
Countdown to 

NOLA
New Orleans is so loved, it may enjoy more pet names than 
any American city – NOLA, Crescent City, the Big Easy, Paris of 
the South, the Birthplace of Jazz, and the City that Care For-
got, among others.

We’re coming to NOLA with a brand new Show, a sure way to 
kickstart your 2020 sales season. Read on…

Real Life Bests URLs
The Internet is no substitute for real life expe-
rience. Getting hands on with an item – much 
less thousands of items, from hundreds of 

brands – is more con-
vincing than poring 
over dimensional specs 
and a materials list.

NOLA is a Destination City
Most of us got into travel goods 
because we love travel. And New 
Orleans is one of the country’s most 
compelling destination cities:

• It’s foodie nirvana. Mark Twain 
observed, “New Orleans food is 
as delicious as the less criminal 
forms of sin.” The city’s French, 
Spanish, African, Native Ameri-
can, Caribbean, Cajun and Cre-
ole influence finds expression 
in some of the most distinctive, 
delicious food anywhere.

• New Orleans is the birthplace 
of jazz, arguably the most 
American musical genre.

• The French Quarter, one of the 
oldest European settlements in 
the U.S., marked its tricentenni-
al last year and features dozens 
of buildings – and businesses – 
dating to the colonial era.

• The recently expanded, 
award-winning National WWII 
Museum’s 6 acres and five giant 
pavilions commemorate the 
American experience of WWII, 
the 20th Century’s pivotal event.

• NOLA’s night life and entertain-
ment is legend.

“Anyone who says 
trade shows are not 
relevant in a digital age 
doesn’t understand 
the importance of 
face-to-face meetings. 
Watching a TV program 
isn’t the same as being 
there. Virtual reality is 
just that – virtual.”

– David Lomas, TGA Chair

“It’s more important than ever for retailers to 
understand how to optimize store operations and 
customer expectations. At The Show you will gain 

valuable, first-hand insight and ask retailing experts 
questions that pertain uniquely to your stores.”

 –Nicole Leinbach Reyhle, RetailMinded.com
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Brand New Brands
Launch Pods bring new blood to the industry, 
putting 24 newborn companies on The Show 
floor in 2018. Five of them “graduated” to full-
size booths for 2019: Demi Hugger, Hydaway, 
Modobag, ReturnMe and Scoocase, with more 
to come in 2020.

New Product Reveals
The Travel Goods Show is the world’s largest 
stage for debut travel products. Hundreds of 
brands introduce thousands of brand new 
travel items at The Show. And this is the only 
place to experience them first hand.

FOCUSED
IntensitY
The 2020 Show’s more focused experi-

ence mimics how we browse 
and shop, letting us cut to 
the chase.
Maximum booth-size limits and the 
smaller Show footprint make it pos-

sible to see everything in a 2-day timeframe while en-
couraging serendipitous discovery.

• It’s one less overnight and no weekend days away 
for retailers, when stores are busiest.

• For exhibitors, it means no weekend setup fees and 
obviates weekend travel.

“There is no better place to really test the water than 
the one show per year attended by all the relevant 
buyers. It’s like a body growing new cells to keep 
growing and stay healthy.” – David Lomas, TGA Chair

Smarter Retail Starts Here

“Reducing booth size and the overall footprint of The Show makes 
it easier for retailers to navigate, and make sure what they see is 
relevant for the coming season. Exhibitors gain by reducing costs 
and the smaller booths make them focus on what their message 
is for the coming year.” – David Lomas, TGA Chair

It’s never been more vital to optimize store  
operations and the customer experience.
RETAIL LABS’ in-person sessions will help raise your retail 
IQ, helping you adapt your store experience to how to-
day’s Internet-empowered consumers shop.
DISCOVER:
• How to boost sales using social media at the local level.
• Why it’s important to develop a store culture – and how to 

nourish your own.
• How to design compelling in-store shopping experiences.
• Ways to leverage data, customer-centric experiences and  

internal operations for more selling power.

It’s Your Association
Being present at The Show supports TGA’s mission to 
protect the industry’s interests, and lets you interact 
directly with TGA staff.

Even as this issue went to press, TGA helped protect 
Generalized System of Preferences for Thailand, In-
donesia and Ukraine after a five-year lobbying cam-
paign to obtain duty-free status for U.S. imports of 
travel goods from most developing countries in-
cluding Cambodia, Thailand, Myanmar, Pakistan, Sri 
Lanka and the Philippines.

This hits every one of us at every level – manufactur-
ers, importers and retailers. 

Turn the page for more information on The 2020 Travel Goods Show or go to thetravelgoodsshow.org

It’s Good Business. And a Good Time.

Real Connection
And The Show connects you to 

the people behind the brands, in 
more meaningful ways than any 

website contact form. 
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