
3-piece Metropolitan Set (21”, 25”, 29”) by Olympia USA holds its 
own with jumbo 8-wheel spinners with reduced noise and smoother 
glide and push button retractable handle. Inside are mesh zip and 
shoe pockets, a divider to create two separate compartments and 
buckle tie-belt to secure clothing, all on an elegantly imprinted 
and fully padded lining. MSRP: $680/set. For more details, visit  
olympiausa.com.

Nothing says adventure like Olympia USA’s Metropolitan Set.

Military Tough for  
Smartphones
PELICAN™ ADDS FOUR NEW MODELS TO ITS CRITICALLY- 
acclaimed line of phone cases for iPhones and Androids. Each 
geared to meet specific lifestyle needs, the Rogue (MSRP: $30) 
features a new waffle-style casing and is available in clear, black 
and taupe; rugged and elegant Mogul ($40) has clean lines and 
super-solid construction and a distinctive transparent purple/silver 
color palette; and Traveler ($50) offers a refined, lightweight and 
streamlined design in black and taupe.

The fourth model, the Pelican™ Protector EMS (Easy Mount 
System) Recharge Case (shown; $80), features an integrated 
easy-mount system and detachable magnetic battery with an extra 
USB port to connect additional devices. Created with technology 
once reserved for first responders and extreme-enthusiasts, this 
case features a rigid impact-resistant outer shell combined with 
a shock-absorbing rubber lining for the most extreme drops. Visit 

pelican.com/us/en/shop to 
see the individual features 
of each new model and new 
accessory options for the 
Protector EMS Case.

Pelican’s durable new Easy 
Mount System offers solu-
tions for on-the-go charging, 
plus stylish new additions 
to its military spec phone 
case lineup are backward 
compatible with the last 
generation of iPhones.

Industr y Buzz cont inued on page 44
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Smart, Expandable 
Suitcase
NO KEYS. NO CODE. NO APP: THE KABUTO® 
Carry-on 4x4 debuts with a TSA-accepted fin-
gerprint lock opening system that memorizes 
up to 10 different fingerprints. The case also 
features an ingenious detachable rear pocket, 
allowing travelers to stow their carry-on in the 
overhead compartment but keep their valu-
ables (boarding pass, passport, laptop, tablet, 
etc.) with them. When deplaning, plug the 
removable rear pocket back into the case and 
all your devices will charge automatically with 
the FidLock-Pogo® combination. Additionally, 
a removable battery with USB A and USB C 
and micro USB ports lets you charge laptop, 
tablet and smartphone on the go. The luggage 
features Kabuto’s patented ultra-silent sliding 
wheels with exclusive ball bearings. MSRP: 
$595. For more 
information, visit 
mykabuto.com.

With 50% 
expandability, 

 the Kabuto 
Carry-on 4x4 

is like getting 
one case and 
then another 

for free.

The Envelope, 
Please
ELEVATED ACCESSIBILITY DEFINES THIS MINI-
malist passport travel organizer, designed 
by Royce New York. With full attention to 
detail this handcrafted full grain leather Travel 
Envelope shows off a hand-milled stud closure 
and space for passport, travel documents, 
currency and receipts. It is sized a petite 6” x 
4” x 0.25” and comes in navy blue, pink and 
black. MSRP: $85. For more information, visit 
royce.us.

Royce’s envelope-style travel organizer 
tucks slimly into bag or brief.

[Business]

Camera Bag Surpasses $1 Million 
in Presales on Kickstarter
NOMATIC AND YOUTUBE STAR, PHOTOGRAPHY INFLUENCER PETER MCKINNON, 
has raised over $1.1 million and counting for the Camera Pack: Peter McKinnon X 
NOMATIC, a water-resistant camera and travel bag that features a compartmental-
ized system for packing along with a separate clothing area, laptop pocket and side 
camera pocket for easy access, plus many additional tech features.

“We’re excited to reach this level of support so early in our campaign, which 
shows there’s a real need for a functional camera bag like this,” said NOMATIC 
co-founder Jon Richards. “In addition to all the best features necessary for a 
photographer, Peter wanted us to design a full travel system – and that’s what 
this bag is.”

The bag launched Oct. 15 and has raised over $1.1 million 
with more than 3,300 backers on Kickstarter. McKinnon, who 
creates content about photography and cinematography for 
nearly 4 million YouTube subscribers, helped design the carry-
on size bag with the pro or a hobbyist photographer in mind. 
Optimizing packing was essential as well as expandability. The 
bag features a 7-liter expansion system, a full internal suspen-
sion system to lighten the load, and multiple external adjust-

ment and support straps. The case will be 
available in April 2020, retailing at $399.

Travelers, photographers and adventurists 
have quickly embraced the Camera Pack: 
Peter McKinnon X NOMATIC with its cus-
tomizable organization and easy access 
pockets.

Traveler’s Choice Named  
Official Luggage Provider for  
USA Bobsled/Skeleton
USA BOBSLED/SKELETON (USABS) ANNOUNCES THAT TRAVELER’S CHOICE HAS 
joined its family of sponsors as the official luggage provider for the national team.

“We are very excited to have Traveler’s Choice as a part of our team,” said 
USABS Team General Manager Lenny Kasten, who established the relationship. 

“Traveler’s Choice makes a lightweight 
quality product so the athletes and 
coaches don’t need to worry when 
they travel and can focus on what they 
need to do to compete at their best.”

Athletes and coaches received 
their luggage in November when 
the 2019-2020 National Team was 
named. The team will compete in 
eight World Cup races that will stop 
in the U.S., Germany, France, Austria, 

Switzerland and Latvia before concluding with the 2020 World Championships in 
Altenberg, Germany in February.

“We are honored to be the official luggage provider for the USA Bobsled/
Skeleton team as they compete in the World Cup races,” said Roger Yang, chief 
executive officer of Traveler’s Choice. “We’re proud to support the USA Bobsled/
Skeleton team on their upcoming travels and provide them with high quality lug-
gage that is spacious, reliable, and durable.”

Industr y Buzz cont inued on page 46
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[Milestone]

Industry Loses Colleague, Mentor, Friend
Our industry sadly lost a long-time mem-
ber last month. Daniel R. Geisen of 
Oconomowoc, WI died on Oct. 13, 2019. 
Born on Nov. 29, 1939, Dan enlisted in 
the U.S. Navy and served his country 
upon graduating high school until 1961, 
and continued serving in the U.S. Naval 
Reserve until 1963. He married his wife, 
Kati, in 1970.

Dan started his independent sales 
representative business in 1995 and worked diligently until his 
retirement. Together with Kati by his side they built a formidable 
and successful career in sales in the luggage and travelware 

industry. Dan proudly represented many companies through the 
years and formed not only business partnerships but also friend-
ships with many of his customers and business associates along 
the way.

Dan was active in both the American Legion and Rotary where 
he served as a past president of the Oconomowoc Rotary Club. 
He served on several local boards and was also very involved in 
St. Bruno Parish.

Many in our industry knew Dan as a colleague, mentor and 
friend. He was a friend that will be missed by many.

One of Dan’s favorite things to do was to listen to a local radio 
show that closed with the song, “Happy Trails.” So happy trails, 
Dan, until we meet again.  –Scott Kosmin

Daniel R. Geisen

Classifieds
Email your classified ad to Kim Wong at kim@travel-goods.org. 
Deadline for the Spring 2020 issue is January 24, 2020.

SEEKING SALES/MARKETING MANAGER
M&A, Inc., subsidiary to Travelers Club®, is seeking a leader for 
our sales/marketing team to assist in broadening our brand and 
additionally launching a patented special project. As marketing 
is a vital role, being the ultimate support for our entire business, 
the candidate will provide creative ideas with strategic initiatives. 
Please send resumé to peter@travelersclub.com.

MERCHANDISER/PURCHASING MANAGER/PRODUCT 
DESIGNER
M&A, Inc., subsidiary to Travelers Club®, is seeking an accom-
plished product developer to assist in broadening our new brand 
and additionally launching a patented special project. As product 
development is instrumental for our entire company, the candidate 
will provide original and inventive ideas with strategic initiatives. 
Please send your resumé to peter@travelersclub.com.

SEBENS CONSULTING & ASSOCIATES,YOUR PARTNERS  
IN SUCCESS

 • Strategic Planning
 • Sourcing, Manufacturing and Import Management
 • Product Development and Design
 • QC/QA and Product Engineering
 • Branding
 • Sales and Marketing
 • Distribution
 • Retail Planning and Operations
 • Merchandising

Supporting brands, entrepreneurs, manufacturers and retailers.
Contact: 

David@DavidSebens.com | info@SebensConsulting.com
T: 732.369.6886 I M: 732.675.4917

SebensConsulting.com


