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News Notes&
Travelers Are Happier 
Than Ever with Airports 

U.S. Travel Outlook –  
Economy Appears to Be  
Solid Heading into the End  
of the Year

The U.S. Travel Association updat-
ed its travel outlook for October. 
The recent hurricanes that hit 

Texas, Florida and Puerto Rico also had 
a strong impact on the travel industry 
and altered the statistical landscape, 
temporarily affecting employment, 
income growth, inflation and consumer 
confidence. The Commerce Department 
reported that international visits to the 
U.S. were down 8.5% in May compared 
to May 2016, but both domestic and 
international travel to the U.S. grew in 
August. The economy lost 33,000 jobs 
in September, the first monthly employ-
ment decline since 2010. Consumer 
confidence, which was up in August, 
declined slightly in September, and the 
trade deficit shrunk 2.7% in August. 
Overall the economy appears to be solid 
heading into the end of the year.

source: usta 

The World’s Largest Cruise 
Ship to Sail Three Weeks 
Ahead of Schedule 

Royal Caribbean is putting the fin-
ishing touches on its 25th vessel 
and largest cruise ship to date, 

and it’s doing so ahead of schedule. The 
Symphony of the Seas was set to debut 
on April 21, 2018, but the cruise line 
has moved up the first sailing by three 
weeks. It will now debut on March 31 
with a five-night voyage from Barcelona 
to Italy, followed by two seven-night 
cruises from Barcelona to Italy and 
France before relocating to Miami for 
sailings to the Caribbean beginning 
in November. Symphony is more than 
3,000 tons larger than the current larg-
est cruise ship in the world, Royal 
Caribbean’s 226,963-ton Harmony of 
the Seas. Like Harmony, Symphony will 
join the record-breaking Oasis Class of 
ships, but it will boast more cabins than 
its sister ships and include a first-of-its-
kind, two-deck-high family suite which 
features a slide between floors among 
other amenities.  source: usa today

The results are in and it’s official: airports are doing better than ever at 
making travelers happy. According to J.D. Power’s 2017 North America 
Airport Satisfaction Study, passenger satisfaction has reached an all-
time high. The improvement over last year is driven largely by increased 
satisfaction with security checks thanks to increased TSA staffing and 
better results with check-in and baggage check due to self-service 
kiosks and other bag-tagging technologies. Airports are also effectively 
managing the challenges associated with increasing passenger capac-
ity and ongoing construction products to meet higher passenger loads. 
Digital technology is also playing a factor as smartphone apps, charg-
ing stations and wireless Internet access grow to address travelers’ 
most common technology needs.  source: j.d. power 

Unique Travel Opportunities for Art Lovers 

Travelers with a love of art have some interesting options available in the central 
United States. The Minneapolis-St. Paul airport just made its first major art 
installation in 15 years, with pieces focused on “welcoming those of any race, 

creed, nationality or sexual orientation” – especially relevant, airport representatives 
say, given the current climate of immigration issues and travel bans. Artist Philip 
Noyed created three colorful installations that incorporate images evocative of 
rainbows, the aurora borealis and paintings by Henri Matisse. For those who want 
to get closer to modern art, consider booking a night at a 21C Museum Hotel. The 
boutique chain is now open in Louisville; Cincinnati; Bentonville, AR; Durham, NC; 
Lexington, KY; Oklahoma City and Nashville, with properties in Kansas City and 
Miami due to open soon. At 21C hotels, travelers can sleep in a contemporary art 
museum and surround themselves with rotating exhibitions, commissioned site-
specific installations and regular cultural programming. 

sources: minneapolis-st. paul airport and 21c museum hotels 
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Munich’s New Airport Lounge 
Europe 

Travelers Dislike Xenophobia

According to a survey of nearly 
3,000 customers of misstravel 
.com, the biggest pet peeve 

among travelers in 2017 is xenopho-
bia – the irrational fear or dislike of 
people from other countries. Travel 
advisories have been released urging 
“cultural discretion” while in the U.S. 
due to the President’s travel ban as well 
as concerns including gun violence, 
police brutality and anti-Muslim and 
anti-LGBT sentiments. Other traveler 
dislikes include overcrowded destina-
tions, hidden costs, flight delays and 
loud children.  source: misstravel.com

The Best Airport in the World 
Is Getting Even Better 

India’s Vistara Aims to Make 
Travel Easier for Women 

India is poised to become one of the 
most popular travel destinations for 
business travelers, but a series of 

attacks has made its international repu-
tation suffer when it comes to women’s 
safety. In an effort to curb the prob-
lem, the country has introduced train 
cars and buses for the exclusive use of 
women and children, as well as airlines 
introducing “women only” rows of seat-
ing at the front of the cabin. Airline 
Vistara, which says it has imminent 
plans to expand internationally, hopes 
to appeal to female travelers with its 
new initiative to seat solo women trav-
elers in window or aisle seats, even if no 
premium seating selection is made in 
advance, in an effort to prevent women 
from having to travel in a middle seat.

source: cnn 

The World’s 10 Coolest 
Neighborhoods 

One of the most popular loung-
es at the Munich Airport has 
reopened with a new name and 

a brand new look. The refurbished 
Airport Lounge Europe features clear, 
open structures with seating for 44 and 
a total floor space of more than 2,000 
square feet. Amenities include a buffet 
and bistro area, plus lots of options for 
TV viewing and newspaper and maga-
zine reading. The new lounge is open 
to all passengers daily from 6 a.m. to  
9 p.m. for a fee of €29.75.  

source: munich airport  

Travelers Tire of Pushy 
Service 

Representatives from travel com-
panies of all kinds – from hotels 
and restaurants to rental car 

companies and airlines – are increas-
ingly making requests of their custom-
ers – requests for positive reviews. In 
a nod to the importance of websites 
such as Yelp and TripAdvisor, travel 
industry professionals are aggressively 
pursuing likes, favorites and glowing 
reviews from customers, to the extent 
that travelers are growing wary of the 
constant requests. “We were surprised 
at the number of waiters and waitresses 
who wrote down their names on a piece 
of paper and asked that we mention 
their names and give positive reviews 
on TripAdvisor,” traveler Katherine 
Kotowski told USA Today of her recent 
trip to a resort in Mexico. After telling 
one server she would happily write the 
review once she arrived back home, 
he said, “‘No, it has to be within 24 
hours.  Don’t you have the app on your 
phone?’” While the specific incident 
may not be familiar to all travelers, 
most are surely familiar with an influx 
of emails before and after a trip from 
the likes of hoteliers and airlines. In an 
effort to persuade companies to cease 
the belligerent practice, USA Today sug-
gests travelers should begin by simply 
saying no to such requests.  

source: usa today 

Changi Airport in Singapore is 
regularly voted the best airport 
in the world and now it’s getting 

even better. The new fourth terminal, 
also called T4, will incorporate a bou-
tique style interior and innovative tech-
nology to speed travel. A huge kinetic 
sculpture forms the centerpiece of the 
two-story terminal which includes a 
230-foot-long LED screen displaying 
beautiful visuals and colorfully eclectic 
seating that is both stylish and welcom-
ing. When the terminal opens later this 
year, robot “housekeepers” will clean 
the lounge, while a heritage zone will 
feature the architectural evolution of 
Singapore’s traditional shop houses. 
But more than just style and entertain-
ment, T4 will incorporate cutting-edge 
technology to improve the travel experi-
ence. Automatic two-in-one departure 
gates will handle boarding and passport 
check-in in a single session by mak-
ing extensive use of facial recognition. 
Security checkpoints will incorporate 
CT scanners for carry-on checks, a first 
of its kind airport usage that will elimi-
nate the need to remove electronics 
from luggage for screening. Changi is 
one of the busiest airports in Asia, last 
year handling nearly 59 million pas-
sengers. With T4 open, the nine airlines 
operating out of the new terminal will 
increase Changi’s annual traveler capac-
ity to 82 million.  source: cnn 

Travel guide Lonely Planet asked 
local experts in 10 major world 
cities to pick their towns’ coolest 

neighborhood – the kinds of undiscov-
ered places that make these world cities 
so exciting as travel destinations. Many 
of the selections are up-and-coming, 
places that even the savviest travel-
ers may have otherwise overlooked. 
For domestic destinations, Brooklyn’s 
Sunset Park made the list thanks to a 
spectacular view of lower Manhattan 
that makes it an ideal outdoor des-
tination for a drink on summer eve-
nings. Travelers in Europe should visit 
London’s Tooting neighborhood, Borgo 
San Frediano in Florence, The Triangle 
in Lisbon and Vesterbro in Copenhagen. 
For more information on what makes 
these neighborhoods so special, check 
out the article online at https://lonely 
planet.com/travel-tips-and-articles/10-
of-the-worlds-coolest-neighbourhoods-
to-visit-right-now. source: lonely planet 

News & Notes cont inued on page 18
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DELSEY at the Emmys 
For the third year in a row 
luggage maker DELSEY was 
selected as the official gift bag 
of the Emmy Awards. Celebrity 
presenters and nominees left 
the backstage of the tele-
vision awards show’s Giving 
Suite with a sleek, sophisti-
cated bag from the DELSEY 
Shadow 3.0 Collection. The 
hardside case opens like a 
soft case, made of 100% poly-
carbonate for an ideal combi-

nation of high strength and low weight. The spacious interior includes 
zippered pockets for accessories as well as a top lid opening that 
makes packing easier when confined to small spaces. The Shadow 
3.0 also features a built-in TSA lock, ID place and a privacy ID tag for 
added security.   source: delsey 

EMME Now Available on QVC

Eight million new customers are 
now able to shop for EMME’s 
Original toiletry and cosmetic 

bags thanks to a new deal between the 
travel accessory maker and popular 
shopping channel QVC. EMME’s cos-
metics and toiletry bags were designed 
to help every woman with her need 

for stylish organiza-
tion. The QVC agree-
ment is the brand’s 
second major retailer 
partnership, the first 
being with ebags 
.com. Founded in 
2012, EMME has also 
enjoyed great success 
with online retail-
ers Brookstone and 
Amazon.  source: emme

The EMME Original travel cos-
metics and toiletry organizer 
is available now on QVC. 

MasterCard Says No More 
Signatures Required 

Credit card giant MasterCard says its 
customers will no longer need to sign 
for purchases made on their credit 
cards at retail stores in the U.S. and 
Canada. It will be up to merchants to 
determine if they would like customers 
to sign for purchases. Already approxi-
mately 80% of MasterCard transactions 
do not require signatures. Eliminating 

the need for signatures is hoped to make payments easier and keep 
retail checkout lines moving faster. Better digital security enables the 
elimination of the signature requirement, which will officially go into 
effect next April.   source: usa today 

Modern Family’s Sarah Hyland (left) joined Jeffrey Dean 
Morgan (center) from The Walking Dead and Ty Burrell 
(right) from Modern Family in the Giving Suite backstage at 
the 2017 Emmy Awards, where for the third year in a row 
DELSEY was selected as the official bag to hold the gifts for 
nominees and presenters. 

The Most Popular Retail Chains in the U.S. 

Though online shopping grows in prominence with every passing day, trips to 
retail stores are still not a thing of the past. So says a study by FourSquare, a 
location intelligence company that ranked the most popular shopping chains 

in the country by state. Target is the most popular retailer overall, based on the 
number of states that ranked it first, and by far – nearly half of all states ranked 
it near the top of their list. Next up is Walmart. Together the two discount chains 
ranked highest in a whopping 41 states. Topping the list in a few other states are 
grocer Fred Meyer, department store Bloomingdale’s and relative newcomer cloth-
ing chains Uniqlo and Primark.   source: atlanta journal-constitution 

Smoots Underwear Now 
Available at Retail Stores 

Underwear maker Smoots 
will be selling its Comfort 
Conscious Men’s Underwear 

at Accent gift shops, part of the 
Sullivan Family of Companies with 
more than 50 stores around the 
country. The hotel gift shops are 
carefully designed, staffed and mer-
chandised to exceed the expecta-
tions of both hoteliers and their 
guests. “We are excited to see our 
growth from an online brand evolv-
ing into the retail ‘brick and mortar’ 
market,” said Ken Kammal, owner 
and president of Smoots. “This is an 
exciting opportunity to engage with 
Accents Gift Shops’ travel goods 
and leisure consumers. We are truly 
grateful to have our brands be rec-
ognized as an essential product for 
the travelers and the leisure con-
sumer.”  source: smoots 

Smoots Comfort 
Conscious Men’s 

Underwear is  
now available at 

more than 50 
Accent hotel  

gift shops  
nationwide.  

Cont inued from page 16
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2017 Will Be the Best Year 
for Holiday Retail Workers 

Augmented Reality is Assisting Retailers 

Augmented reality, or AR, has 
long been touted as the next 
big thing in retail. But the new 

IKEA Place app is finally living up to 
that potential by providing a practical 
application of augmented reality tech-
nology today. The success of the shop-
ping app signals what may be the future 
of brick-and-mortar retail – where an 
AR interface between customer and 
product makes the shopping experience 
less science fiction and more simply 
functional. Whereas previous AR apps 
were largely “answers in search of a 
problem,” according to a recent article 
from CNBC’s Brand Studio, the IKEA 
Place app is a transformative piece of 
technology. After downloading the app 
to an iPhone, a user scans their room 
with the phone’s camera and can then 
browse through more than 2,000 pieces 
of furniture and accessories within the 

app before virtually placing them with-
in their room – rotating and adjusting 
as needed until the fit is just right. The 
resulting image shows how furniture 
will look in the intended location – a 
boon to customers who might hesitate 
to make a purchase, whether in a retail 
store or online. Following in the foot-
steps of the IKEA Place app, retailers 
will surely find success with AR that 
solves purchasing problems rather than 
creating more of them.   source: cnbc 

Retail’s Not Dead Yet 

Retail is having a very tough year, 
but reports of its imminent death 
are greatly overblown. So says 

The Motley Fool’s Daniel B. Kline writ-
ing in USA Today. Many popular retail-
ers such as Sears and Macy’s have filed 
for bankruptcy this year as the industry 
continues to struggle, but while stores 
are closing, it’s not all bad news. In 
fact, U.S. retailers are actually open-
ing more stores – 1,326 more to be 
exact – than they’ll be closing in 2017. 

Increasingly robust demand for 
workers could finally pay off for job 
seekers. With national unemploy-

ment down to 4.2%, economists predict 
a hot job market when it comes to 
hiring part-time help this holiday sea-
son. A recent survey by CareerBuilder 
found that 43% of employers plan to 
hire full-time, permanent workers in 
the final quarter of 2017 – an increase 
of 9% over last year – and nearly three-
fourths of those employers plan to raise 
salaries. There seems to be real com-
petition to land new talent, which has 
led to increased wages for front line 
workers such as store managers and 
cashiers. “We do see a growing percent-
age of employers keeping workers on 
and using holiday hiring as a way to 
evaluate workers that they then keep 
on,” said Peter Harrison, CEO of job 
search website Snagajob. “Overall, you 
see employers using perks more, wheth-
er it’s more flexible schedules, food at 
work, or sick days and vacation time.” 

source: nbc news 

Wall Street Still Betting 
Against Retail 

Wall Street investors are betting 
on a down market for retail-
ers in the coming year. Retail 

is the most hated sector in the entire 
stock market according to Bespoke 
Investment Group statistics on the 
number of shares investors are short-
ing – or betting to fall lower. Sluggish 
sales have forced hundreds of store clo-
sures already this year, as well as tens 
of thousands of layoffs and many retail 
bankruptcies as well. Investors are 
more bearish on the retail sector now 
than at any time in the last nine years 
and, according to Bespoke Investment 
Group’s statistics, Wall Street is bet-
ting heaviest against Dillard’s, Fred’s, 
Big 5 Sporting Goods, JCPenney, Big 
Lots, Urban Outfitters, Tailored Brands, 
Children’s Place, Abercrombie & Fitch 
and GameStop.   source: cnn 

Add in restaurants and the increase 
is even greater. Between chain stores 
and restaurants, more than 10,000 will 
close by the end of the year, but more 
than 14,000 will open. These numbers 
come from IHL Group’s “Debunking the 
Retail Apocalypse” report, and while 
they don’t paint a rosy picture for every 
retailer, according to IHL President 
Greg Buzek, “the so-called ‘retail apoca-
lypse’ makes for a great headline, but 
it’s simply not true.”   source: usa today 

Apple Replaces Stores with Town Squares 

Apple retail stores are now called 
Town Squares. In so doing, the 
company moves even farther 

away from the traditional retail model 
to usher in a new era of experience-
focused retail shopping. The tech giant’s 
new concept is built around the idea of 
stores as public spaces complete with 
outdoor plazas, indoor forums and even 
conference rooms for local entrepre-

neurs. During the same keynote 
presentation that announced the 
new iPhone X, Apple executives 
unveiled the new plan to cre-
ate places where people could 
“relax, meet up with friends or 
just listen to a local artist on the 
weekends,” according to Angela 
Ahrendts, head of Apple’s retail 
operations. The new approach is 
designed to reflect the changes in 
consumer spending habits that 

demonstrate they are more likely to 
spend on experiences in lieu of things. 
Inside the store, workshops might teach 
customers how to code, or take better 
photos, or develop apps or make mov-
ies. Some analysts are skeptical, owing 
to the idea that truly public spaces are 
often disorganized and messy – two 
things Apple, and its retail stores, defi-
nitely are not.   source: the washington post 

Cont inued from page 18


