
Travel Goods SHOWCASE  Spring 2018 33

TGA Members
A HEARTY WELCOME TO THE  
following companies that have 
joined TGA since November:

• Bizhop Luggage, Wheathampstead,  
St. Albans, United Kingdom (M); 
bizhop.co.uk

• Bon Voyage USA Inc., Brooklyn, NY (M)
• Capelli New York, New York, NY (M);  

capellinewyork.com
• Carlton, Mumbai, MAH, India (M);  

carltontravelgoods.com
• Dream Duffel, Plymouth, MN (M);  

dreamduffel.com
• Freeheart-Covo Drinkware, Sarasota, 

FL (M); gofreeheart.com
• G-RO, El Segundo, CA (M); g-ro.com
• Golden Hills Luggage, Ontario, CA (M);  

goldenhillsluggage.com
• Impact Plastics Automotive, Elgin, IL 

(M); cartopcargo.com
• Limitless Innovations, McHenry, IL 

(M); limitlessinnovations.com
• Livolt Company, Miami, FL (M);  

livolt.co
• LuggageTracker.com, Valley Cottage, 

NY (M); luggagetracker.com
• NorthUp Tek Co. Ltd./JS Calkins, 

Renton, WA (M); northuptek.com
• OHT Leather Crafts, Karachi, Sin, 

Pakistan (M); ohtleathercrafts.com
• que Bottle, Emeryville, CA (M);  

getque.com
• Reiko Wireless Inc., Commack, NY 

(M); reikowireless.com
• Sleep-A-Board, Powder Springs, GA 

(M); sleep-a-board.com
• The Restroom Kit, Clinton, MD (M);  

therestroomkit.com
• Travel Goods Outlet, Camarillo, CA 

(M); travelgoodsoutlet.com
• Travelbadger, Mead, WA (M);  

travelbadger.com 
• VOCIER, Neustadt, NA, Austria (M); 

vocier.com
• WillLand Outdoors, Brampton, ON, 

Canada (M); WillLandOutdoors.com

M=Manufacturer

February 27–March 1, 2018
Las Vegas Convention Center

Two Nights, Two Must 
Go-to Events
TGA IS PROUD TO BE SPONSORING TWO NET-
working events exclusive to Show attendees 
at the upcoming International Travel Goods 

Show. Get Up and Go to the industry’s biggest professional mixer on 
Tuesday, February 27th, at The Show entrance from 5:30–7:00 p.m. This 
event is your best opportunity to connect and bond with the people who 
really influence your business. Then come applaud and be inspired at the 
TGA Awards Ceremony on Wednesday, February 28th in Room S229 from 
5:30–6:00 p.m. This 30-minute gathering spotlights the most revolutionary 
new items with the Product Innovation Award, salutes altruistic engage-
ment with the Community Service Award, and for the first time, toasts the 
recipients of The Buzz Award and Best Booth Awards! Be sure to mark your 
calendars and join us! b

Capitalize in Vegas: The Show is the 
Place to Market Yourself
EVERY YEAR, THE SHOW ATTRACTS MEDIA ATTENDEES FROM ACROSS THE COUNTRY – AND 
sometimes the world – in search of the year’s upcoming trends. They come to walk the floor, 
but we like to help them find what they’re looking for and provide resources to guide post-Show 
coverage. Encourage attending media to learn about your brand by developing a presence in the 
Press Room. It’s the first place each editor stops before exploring the exhibit floor – so take 
advantage of the opportunity to showcase your brand through media kits and gift bag samples, 
all included in exhibit costs. If you are an exhibitor and have questions about how to prepare 
for media at The Show, contact TGA’s Kate Ryan via email at kate@kateryanpr.com or phone, 
774-929-5223. Be sure to contact Kate three weeks prior to Show time for an attending media 
list – and reach out to the editors who’ll be in Las Vegas or plan to cover The Show from afar to 
arrange appointments or send product information.  b

Be sure to stop by TGA 
Booth 1001 for water, 
coffee, a yummy cookie 
and a chance to win a 
motor scooter!
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Capitol Beat | By Nate Herman

To Trade or Not to Trade, That 
is the Question

2
017 was an awful year for trade…rhetoric. If you 
read the paper, watched the news, or trolled social 
media, all you saw was trade bashing. In fact, trade 
has become the new four-letter word.

But, besides the United States withdrawing 
from the Trans-Pacific Partnership (TPP), that’s all it has been 
so far…just words.

Many believe that those words are going to translate into 
action in 2018. That President Trump is finally going to put his 
money (or, more accurately, your customers’ money) where his 
mouth is.

What does that mean for the U.S. travel goods industry and 
its 100,000 U.S. workers, an industry where 99% of all travel 
goods sold in the United States are imported?

We at TGA believe one of the first trade actions of 2018 
will be good for the industry. Sometime this spring, we believe 
Congress will retroactively renew the Generalized System of 
Preferences (GSP) program, which expired December 31. With 
travel goods being added to GSP in 2017, the program has pro-
vided real opportunities to begin to diversify sourcing away from 
China to duty-free sourcing from developing countries around 
the world. Despite his vitriol against trade in general, the Trump 
administration actually supports GSP because of the strong 
enforcement provisions built into the program.

Now, whether the rest of those trade actions will be good for 
the industry or not…the answer is probably not.

The first action to watch out for is the President’s decisions 
on pending Section 232 cases against U.S. imports of steel 
and aluminum. Section 232 of the Trade Expansion Act of 1962 
allows the President to curtail imports of certain products if 
those imports threaten “national security.” While China is the 
main target, any decision by Trump to restrict imports of steel 
and aluminum would impact countries around the world from 
Asia, to the Western Hemisphere, to Eastern Europe. The sec-
ond action is the President’s decision on a pending safeguard 

(Section 201) case involving U.S. imports of solar panels from 
China and an anti-dumping case against U.S. imports of large 
appliances from Korea. In all of these cases, travel goods are 
not directly impacted. However, the potential retaliation by these 
countries against the United States for an adverse decision 
could have a knock-on effect on travel goods, i.e. a trade war 
with the industry’s largest supplier, China, would not be good.

Next, we turn to free trade agreements. The Trump admin-
istration has set an artificial deadline of March 31 for the rene-
gotiation of the North American Free Trade Agreement (NAFTA) 
and is looking for a similar timeline for the renegotiation of the 
Korea-U.S. Free Trade Agreement (KORUS). Trump has repeat-
edly threatened to withdrawal from both agreements if he 
doesn’t get his way in the negotiations. Again, Mexico, Canada, 
and Korea are not big suppliers of travel goods. But, the trade 
war that could erupt by U.S. withdrawal from these agreements 
could disrupt major markets for U.S. travel goods brands.

The last item to watch for is the President’s decision in the 
pending case against China’s lack of protection of intellectual 
property rights (IPR). This case, brought under Section 301 of 
the Trade Act of 1974, provides the President broad latitude 
in how he retaliates for the alleged lack of IPR protection. 
That means, in this case, that Trump could take any retaliatory 
action, like imposing punitive duties on, or even banning, U.S. 
imports of travel goods and other consumer products from 
China.

Needless to say, this year will be a lot of fun (or not) to 
watch from the trade perspective. And it will be mostly up to 
one man, President Donald J. Trump, to decide whether 2018 
will be a year of action, or just another year of empty rhetoric. 
Regardless, TGA will continue educating the administration and 
Congress on the importance of trade to the U.S. travel goods 
industry.

For more information, please contact TGA’s Nate Herman at 

nate@travel-goods.org or 202-853-9351. b

CALIFORNIA PROP 65

More California Proposition 65 Notices Issued
New "60-day" notices have been issued alleging that 
brands and retailers sold travel bags, travel sets, 
purses, passport covers, backpacks, wallets, luggage 
tags, diaper bags, card holders, cosmetic totes, cos-
metic bags, luggage locks, and tote bag handles in 
California that contained lead and/or di (2-ethylhexyl) 
phthalate (DEHP) in violation of a California law known 

as Proposition 65 (Prop 65). The notices serve as intent 
to bring lawsuits against the recipients of the notices 
that sold these products. 

For more information on Prop 65, please go to the 
Prop 65 page on the TGA website at travel-goods.org 
or contact TGA's Nate Herman, nate@travel-goods.org, 
202-853-9351. b
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DEMOCRACY IN ACTION Highlighting the corporate citizenship  
of the travel goods industry

que Bottle Supports 
Environmental Non-Profits 
IN 2017, QUE BOTTLE BEGAN PARTNERING WITH ENVIRON-
mental non-profits across the country to expand their mis-
sion beyond their 
envi ronmental ly 
conscious prod-
ucts and into the 
oceans, canyons, 
and rainforests. 
Partnering with the Coral Reef Alliance in November, they 
launched their first limited edition “Ocean Waves” bottle. 
Donating $5 for every bottle purchased to the Coral Reef 
Alliance, they directly contributed $2,500 to protect the second 
largest barrier reefscape in the world. 

More recently in December 2017, que Bottle released their 
second limited edition "Sandstone" bottle in partnership with 
the Grand Canyon Trust to support their efforts in protecting 
the Colorado Plateau’s land, water, and Native Peoples’ sacred 
sites from the destructive impacts of development and climate 
change. For every bottle purchased, $5 is being donated to the 
Grand Canyon Trust  to protect and restore the Grand Canyon 
and Colorado Plateau. By the end of the campaign, they will 
have raised another $2,500 to benefit the environment. 

Beginning January 1, 2018, que Bottle is also donating 
10% of all profits to the Rainforest Trust, which has helped 
safeguard over 17.6 million acres of wildlife habitat around the 
world. b

Cabeau Partners with LA 
Family Housing 
ON OCTOBER 6, 2017 CABEAU PARTNERED WITH LA FAMILY 
Housing to assemble 50 baskets full of everyday essentials 
that were given to people transitioning out of homelessness into 
a new housing facility, LA Family Housing Campus. The baskets 
were filled with  pillows, toilet paper, body soap, washcloths, 
utensils, and more. Over 25 Cabeau volunteers also wrote 
letters to welcome those moving into the new development 
and served lunch to these individuals. In addition, Los Angeles 
Mayor, Eric Garcetti, was in attendance and awarded Cabeau 
with a Certificate of Recognition for its commitment to help-
ing the most vulnerable Angelenos by volunteering their time, 
providing basic necessities for formerly unsheltered neighbors, 
welcoming them 
home and bring- 
ing the com- 
munity together 
for an open dia- 
logue.  b

LifeGear Partners with 
Style Her Empowered
LIFEGEAR DESIGN IS PASSIONATE ABOUT SUPPORTING WOMEN 
all over the world and is proud to announce a partnership 
with Style Her Empowered, 
an organization that gives 
girls the opportunity and 
resources to defy challeng-
es and prepare for their 
future in school.  To that 
end in Notsé, Togo, you can 
now find a small but grow-
ing workshop in which school-aged girls are at work sewing their 
own uniforms. And through profit sharing and logistical support, 
LifeGear looks forward to seeing a new generation of educated 
women in Togo.  b

Olympia USA Continues 
Its Efforts to Help the 
Homeless
OLYMPIA USA, A FREQUENT CONTRIBUTOR TO LOS ANGELES 
based philanthropy “Eyes Not Forgotten,” 
donated over 200 backpacks to the 
Weingart Center for the Homeless, a 
comprehensive human services center 
for homeless men and women living in 
Skid Row, Los Angeles. Volunteers at 
“Eyes Not Forgotten” filled the donated 
backpacks with hygiene supplies and 
nutritional snacks and handed them out to the recipients at a 
special event that took place in December.  b

United By Blue is 
Dedicated to Making the 
World a Trash-Free Place
FOR EVERY PRODUCT SOLD, UNITED BY BLUE REMOVES ONE 
pound of trash from the world's oceans and waterways.  And 
by that, they don’t mean writing checks 
or accepting donations. Their pledge to 
remove one pound of trash means rallying 
their team and like-minded volunteers to 
pick up plastic bottles, tires, appliances, 
and even abandoned trucks from rivers, 
streams, creeks, and beaches.  In fact, 
United By Blue started their company by 
getting their hands dirty – they hosted their first clean-up the 
same week they sold their first T-shirt. Since United By Blue 
began in 2010, they’ve hosted 202  clean-ups and removed 
1,039,456 pounds of trash across 27 states (and counting). b
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spairtray.net or contact Will Robertson 
at will@sonictechnology.com; 800-247-
5548.  b

MEMBER PROFILES

Matador
MATADOR’S FIRST PRODUCT, THE 

Pocket Blanket, was 
born in a 10×10-
foot San Francisco 
bedroom in 2014, 
when its creators 

stumbled on a trend 
– people sitting outside 

on their coats or lugging bulky blan-
kets across town to parks and beaches. 
Envisioning a better solution, the pock-
et-sized blanket was born and ignited 
a passion for designing and developing 
packable adventure gear.

“What started as a pocket-sized 
blanket that unfolds to seat four became 
a passion for designing and developing 
a full line of high-quality, ultra-packable 
bags and accessories,” states Tamara 
Kelly. “It’s a totally new category we’re 
introducing to the world. Our mission 
is to make travels and adventures more 
convenient through high-quality pack-
able gear.”

With a focus on the future, Matador 
uses its strengths in consumer research, 
design, and cutting-edge material tech-
nology to develop the innovative prod-
ucts its customers expect. The ever-
expanding product offerings stay true 
to Matador’s packable adventure gear 
roots, with a vast range of items from 
its top-selling pocket blanket to dry 
bags, nanodry towels, tote bags, duffels, 
and backpacks that all pack down into 
their own carrying compartments.

For more information, visit  
matadorup.com or contact Tamara 
Keller at tamara@matadorup.com; 970-
213-1505. b

DEMOCRACY IN ACTION Highlighting the corporate citizenship  
of the travel goods industry

Signal Brands Donates to Dress for Success
IN DECEMBER 2017 SIGNAL BRANDS DONATED 
350 Guess Totes to Dress For Success Worldwide-
West for their 7th Annual Shop for Success. Shop 
for Success is the ultimate 5-day designer shopping 
celebration where LA’s most stylish can update their 

MEMBER PROFILES

Solite 
International
WITH MORE THAN 60 YEARS OF 
collective experience in the travel goods 
industry, Solite International’s founders 
have designed their products with a 
variety of exclusive features, including 
patented wheels that glide in silence 

with double bearings, patented wire-
tension expandability for soft-side lug-
gage, and a tilt handle built for ease 
of control. Founded in 2016, Solite 
International also offers an additional 
brand for the budget-conscious traveler, 
Verage, which provides water-resistant 
pieces in eye-popping colors.

“Solite International’s start-to-finish 
knowledge of the luggage-making pro-
cess, from design to manufacturing, 
enables it to create innovative, practical 
luggage products to address the chang-
ing needs of today’s modern traveler,” 
states Joann DePasquale. “Solite prod-
ucts are used by travelers of every vari-
ety, from the occasional weekender to 
the frequent-flying businessman.”

For more information, visit solite-
inc.com or contact Joann DePasquale at 
djoann@solite-inc.com; 631-678-8493. b

MEMBER PROFILES In an effort to publi-
cize and promote the travel goods indus-
try, TGA profiles both new and longstand-
ing members in every issue of Travel 
Goods Showcase and on TGA’s website, 
travel-goods.org. TGA members can sub-
mit profile information by visiting travel-
goods.org.

MEMBER PROFILES

spAIRtray
SONIC TECHNOLOGY, A FAMILY- 
and employee-owned company since 
its inception in the hills of Northern 
California in 1981, now serves custom-
ers around the globe. Its product line 
includes a wide array of products such 
as the spAIRtray™ airline tray table, 
a new product designed to instantly 
upgrade one’s flying experience by pro-
viding an extra shelf to help travelers 
feel less confined in the sky. 

“The spAIRtray™ is a revolution-
ary new product that will instantly 
upgrade your flying experience,” states 
Will Robertson. “Once you use it, you 
won’t want to travel without it.”

The spAIRtray was designed to pro-
vide a seamless way to expand one’s 
workspace and use multiple devices 
while in flight. The non-slip pad easily 
grips one’s devices and creates a perfect 
place to store drinks where you can be 
certain that the child bouncing around 
on the seat in front of you won’t cause 
any unintentional spills.

For more information, visit 

wardrobe while helping the women of Los Angeles 
get back to work! 100% of sales proceeds and dona-
tions go directly to benefit the career development 
and employment retention programs for Dress for 
Success Worldwide-West.  b


