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NEW AND 
NOTEWORTHY

Erin  
Culp-Leonard
Manager and 
Buyer
Bag & Baggage 
Prairie Village, KS

My first TGA Show was in Orlando, so 
I’ve been coming to The Show for over 
10 years. 

Bag & Baggage has three stores in 
the Kansas City metro area. We stock 
it all:  luggage, accessories, clothing, 
maps, language books, gifts, games, 
and more. Service is also an important 
part of our business, including luggage 
repair and travel-enhancement semi-
nars for today’s world class travelers. 

At The Show this year I was happy 
to see that the eco-friendly product 
trend is continuing.  I think my favor-
ite item was the que Bottle – it’s as if 
CORKCICLE was collapsible, and it’s 
available in really delightful colors. I 
saw a lot of fun travel accessories this 
year with great graphics – mermaids, 
unicorns, and pineapples – which are 
all so hot right now. My favorite travel 
accessory exhibitor was ALIFEDESIGN; 

they were showing new products which 
I think our customers will love, in 
great colorways. Other outstanding 
exhibitors included Thule, COCOON 
by Design Salt and Matador. All three 
companies are constantly introducing 
new, innovative travel goods. 

Sean Foster
Co-owner
Blck Luxe
Davie, FL

At Blck Luxe we are re-launching our 
e-commerce business, focusing on 
leather goods, luxury travel accessories 
and hand luggage, especially duffels and 
backpacks. We believe that a bag should 
complete, not clash with your outfit, so 
we carry products that have a fashion-
forward look with clean, simple lines. 

We are looking to expand into 
suitcases, so I was happy to find the 
TUPLUS One. I appreciated the sophis-
ticated lines of the aluminum shell and 
the innovative dual-angle open system. 

One of the principal benefits of 
going to The Show is that it gave us a 
comprehensive market overview. The 
majority of the hand luggage we saw 
had a lot of external organizational 
zippers and compartments. This con-
firmed our decision to focus on a niche 
aesthetic that is sleeker and more archi-
tectural.   

Randy 
Swanberg 
Buyer for Special 
Events 
Costco
Issaquah, WA

Costco Special Events promotes inter-
esting merchandise that can really ben-
efit from in-person demonstration, and 
that isn’t carried in Costco as a stocked 
item. We’ve found that our custom-
ers are very engaged by technology, 
especially built-in scales and charging 
systems; so that’s what I’m primarily 
looking at this year at The Show. Along 
the way, I do run into unexpected, 

Retailers at The 2018 International Travel Goods Show represent a diversity of business plans, niche markets, and 
travel styles. But they all have a clear vision of who their customer is and what it takes to surprise and delight them. 
This year’s crop of new products did not disappoint, with buyers widely praising the collections shown at The 2018 
International Travel Goods Show as the most innovative, ever. While the basics remain the same – the carry-on, the 
neck pillow, the water bottle – they’ve been reimagined with entirely new functions and features. Read on for the 
brands and products that stood out to our varied sample of savvy travel retailers. 
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interesting finds. My favorite this year 
is The Carry-On Closet from Solgaard 
Design. Their shelf system works for 
organization within the carry-on, but 
can be removed when not needed. It’s a 
visually impactful product, immediately 
comprehensible during a demonstra-
tion. That’s exactly what’s needed for 
a luggage special event to succeed in a 
busy warehouse store environment.

Michelle Baird
Buyer
Hoosier 
Motor Club 
Indianapolis, IN

The AAA Hoosier Motor Club Branch 
Offices include AAA Travel Stores for 
our AAA members, both those using our 
insurance and roadside service as well 
as clients of our AAA Travel Agency. I’ve 
been coming to The Show since 2005, 
and this year two accessory companies 
really caught my eye. The HYDAWAY 
Collapsible Water Bottle collapses to 
about an inch in height; it’s great for 
air travel, when you’d normally have 
to pack an empty water bottle to fill 
up past the TSA checkpoint. Even an 
empty bottle takes up a lot of space, 
but the HYDAWAY can easily be tossed 
into a carry-on tote or backpack and 
expanded when needed. As a bonus, 
the water bottles come in a neat travel-
themed carrying case. 

My other great accessory discovery 
this year was from ZIPIT. Since our 
AAA members travel by air and car, 
items to keep children occupied are a 
must. ZIPIT’s really innovative concept: 
interactive coloring books that make 
colors and stickers come alive through 
the use of their free app. In my experi-
ence, too many current programs just 
guide children through a series of steps, 
while ZIPIT is designed instead to stim-
ulate a child’s creativity.

Both products caught my eye since 
they go way beyond the typical func-
tions of a water bottle and coloring 
book.  With our busy summer trav-
el months soon approaching, we’ve 
already submitted orders with these 
two companies. We’re expecting great 
sales and reorders!

Willy N. van 
Dooijeweert
Business Leader
URBAN Traveler 
Stores
St. Paul, MN

I started at Dayton Hudson Dept. Stores 
executive management program in 1974 
and my first luggage buying job was for 
Dayton in 1977. So I’ve been involved 
in the luggage industry for more than 
41 years – attending The Show, chair-
ing the import committee, even writing 
articles for this magazine. Last year 
URBAN Traveler had their best year 
ever, and this year is on track to be even 
better. We stay relevant by focusing on 
products that are unique and upscale. 
At The Show this year I thought the Go 
Travel booth was both inviting and excit-
ing, they created a feeling that was a 
cross between a showroom and a living 
room. Matador also had a high-energy 
booth with great products. I thought the 
Launch Pods were a great idea, those 
individual vendors got a lot of atten-
tion. I particularly enjoyed meeting the 
guys at HYDAWAY and seeing their new 
21-oz ultra-packable water bottle, which 
comes in its own TSA accepted travel 
case with a carry clip. I think everyone 
should be that hungry for business, even 
if they’re not a new exhibitor.

Heather 
Conway
Buyer
Kaehler Luggage 
Winnetka, IL

Kaehler Luggage has a great location in 
an active downtown business district. 
We’ve been open since 1920, and I’ve 
been with Kaehler for the past 28 years. 
As a specialty luggage store our clients 

are more discerning, and we offer unique 
products and a high level of service, 
including repair and customization. 

Overall, I felt there was more inno-
vation at The Show this year. People are 
thinking outside the box with wheels. 
Our owner enjoyed test-riding the 
Scoocase motorized suitcase through 
the opening night cocktail party. G-RO 
is also doing something really different 
with their large-diameter GravityRoll™ 
wheels, and we are always looking for 
interesting luggage that’s not available 
in every outlet. There seemed to be 
more green products, like the EPIC® 
PhantomBIO™ bio-composite hard-
side luggage, made from polypropolene 
reinforced with natural fibers, replacing 
non-renewable materials. Victorinox 
did a complete overhaul of their offer-
ings and it was fantastic. We’re particu-
larly happy with the updates to Werks 
Traveler, which is our most popular 
Victorinox collection.

David Saad
President
Luggage World 
St. Louis Park, 
MN

At Luggage World we have flags from 
40 different countries hanging from 
the ceiling. We try to cater to the whole 
world of luggage, so if you walk in we 
welcome you. This principle has kept us 
in business for 42 years. 

Our other key philosophy is that 
if we don’t respect it, we don’t sell it. 
While the majority of what we stock 
is high end, we have been able to 
find opening price point luggage that 
provides our customers with excellent 
quality for the money. At The Show this 
year I was very impressed with the new 
luggage from Ricardo Beverly Hills, 
Jump® Paris, BRIC’S, Briggs & Riley, 
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Travelpro, Victorinox, and DELSEY. I 
also saw some very nice accessories 
from Lewis N. Clark, Travelon® and 
Design Go. 

However, for me the highlight of 
The Show this year was the Opening 
Night Party, where we visited with our 
colleagues from the NLDA group, had 
a beer or two, and chatted about our 
industry. The company, the music, the 
event was absolutely beautiful!

Randy 
MacKenzie
Owner and Vice 
President 
Edwards 
Everything Travel 
Foster City, CA

Edwards Everything Travel has been 
attending The Show since its inception. 
We look for original travel products to 
enhance our customers’ travel experi-
ence. I thought the updated anti-theft 
travel handbags, slings and backpacks 
at Pacsafe will succeed in attracting a 
more sophisticated consumer. We also 
liked the Evolution S3, the latest ver-
sion of the Cabeau neck pillow. Their 
new patent-pending Seat Strap System 
keeps your head from falling forward 
by easily and unobtrusively fastening 
the pillow onto the back of your air-
plane seat. I know our customers will 
appreciate that new feature. 

Another vendor we do well with is 
Matador, and this year they did not dis-
appoint. Their new FlatPak™ Toiletry 
Bottles, constructed of leak-proof weld-
ed Cordura®, were designed with an 
appealing design aesthetic. We haven’t 
seen roll-up bottles for shampoos and 
lotions on the market before. 

Overall, I was thrilled to find so 
many innovative accessories at The 
Show this year. Having new and 
thoughtfully designed travel accessories 
keeps our customers coming back.

Mary Beth 
Buchanan
CEO and CTO 
GOwithHIPPO 
Travel   
St Peter’s, NS 
Canada

GOwithHIPPO is a full-service travel 
agency staffed by independent profes-
sionals in a franchisee-type arrange-
ment. Our travel professionals are called 
HIPPOS, and our logo is a friendly pur-
ple hippo. Five years ago conventional 
wisdom said the travel agent was dead, 
but we’ve found that the confusing pro-
liferation of online travel websites has 
driven folks back to the comfort of a 
real travel agent. This is true across all 
our clientele, but especially those in the 
20-39 age range.

One of our favorite HIPPO hashtags 
is #LuxuryAtEveryPricePoint. We can’t 
all afford first class, and with the way 
seats are shrinking and amenities are 
disappearing, in a few years we’ll all be 
standing on the plane. We put together 
travel comfort kits that our HIPPOS 
can sell to their clients, both as a rev-
enue stream and because it can make 
a tremendous difference to the quality 
of a trip. 

We attended The Show for the first 
time looking for sources for our whole-
sale online store, as well as future prod-
ucts for an online retail store that’s in 
development. I was excited and inspired 
to see so many entrepreneurs at The 
Show, as well as products produced in 
North America. I thought we’d have to 
fly to China to create customized prod-
ucts, but it looks like instead we can 
use TGA and The International Travel 
Goods Show as our one-stop private-
label sourcing shop.

I loved seeing all of the opportu-
nities available not only for us, but 
for the entrepreneurs at The Show. 
Keely Watson from Head DEFENDER 
is awesome. I’m the kind of person 
who travels with wipes and hand sani-

tizer, and looking at a cloth seat-back 
cover just makes my head itch. Head 
DEFENDER’s anti-microbial technol-
ogy makes this my ideal headrest cover 
and neck support. 

The folks at TagsForBags are creat-
ing a prototype for us as we speak. I was 
so impressed with how you can lift your 
whole suitcase by their super-strong 
webbing bag tag.

I am a dedicated window-seat trav-
eler, so spAIRtray™ speaks my lan-
guage. It installs instantly, and if for 
some reason it doesn’t fit the window 
it’s so flat that it really takes up no room 
in your carry-on, so there is no down-
side to bringing it along. 

We also enjoyed meeting the guys 
behind goDesk and hearing the story 
behind their suitcase accessory. They 
felt called to create their product after 
juggling their coffee, phone, lunch and 
laptop in a crowded airport lounge, and 
watching everyone else do the same. 

I want to stick those HomingPIN 
stickers on the back of my kids, as well 
as everything else I own. HomingPIN 
comes at a price point that is tremen-
dously attractive, and it provides you 
with a chance of seeing a lost travel 
item again. 

Out of all the inspiring people and 
products we discovered, my favorite is 
The World’s Only Carryon Wheelchair. 
So many of our clients love river cruis-
es, and they are no longer allowed to 
keep their wheelchair in the hallway 
outside their stateroom for safety rea-
sons. And everyone with mobility issues 
who flies on an airplane can benefit 
from a wheelchair that you can take 
with you as a carry-on onto the plane, 
so you’re not subject to the whims of 
luggage handlers and gate agents. You 
can’t believe how long we have been 
looking for something like this. It’s truly 
a game changer.

Coming to The International Travel 
Goods Show expanded not only my 
product awareness and networking 
opportunities – it completely re-ener-
gized and renewed my enthusiasm 
for being in this exciting industry. At 
GOwithHIPPO we love doing what 
we do – creating amazing moments 
and memories. It’s easier to have great 
experiences when you have impactful, 
quality accessories and tools to travel 
with, and that’s why we needed to 
attend The 2018 International Travel 
Goods Show. b
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