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It’s Official!
TGA MEMBERS RECENTLY CAST THEIR E-VOTES IN SUPPORT OF TGA’S 
Slate of Nominees for the 2018-2019 TGA Board of Directors. Thanks to everyone 
who exercised their very important privilege as a member of this Association and 
voted!

2018-2019 TGA Board of Directors
Officers
Robert Dodson, Ricardo Beverly Hills, Chair (M)
David Lomas, Design Go Ltd., Chair Elect (M)
Jack Holodnicki, Olivet International, Vice Chair (M)
Cliff Ensley, Leisure Merchandising Corp., Treasurer (M)
Jerry Kallman, Airline International Luggage, Secretary (R)
Scott Kosmin, 24-7 International, Immediate Past Chair (M)
Directors
Sue Flaum, Burlington Stores (R)
Nathan Haskell, it luggage (M)
Magi Raible, LifeGear Design (M)
M=Manufacturer, R=Retailer b

Your Perfect,  
Ready-made Audience
Building the perfect travel product isn’t 
enough – you need an audience to suc-
ceed. The International Travel Goods 
Show brings together retail buyers from 
all over the planet, and because more 
travel items debut at The Show than at 

any other event, those buyers are on the lookout – and receptive – to 
new brands and ideas. It’s your single best opportunity to reach the best 
retailers in travel products. And now’s the time to act, if you want good 
placement in the exhibit hall, in front of this ready-made audience. For 
more information, contact Cathy Trecartin now at cttga@aol.com, 877-
842-1938, x-702. b

Shout Your News from the TGA 
Rooftops
A VALUABLE PIECE OF YOUR ACTIVE TGA MEMBERSHIP IS OUR MEDIA 
relations program. Are you taking advantage? Our publicist Kate Ryan wants 
to know about your brand-new products, so she can include them in outreach 
to writers working with outlets like Money Inc., Reader’s Digest, the Los Angeles 
Times, The Washington Post, countless blogs and others. Contact Kate today at  
kate@kateryanpr.com with questions, company news or product info. Don’t forget to 
send Kate your press releases on company letterhead too – we’ll post them to TGA’s 
social media channels! b

Membership 
Benefits: Save 
Money, Help the 
Industry, and 
Yourself
TRAVEL GOODS ASSOCATION IS  
more than the industry’s biggest 
trade association – we’re your gate-
way to inside news and industry net-
works. We’re your legislative voice in 
Washington, D.C., and your PR con-
nection to media outlets, personalities 
and influencers. We’re discount ship-
ping and credit card processing. And if 
you’re an exhibitor at The International 
Travel Goods Show, TGA members save 
35% on booth space. We represent the 
industry, and your membership helps 
further that agenda. Now’s the best time 
to join – get full member benefits for the 
rest of 2018 at 50% off the standard rate. 
Discover everything TGA can do for you 
– contact Member Services Director 
Cathy Trecartin for details, 877-842-
1938, x-702, cttga@aol.com or log on to  
travel-goods.org/become-a-member/ for 
more information. b

Save on Shipping 
– up to 70% or 
More – with TGA
CUT OVERHEAD TO REDUCE  
your shipping costs – up to 29% with 
FedEx, and 70% or more on LTL (less 
than truckload) freight. This is a valu-
able TGA member benefit, with no 
minimums or obligations, that can 
shrink this significant line item in your 
business expenses. Learn more about 
discount shipping with PartnerShip, 
TGA’s shipping provider, at partnership.
com/21TGA, or contact PartnerShip 
directly at 800-599-2902, sales@partner 
ship.com. b
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New Members
A HEARTY WELCOME TO  
the following companies that 
have joined TGA since May:

• A Pet With Paws® LLC, New York, NY 
(M); apetwithpaws.com

• AJ Global Travel and Tour, Pretoria, 
Africa (R)

• Calego International, Inc., Saint-
Laurent, QC, Canada (M);  
calego.com

• Clicks Umbrellas & Accessories, 
Brooklyn, NY (M); jezragroup.com

• Crew Outfitters, Seattle, WA (M);  
carrygear.com

• Demi Hugger, Billerica, MA (M);  
demihugger.com

• Ezywipe of America, Miami, FL (M);  
ezywipe.com

• First Look NYC Inc., New York, NY 
(M); firstlook-nyc.com

• Hydaway, Bend, OR (M);  
hydawaybottle.com

• Legare Innovations, Quebec, QC, 
Canada (A)

• Luggage Tech, New York, NY (M)

• Mascot Metropolitan Inc., South 
San Francisco, CA (M); tutto.com

• Modobag, Inc., Chicago, IL (M);  
modobag.com

• NUKI, Inc., Del Mar, CA (M);  
nukicases.com

• Playmarket Shopping Trolleys, Delta, 
BC, Canada (M);  
playmarket.ca

• Portmantos Inc./Luggage Online, 
Metuchen, NJ (R); portmantos.com/ 
luggageonline.com

• Ramsey Gear, North Bend, WA (M); 
ramseygear.com

• Returnme, Point Claire, Canada (M);  
returnmepromo.com

• Rickshaw Journey, Rogersville, MO 
(R); rickshawjourney.com

• Sphynx, Canoga Park, CA (M);  
shopsphynx.com

• Tagstar, York, United Kingdom (M); 
toughtags.com

• TraveLife International, Jackson, 
WY (M)

• Travelmall Switzerland Holding Ltd., 
Kwai Chung, Hong Kong (M)

• Yon Design, Fort Lauderdale, FL 
(M); smartblanket.com

M=Manufacturer; R=Retailer
 

Capitol Beat | By Nate Herman

Something Wicked This Way 
Comes…
A s I write this column, what we all feared is coming true. In July, President Donald J. 

Trump proposed imposing punitive tariffs of 25% on U.S. imports of all travel goods 
from China. If implemented, this 25% tariff would be on top of the incredibly high 8%, 

10%, 17.6%, 18.6%, and 20% tariffs we already pay on our imports of travel goods.
President Trump says he wants to tax China to stop them from stealing U.S. technol-

ogy and intellectual property. But, as we all know, China doesn’t pay the tariffs, we do – our 
companies pay and, in turn, our customers pay too.

Why is this bad? Today, 84% of all travel goods sold in the United States are imported 
from China. Not only is there no way to move this quantity of product to other sourcing coun-
tries easily, or quickly, especially with more complicated and technical travel goods, there 
just isn’t the capacity in the rest of the world to pick up the slack.

What’s worse is that even some of those alternative sources are under assault by 
President Trump. As many of you know, the Travel Goods Association (TGA) waged a suc-
cessful five-year battle to get travel goods added to the Generalized System of Preferences 
program. As a result, today, U.S. travel goods imports from over 100 countries, not including 
China or Vietnam, can enter the United States duty-free. Yet, this spring, President Trump 
announced a review of GSP eligibility for India, Indonesia, and Thailand, three major alterna-
tive suppliers. TGA is fighting hard to ensure benefits are not withdrawn for these countries, 
but we won’t know until later this year.

The punitive tariffs on U.S. travel goods imports are not in place…yet. President Trump’s 
proposal is now going through a public comment process. TGA will testify against the tariffs 
and fight hard to prevent them from going into effect.  

However, President Trump seems determined to impose more tariffs on U.S. imports 
from China. He has already imposed 25% punitive tariffs on $50 billion worth of U.S. imports 
from China, with no end in sight.

We are in a trade war. Not the one described in the boring economics class portrayed 
in the classic movie, Ferris Bueller’s Day Off (which described how ridiculously high tariffs 
imposed by the Smoot-Hawley Tariff Act of 1930 contributed to the Great Depression). This 
is a trade war that will hurt your consumers, your workers, your business, and the U.S. 
economy.

That is why we need you to submit public comments opposing the tariffs, and to publicly 
raise your voice in every community where you are based regarding how these tariffs will hurt 
you, your workers, and your consumers. And TGA is willing to help.

TGA will continue the fight as well. As always, stay tuned.
For more information, please contact TGA’s Nate Herman at nate@travel-goods.org or 202-

853-9351. b

New Prop 65 Warning Label 
Requirements in Effect
On  August 30, 2018, California will require new Proposition 65 warn-
ing labels. TGA recently unveiled guidance –  travel-goods.org/how-to-
comply-with-prop-65-and-sample-labels/  -- which provides TGA members 
with details on how to comply with the new California Prop 65 warning 
label requirements. This tool breaks down the Prop 65 regulation text 
into actionable items to help members develop their compliance strat-
egy with regard to Prop 65 warning labels. Member log-in is required to 
view this guide. If you are not a member of TGA and would like to take 
advantage of this and other important member benefits, please go to   
travel-goods.org/become-a-member/ to learn more. b
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MEMBER PROFILES In an 
effort to publicize and promote 
the travel goods industry, TGA 
profiles both new and long-
standing members in every 
issue of Travel Goods Showcase 
and on TGA’s website, travel-
goods.org. TGA members can 
submit profile information by 
visiting travel-goods.org.

MEMBER PROFILES

LuggageTracker 
.com
LUGGAGETRACKER.COM WAS BORN 
from 20+ years of experience in the travel 
insurance industry, dealing with lost lug-
gage and contents that were never returned 
to their owners. With more than 4.5 billion 

Bagot Leather Goods is 
a Long-time Supporter of 
Almost Home
GUY PAQUETTE & BAGOT LEATHER GOODS IN DOWNTOWN 
Kingston have been supporting Almost Home, a home-away-
from-home for families with sick children, for two decades 
rallying fellow businesses and vendors to secure valuable 
prizes and donations for both their golf tournament and Bid 
of Entertainment. In addition, Guy Paquette created “Kingston 
Show ’n Shine”, an annual motorcycle event in downtown 
Kingston turned charity event that draws crowds from near and 
far. Since 2013 proceeds from the Show ’n Shine have sup-
ported Almost Home.  b

Bark n Bag through 
Broadway Barks Helps 
Find Forever Homes for 
Dogs and Cats
BARK N BAG LLC IS LENDING 
support to Broadway Barks 
20. While the company has 
been a part of Broadway 
Barks since 2005, David 
Fine, the founder of Bark n 
Bag, has supported the char-
ity for 19 years. Originally 
conceived as a program to 
promote the adoption of shel-
ter animals, Broadway Barks 
has evolved into an event 
that is not only focused on 
the plight of homeless ani-
mals but has opened the 
door of communication and 
fostered a spirit of commu-
nity among the shelters and rescue groups working throughout 
the city. Over 2,000 dogs and cats have found homes through 
the efforts of Broadway Barks. b

DEMOCRACY IN ACTION Highlighting the corporate citizenship  
of the travel goods industry

Eagle Creek Joins Forces 
with packH2O and 
Focuses on Puerto Rico 
Relief Efforts 
IN MARCH, EAGLE CREEK AND PACKH2O, LAUNCHED THEIR 
annual “Buy a Bag, Change a Life” campaign to make safe 
drinking water more accessible. This year, relief efforts focused 
on Puerto Rico, helping those still without access to clean 
water. For every duffle, backpack or luggage item purchased 
on eaglecreek.com during the month of March, Eagle Creek 
donated a packH2O water pack through their on-the-ground 
partner in Puerto Rico, Partners for Care.

By running the “Buy a Bag, Change a Life” campaign Eagle 
Creek strove to elevate global water issues and invite their 
customers to be part of the solution. And their customers have 
responded. Over the course of the last two campaigns, Eagle 
Creek was able to donate almost 3,000 water packs, positively 
affecting more than 50,000 people who would otherwise not 
have access to clean drinking water. b

Sutton Home Fashions 
supports Breast Cancer 
Awareness
IN HONOR OF BREAST CANCER AWARENESS, SUTTON HOME 
Fashions created a memory 
foam travel pillow that illus-
trates the significance of 
BCA. The travel pillow fea-
tures pink ribbons, butter-
flies, flowers and hope. The 
pillow was meant to inspire 
hope to those affected by 
breast cancer with a por-
tion of the proceeds donat-
ed to the National Breast 
Cancer Foundation, whose 
mission is to provide free mammograms to women across the 
Unites States through their network of hospitals. b

Founder of Bark n Bag David Fine with 
Bernadette Peters, a big supporter of 
Broadway Barks

bags moving through the world’s airports, 
it’s no wonder more than 20 million bags are 
lost or temporarily misplaced each year.

By providing an industry standard for 
luggage identification, LuggageTracker.com 
can have a significant impact on how many 
lost-luggage stories finish with a happy end-
ing. LuggageTracker.com’s metal ID tags 
are permanently affixed to bags – by the 

Cont inued on page 28

Cont inued from page 24
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manufacturer, consumer or retailer – 
and enable bag owners to be located in 
LuggageTracker’s database in order to 
be reunited with their bags.

“LuggageTracker.com tags can 
reduce by up to 80% the compensa-
tion claims paid by airlines and other 
transport providers,” states Paul Quinn. 
“Increased luggage returns improve the 
customer experience and an industry 
standard luggage identification value 
adds to the luggage manufacturer’s 
products.”

LuggageTracker.com aspires to cre-
ate a universal identification/notifica-
tion system across air carriers, baggage 
service providers and luggage manu-
facturers, enabling transport providers 
to easily contact the owners of luggage 
and baggage in their possession – ben-
efiting travelers and transportation pro-
viders alike.

For more information, go to  
luggagetracker.com or contact Paul 
Quinn at paul.quinn@luggagetracker.
com or 855-265-6555. b

MEMBER PROFILES

RetraStrap

RETRASTRAP IS THE NEW WAY 
to travel with wheeled carry-on lug-
gage. Simply attach the RetraStrap to 
your carry-on handle, wear around your 
shoulder as a cross body, tip the bag 
and start walking hands free. Use both 

hands to hold other items while travel-
ing such as your phone, boarding pass, 
cup of coffee, children items, jacket, or 
other bags. 

“Push a stroller, a wheelchair, hold 
on to a moving bus or train...the possi-
bilities are endless,” states Omar Abass. 
“The RetraStrap also reduces the physi-
cal strain on your muscles and joints 
from constantly pulling a heavy carry-
on in an awkward position and posture. 
Moreover, the RetraStrap works as an 
anti-theft and anti-forgetting device as 
it keeps the carry-on attached to your 
body with no need to worry about the 
bag tipping over each time you stop and 
try to balance it in the upright position.”

The RetraStrap works with most 
wheeled carry-on luggage types and 
can withstand up to 50 lbs of force. 
It is easily adjustable in length to fit 
most people. In addition, the retraction 
mechanism is designed to provide good 
maneuverability and to be easy to wear, 
remove, and store. 

For more information, visit  
retrastrap.com or contact Omar Abass, 
retrastrap@gmail.com; 740-953-0725. b

MEMBER PROFILES

Sleep-A-Board

AS PASSENGER SPACE ON PLANES 
and public commuter resources contin-
ues to shrink, Sleep-A-Board Founder 
Andy Miller began looking for a way to 
rest his head in the forward position. 
“Neck pillows and leaning against the 
window are not comfortable for me,” 
Miller says. “I created Sleep-A-Board 
to provide a support platform for your 
head in the limited passenger space 
available.” 

Sleep-A-Board is a product of the 
PM Group, named for Andy’s father, 
who left an inspirational imprint 
despite passing away when Andy was 
just 21 years old. It is family owned and 
operated, and a portion of each pur-
chase goes to support building wells in 

impoverished areas of the world to pro-
vide clean water, prevent waterborne 
illnesses, create villages and schools, 
and demonstrate to others that they are 
not forgotten. 

For more information, visit  
sleep-a-board.com or contact Andy 
Miller at info@sleep-a-board.com; 404-
615-3269. b

MEMBER PROFILES

Travelbadger

TRAVELBADGER™ SOLVES A  
common travel frustration – arriving 
at your destination and discovering 
something essential left behind: Q-Tips, 
a toothbrush, etc. While researching 
the most commonly used toiletry items, 
its creators determined having a large 
variety of products was important, and 
came up with the idea of pre-filled 
toiletry bags that could be customized 
with add-ons.

“Travelbadger is a one-stop shop for 
all your travel toiletry and gear needs,” 
explains Nicole Myers. “No need to 
bounce from store to store to find all 
the little things needed for your trip.”

Travelbadger kits come in a sturdy 
reusable 3-1-1-compliant see-through 
bag, and there are a variety of kits 
aimed at men, women and children, 
with a remarkably deep array of add-on 
sundries for hair, hygiene, dental and 
beauty needs in TSA-friendly sizes. It’s 
like the ultimate airport or hotel lobby 
convenience store, with terrific selec-
tion, fair pricing and free shipping.

Travelbadger’s kits are TSA com-
pliant, but the company goes one bet-
ter, with the ability to ship directly to 
your destination to avoid the security 
slowdown (or to cover for those for-
gotten items). All in the name of what 
Travelbadger’s founders – who are both 
moms – call “Easy Peasy Packin’.”

For more information, visit  
travelbadger.com or contact Nicole 
Myers at info@travelbadger.com; 509-
413-2416. b

Cont inued from page 26


