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News Notes&
Top Travel Tech Trends 

Americans Miss Out on $22 Billion of Free Travel Each Year 

According to NerdWallet’s 2018 
Travel Credit Card Survey, 
Americans are collectively leav-

ing about $22 billion worth of free 
travel on the table each year by not 
taking advantage of travel-centric credit 
cards. Individually, that means each 
person who doesn’t take advantage of 
credit card travel rewards misses out 
on an average of $277 per year – or 
considerably more for new cardhold-
ers who would be offered even sweeter 
deals at sign up and for their first year. 

Avoiding Fake Hotel Wi-Fi 
Scams

Hackers at hotels and resorts 
around the world are preying 
on travelers by establishing open 

Wi-Fi networks in public areas. The 
hackers set up networks that, based on 
their names, appear to be operated by 
hoteliers. When guests login, the hack-
ers can monitor everything a guest does 
in real time, including access to any 
personal information entered on the 
network – things like email addresses, 
passwords and credit card information. 
To protect against hackers, travelers 
should use their smartphone’s 3G or 
4G connection in lieu of a local Wi-Fi 
network, particularly when banking or 
shopping. Another suggestion is to shut 
off the phone’s auto join feature and to 
ask for the hotel’s network name before 
signing on to a Wi-Fi network.  

source: nbc news

First-time Cruisers Surveyed

In a study of nearly 9,000 inquiries 
made to leading travel agents by 
new-to-cruise travelers worldwide, 

the preferences of first-time cruisers are 
clear. Nearly 26% of all first-time inqui-
ries involved fly-cruise trips, though 
just 9% resulted in bookings that bun-
dled flights and cruises together. More 
than 80% of inquiries were for two 
adults, while river cruises and African 
destinations are quickly increasing in 
popularity. Because first-time cruisers 
are unfamiliar with onboard product 
offerings, travel agents have the oppor-
tunity to upsell cruises to first-time 
customers using specialized product 
knowledge and a better understanding 
of what appeals to first-time cruisers.  

source: travelpulse

Technological changes happen fast in the travel industry. According to 
analyst GlobalData, there are six technology trends to watch in 2018. 
First is augmented and virtual reality (AR and VR), which are used 
for content marketing and to help show travelers lodging options in 
advance. Artificial Intelligence, or AI, is helping to automate operations 
that previously required human intervention for increased efficiency 
and lower cost. The Internet of Things (IoT), found in smart baggage 
for instance, is easing traveler anxiety and improving the traveler 
experience. Voice-activated devices are used in more and more hotels, 
while Wi-Fi connectivity and smart wearable devices (such as Disney’s 
MagicBand) round out the technologies that are helping to shape the 
future of the travel and tourism industries in 2018.   source: globaldata 

After fees, NerdWallet says those deals 
add up to an average of $450, which 
when combined with an average first 
year of points value, amounts to more 
than $900 in missed travel rewards. 
The credit card website doesn’t advo-
cate opening credit cards simply to take 
advantage of travel benefits, but fre-
quent travelers who are already credit 
card users may be wise to consider the 
available options before leaving another 
dollar of free travel on the table.  

source: cnbc 
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The Best and Worst Places 
to Buy a Vacation Rental

Thanks to the increasing popular-
ity of services such as VRBO and 
Airbnb, more people than ever 

are renting private residences in lieu of 
staying in traditional hotels. It’s benefi-
cial for renters who enjoy more space 
and the ability to prepare meals, while 
homeowners enjoy the opportunity to 
recoup some of the costs of a vacation 
home. According to Rented.com, how-
ever, not all markets make for the best 
vacation home investments. Based on 
criteria such as rental popularity, tax 
rates and housing prices, the website 
ranks 150 U.S. markets for prospec-
tive purchasers. Atop the 2017 list is 
Panama City Beach, FL, followed by 
Chicago, IL; Napa, CA; Memphis, TN 
and Tulsa, OK – a destination that may 
surprise some. The five worst locations 
are at the bottom of the list due to 
sky-high prices and an abundance of 
competition. These include Park City, 
UT; Naples, FL; Martha’s Vineyard, MA; 
Palo Alto, CA and Aspen, CO. 

source: usa today

Luxury Space Hotel Now 
Taking Reservations

Is an Annual Travel 
Insurance Policy for You?

Many travelers purchase trip 
insurance before expensive 
trips, just in case something 

goes wrong, someone is injured or the 
trip is delayed or canceled. But if you 
take more than two trips per year, 
you could save money by choosing an 
annual trip insurance policy instead of 
insuring each trip separately. The big-
gest challenge is that annual coverage 
can be difficult to find, and when you 
do find it you may find it comes with 
more restrictions and limitations than a 
single-trip policy. The biggest difference 
tends to be that annual policies focus 
on medical coverage rather than cancel-
lation benefits. Adventure travelers may 
also find limitations to coverage in case 
of accidents related to ziplining, scuba 
diving, hiking or rafting, and long-term 
travelers will need to limit trips to 45 
days or less or risk the insurer denying 
coverage. Domestic travelers will be 
reassured to know their normal health 
insurance covers them domestically, so 
it’s only international travelers who real-
ly need to look into medical coverage. 
Frequent travelers would be well served 
to investigate the options in annual 
travel insurance policies from provid-
ers such as Allianz Travel Insurance, 
HTH Worldwide, International Medical 
Group, RoamRight, Seven Corners and 
Travel Guard.  source: usa today

The Best Airlines in the 
World

According to travelers using the 
travel rating and review site 
TripAdvisor, the best airline in 

the world is Singapore Airlines. “The 
award is a validation of the hard work 
and dedication of our thousands of staff 
all around the world,” said airline CEO 
Goh Choon Phong, “who focus their 
attention every day on ensuring that 
Singapore Airlines remains competitive 
on a global level.” Air New Zealand, 
Emirates, Japan Airlines and EVA Air 
round out the top five. The top-ranked 
North American airline is Southwest, 
which came in at number six overall. 
TripAdvisor bases its Travelers’ Choice 
Awards on traveler-submitted reviews. 
Several organizations create their own 
airline rankings, and travelers may be 
best served by seeking out airlines that 
are popular on multiple lists. 

source: usa today

How to Avoid Getting Sick 
on Airplanes

Sitting next to a sick person on 
a plane is a surefire way to get 
sick. So says a recent study in the 

Proceedings of the National Academy 
of Sciences, which says the 11 people 
seated nearest those with a respiratory 
virus have a more than an 80% chance 
of catching it. That accounts for the 
two seats on either side of the traveler, 
as well as the three people immediately 
behind and in front of them. Beyond 
that range, though, the risk for infection 
drops to less than 3%. Charles Gerba, 
a microbiologist from the University 
of Arizona who, is also known by the 
moniker “Dr. Germ,” says the study 
shows the risk of infection is limited 
to those in the immediate vicinity of 
the ailing traveler. USA Today asked 
Dr. Germ what other areas in a plane 
make travelers sick. Restrooms and tray 
tables top the list of germiest locations. 
Use of hand sanitizer and disinfecting 
wipes, said Dr. Germ, are great ways to 
minimize the risk of infection. If you’re 
seated within two seats of a sick pas-
senger, the doctor says, your best bet is 
to ask to be reseated elsewhere in the 
cabin.  source: usa today

Pilot Diverts Plane to  
Save Dog

United Airlines apologized earlier 
this year for the death of a pas-
senger’s dog after a flight atten-

dant told the traveler to store the dog in 
the overhead compartment. More dogs 
die on United Airlines flights than any 
other U.S. commercial air carrier – but 
those statistics might be deceptive due 
to the fact that United accepts higher-
risk dog breeds that other major U.S. 
carriers simply do not permit to travel. 
Short-nosed breeds such as bulldogs, 
boxers, pugs, Boston terriers, Pekingese, 
mastiffs and shih tzus are more likely to 
suffer from respiratory issues broadly, 
as well as acutely during travel. The 
airline says it warns travelers of the 
heightened dangers of traveling with 
these delicate breeds. On a recent Air 
Canada flight, the pilot diverted to land 
early when he became aware that the 
plane’s cargo area heating system was 
not functioning correctly – a decision 
that could cost the airline thousands 
of dollars in fuel costs but which likely 
saved the dog’s life. 

sources: washington post and cnn 

F or those travelers with deep pock-
ets who crave a truly unique vaca-
tion, Orion Span’s new Aurora 

Station may be the perfect fit. The bou-
tique hotel can house only six guests at 
a time because it’s actually a modular 
space station scheduled to launch into 
low earth orbit in 2021. It has also 
begun taking reservations – which start 
at $9.5 million per person for a 12-day 
journey 200 miles above the planet. 
(An $80,000 refundable deposit gets 
travelers onto the reservation waitlist 
for the hotel that will orbit earth every 
90 minutes, providing 16 sunrises and 
sunsets every 24 hours.) The company 
has streamlined the traditional year-
long regimen of preparation for space 
travel to just three months via the Orion 
Span Astronaut Certification program. 
Believe it or not, other companies are 
also working on space-based vacations, 
with the goal to be operational within 
the next five years.  source: travel + leisure

News & Notes cont inued on page 16
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Marriott Consolidates 
Rewards Program

Marriott International is offering 
many new perks for rewards 
program members to make it 

easier to take advantage of benefits 
ranging from discounts to free stays 
and exclusive amenities. Beginning in 
August, Marriott Rewards, Ritz-Carlton 
Rewards and Starwood Preferred Guest 
members will share one unified rewards 
program. This will make it easier for 
guests to book stays and earn points 
across 29 different brands and more 
than 6,500 hotel properties – from bou-
tiques and extended stay accommoda-
tions to select service and luxury hotels. 
On average, members will earn approxi-
mately 20% more points for every dollar 
spent under the new program, and it 
will shorten the stay time required to 
earn elite status to 10 days. None of 
the programs will have blackout dates 
and two newly available branded credit 
cards will make it easier to earn points.  

source: travel + leisure

Flight Delayed? Get Paid! 

According to European law, pas-
sengers on delayed and cancelled 
flights are entitled to financial 

compensation from the offending air-
line. And according to AirHelp, an app 
that helps passengers find and collect 
those funds, U.S. airline passengers are 
eligible to claim more than $450 mil-
lion for disrupted E.U. destined flights 
in 2017 alone. When flights are delayed 
by extraordinary circumstances – such 
as extreme weather or political unrest – 
passengers are not entitled to any claim. 
Otherwise, claims are based on distance 
traveled and length of delay. Claims 
may be collected up to three years 
after the date of travel. In the process 
of monitoring Europe-bound flights 
around the world, AirHelp has also 
developed a picture of the airports with 
the best on-time records. In the U.S. the 
top three are Houston’s George Bush 
Intercontinental Airport with an 81.77% 
on-time average, Atlanta’s Hartsfield-
Jackson International Airport with an 
81.65% on-time average and Denver 
International Airport with an 80.31% 
on-time average. Rounding out the top 
10 are a pair of New York area airports: 
John F. Kennedy International and 
Newark Liberty International, which 
have on-time records of 72.24% and 
70.29%, respectively.   source: airhelp 

Hontus Milano Group 
Expands Mia Toro Retail 
Stores into Latin America
HONTUS Milano Group, parent company of HONTUS Milano, Planet 
Traveler, Viaggi Mia and Mia Toro luggage brands, recently part-
nered with MDS Investments in order to expand retail locations into 
Latin America. “Our brand has enjoyed hyper growth globally,” said 
HONTUS Milano Group CEO and Product Architect Harry Sheikh. 
“This partnership will take our positioning to a whole new level.”   
 source: hontus milano group

Balanzza Signs  
Exclusive Travel Retail 
Market Distribution Deal 
with Sourcing Network 
International

Balanzza, a pioneer in the 
use of digital luggage 
scales as travel accessories, 

announced earlier this year that it 
will partner with Sourcing Network 
International (SNI) to enter the 
travel retail market and help extend 
distribution of their iconic luggage 
scale line. SNI is a distributor of 
high-value items to retail locations 
in casinos, airports, hotels and other 
tourist destinations and will exclu-
sively supply the Balanzza products 
to the travel retail market. “We are 
very excited by what SNI can bring 
to the table,” said Ronald Kritzler, 
CEO of Balanzza. “We have been 
targeting the travel retail market 
for many years and we truly believe 
that a partnership with SNI is the 
right path to reach our goals for this 
market.” source: balanzza

HONTUS Milano 
partnered with 
MDS Investments 
to open Mia Toro 
retail chain stores 
in Latin America. 
Pictured is the 
new Mia Toro 
store in Chile. 

LongLat Partners with 
Wendy Knecht

Travel luggage maker LongLat 
has announced a strate-
gic partnership with Wendy 

Knecht, owner of Knecht Concepts, 
to develop and market a range of 
organization-centric, transformable 
casual bags and travel accessories 
designed to enhance LongLat’s 
share of the retail marketplace. As 
an inventor, designer, on-air spokes-
person and entrepreneur, Knecht 
– a former flight attendant – has 
a long and successful history of 
product development, having sold 
almost two million bags in a variety 
of styles. “We’re both excited and 
proud to announce this partner-
ship,” said LongLat President Gary 
Perella. “The primary objectives of 
the LongLat/Knecht venture are to 
facilitate global business growth, 
expand the category to our portfolio 
of brands and to accelerate product 
launches for our customers.” 
 source: longlat

News & Notes cont inued on page 18

Cont inued from page 14
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Excess Baggage Now in 
North America

The world’s leading provider of pas-
senger concourse baggage servic-
es, Excess Baggage Company has 

launched its first North American loca-
tion at Toronto Pearson International 
Airport (TPIA) in Canada. TPIA is 
Canada’s largest airport and the sec-
ond busiest airport in North America 
for international travel. With approxi-
mately 47 million passengers traveling 
through the airport each year, Excess 
Baggage placed locations in Terminal 
1 and Terminal 3 to help travelers with 
services including bag storage, luggage 
retail, tour bookings and more. 

source: excess baggage company

Travelbadger’s New Website Goes Live

Travelbadger, maker of pre-pack-
aged travel toiletry kits, recently 
launched its new website at trav-

elbadger.com. “We hope to provide a 
convenient one-stop shop for any trav-
eler getting ready to head on a trip,” 
said Travelbadger’s CEO Nikki Myers. 
“Our large variety of inventory will 
help any traveler find what they need 
without leaving the comfort of their 
own home.” The website is streamlined 
and broken down by male, female, 
children’s and organic TSA compliant 
toiletries to make shopping fast and 
easy. A variety of other travel goods are 
also available.  source: travelbadger

Travelbadger’s new website at travelbadger.com is a 
one-stop shop for pre-packaged travel toiletry kits. 

Eagle Creek’s New Brand Campaign

Adventure travel bag maker Eagle 
Creek has a 40-year history of 
encouraging customers to get out-

side and connect with new places and 
cultures. Its latest effort is the Find Your 
Unknown campaign and mobile tour, 
what the company calls a “global move-
ment designed to break people out of 
stale habits, mindsets and routines and to 
explore the world – whether that’s a nearby trail or a far-flung destination.” The Find 
Your Unknown campaign will spread across social media, blogs, the Eagle Creek 
website, retail locations and through a mobile community tour that launched in 
March.  source: eagle creek

A mockup of the new Excess Baggage location in 
Toronto Pearson International Airport which will bring 
the company’s luggage rental and bag storage ser-
vices to North America for the first time. 

Travelon’s New Award-
Winning Bag

At The 2018 International Travel 
Goods Show, luggage maker 
Travelon® launched its newest 

product, the patent-pending LockDown 
bag. The anti-theft LockDown bag pre-
vents thieves from accessing important 
valuables thanks to features such as a 
cut-proof strap and SafeTex body mate-
rial, as well as one-piece construction. 
The LockDown bag also won the Global 
Innovations Award for Product Design 
and Innovation Excellence at the 2018 
IHA Innovation Awards Gala thanks 
to its ability to keep valuables locked 
down at home or while traveling. 

source: travelon

Launched at The 2018 International Travel Goods 
Show, the new Travelon LockDown bag was hon-
ored with the GIA Product Design and Innovation 
Excellence Award. 

Still from a Find Your Unknown brand video. 

Manufacturing Up, 
Retail Slightly Down 
According to the U.S. Department 
of Labor, the manufacturing indus-
try has added roughly 293,000 
jobs since President Trump’s elec-
tion. The sector led all with 22,000 
job gains in March. Business ser-
vices added 33,000 jobs in March 
while overall unemployment held 
steady at 4.1%. The construc-
tion industry lost 15,000 jobs in 
March, giving back one quarter 
of the huge gains it made the month prior. Retail has fluctuated 
between job gains and losses over the past few months, but cut 
4,400 jobs in March to end slightly down. Over the past 12 months 
retail jobs have essentially held steady even in the face of many 
notable retailer bankruptcies. source: cnbc 

Cont inued from page 16
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Expected Store Closings in 2018

Thousands of U.S. retail stores are scheduled to permanently close in 2018. 
Among the most prominent are Toys”R”Us, Walgreen’s and Claire’s, adding to 
the more than 105 million square feet of retail space that closed in 2017. More 

than 76 million square feet of retail space had been announced for closing through 
March of this year. The closings may benefit those retailers who are able to stay 
open as a lack of retail tenants is putting pressure on landlords  to lower rents. Not 
all retailers are closing stores, however. Ulta, Target and Warby Parker are opening 
stores across the country, though not at a scale large enough to make up for 2017 
closings from the likes of Sears and Sam’s Club, as well as old closings from now 
defunct chains such as Sports Authority and Circuit City.  source: cnbc 

China Plans Tariffs in Response to Trump 

After President Trump announced 
plans for trade tariffs on $50 bil-
lion in imported Chinese-made 

products this spring, government offi-
cials in Beijing announced their own 
plans for similar measures. That retalia-
tion was cited by Trump one week later 
when he ordered his administration 
officials to consider tripling the amount 
of tariffs to include an additional $100 
billion in Chinese goods. “If the admin-
istration follows through on this threat, 
American families should prepare to 
pay more for summer clothes, shoes, 
back-to-school gear, home décor and 

The Business Case for 
Stable Employee Scheduling

Studies have shown that erratic 
work schedules take a toll on the 
well-being of workers in the retail, 

restaurant and hospitality industries, yet 
many employers continue to view stable 
scheduling as an unaffordable luxury. 
Now a new research study involving 
more than two dozen retail employees 
in Chicagoland and San Francisco Bay 
Area Gap stores shows that more pre-
dictable and consistent hours also ben-
efit a store’s bottom line. The study ran-
domly assigned about two-thirds of the 
stores’ managers to schedule employees 
with consistent shift times from day to 
day, as well as more consistent sched-
ules from week to week. The remaining 
third of the stores continued scheduling 
as usual. On average, the stores that 
implemented consistent scheduling saw 
7% higher sales during the experiment. 
Researchers say the improvements may 
be attributable to less turnover with the 
consistent scheduling, allowing reten-
tion of experienced employees. 

source: the new york times

holiday shopping,” said Hun Quach, 
vice president of international trade for 
the Retail Industry Leaders Association 
(RILA). “This will hit every season and 
every category. Tariffs of this magni-
tude will not only negate any increase 
from tax reform in worker’s paychecks, 
but the combination of new taxes on 
consumers and retaliatory taxes on 
American exports has the potential to 
both depress consumer spending and 
slow down the economy.” Experts fear 
an escalating trade war would benefit 
neither American nor Chinese consum-
ers.  source: digital commerce 360


