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TGA Members
A HEARTY WELCOME TO THE FOLLOWING 
companies that have joined TGA since November:

•	4	A	Clean	Getaway,	Newport	Beach,	CA	(M);	
www.4acleangetaway.com

•	AirTravel	Box,	Rancho	Cucamonga,	CA	(M)
•	Artsac,	Leeds,	UK	(M);	www.artsac.co.uk
•	Bluesmart,	San	Francisco,	CA	(M);	www.bluesmart.com
•	Bucky	Products,	Inc.,	Seattle,	WA	(M);	www.bucky.com
•	BullRest	Travel	Pillow,	Boulder,	CO	(M);	www.bullrest.
com

•	Caracaise,	Mandeville,	LA	(M);	www.caracaise.com
•	Cassini	Viaggio	International	–	Oleg	Cassini,	New	York,	
NY	(M);	www.viaggiointl.com

•	ESI	Cases	&	Accessories,	New	York,	NY	(M);		
www.duracellchargers.com

•	Everything	ORGO,	Almont,	MI	(M);	www.everythingorgo.
com

•	Expressions,	Mississauga,	Canada	(M);		
www.expressions-fashion.com

•	E-Z	Luggage,	Inc.,	Orlando,	FL	(M);	www.myezroll.com
•	FaceCradle,	Parkdale,	Australia	(M);	www.facecradle.me
•	HONTUS	Milano	Sales	SW,	Richmond,	TX	(SR)
•	incase,	Chino,	CA	(M);	www.incase.com
•	Journeyworks,	Sante	FE,	NM	(M);	www.journeyworks	
collection.com

•	Kaz	Headrest,	Kailua	Kona,	HI	(M);	www.kazrest.com
•	KeySmart,	Chicago,	IL	(M);	www.getkeysmart.com
•	Kiko	Leather,	Sherman	Oaks,	CA	(M);	www.kikoleather.
com

•	Leather	Sellers,	Kanpur,	India	(M)
•	LUG,	Austin,	TX	(M);	www.luglife.com
•	Lulabop,	Seattle,	WA	(M);	www.lulabop.com
•	Moleskine,	New	York,	NY	(M);	www.mole	
skine.com

•	NCASE,	Sacramento,	CA	(M);	www.ncaseco.com
•	OGIO	International	Inc.,	Draper,	UT	(M);	www.ogio.com
•	Savvy	Travelers,	Laguna	Niguel,	CA	(M);	www.savvy	
travelers.com

•	The	San	Francisco	Umbrella	Co.,	San	Francisco,	CA	
(M);	www.sfumbrella.com

•	U	Koala	Bag,	Charlotte,	NC	(M);	www.ukoalabag.com
•	United	By	Blue,	Philadelphia,	PA	(M);	www.unitedbyblue.
com

•	Vikland	Stockholm	AB,	Sweden	(M);	www.vikland.com
•	VoltNow,	Inc.,	Parkland,	FL	(M);	www.voltnow.com
•	Zumer	Sport,	San	Luis	Obispo,	CA	(M);	www.zumer	
sport.com

M=Manufacturer;	SR=Sales	Rep

Two Nights, Two 
Events, Two Chances 
to Mix It Up
WE	 ARE	 VERY	 EXCITED	 TO	 OFFER	 TWO	
networking	 events	 exclusive	 to	 Show	 attendees	 at	 the	 upcoming	
International	Travel	Goods	Show.	Mix	it	up	with	other	industry	insiders	
at	 our	Opening	Night	 Party,	 held	 on	 Tuesday,	March	8,	 at	 the	Show	
entrance	from	5:30–7:00	p.m.	This	event	is	your	best	chance	to	con-
nect	 and	 really	 bond	 with	 everyone	 who	matters	 to	 your	 business.	
Then	come	cheer	and	be	 inspired	at	 the	Awards	Ceremony	held	on	
Wednesday,	March	9,	in	Room	229	from	5:30–6:15	p.m.	This	event	
will	shine	the	spotlight	on	the	most	revolutionary	new	items	with	the	
Product	 Innovation	Award,	 give	kudos	 for	altruistic	engagement	with	
the	Community	Service	Award,	and	toast	the	very	worthy	recipients	of	
the	Legacy	Award	and	Lifetime	Achievement	Award.	Please	mark	your	
calendar	to	join	us	for	these	two	special	industry	events. b

Be sure to stop by 

TGA’s Booth 1001 
for water, coffee and 
a yummy cookie!

Catch the Attention of Media at 
The Show
EACH YEAR, THE INTERNATIONAL TRAVEL GOODS SHOW  
attracts media from around the country, resulting in online, print and televi-
sion coverage. Get yourself noticed on the floor by building a presence in the 
Press Room. It’s each editor’s first stop before they hit the exhibit floor, and 
it’s where you are invited to display media kits and samples that the press 
will use to cover product after they return home from The Show. The Press 
Room is located directly across from Show registration. Features following 
last year’s Show appeared on “Fox News,” “NBC News,” Peter Greenberg 
Travel, Today.com, The Travel Channel online, USA Today, and many oth-
ers. If you are an exhibitor and have questions about how to prepare media 
materials for The Show, contact TGA’s Kate Ryan via email at kate@kate 
ryanpr.com or phone, 774-929-5223. b

TGA News Br iefs cont inued on page 26
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Capitol	Beat	| By Nate Herman

Welcome to Silly Season, 
a.k.a. the 2016 Elections 
– What It Means for You

It	is	2016.	Do	you	know	where	your	congressperson	is?
Most	likely	he	or	she,	along	with	every	presidential	candidate,	is	on	your	
local	TV	news,	in	your	local	newspaper,	or	campaigning	in	your	town	or	
state.	Why?	Because	when	the	clock	struck	midnight	on	December	31,	

2015,	 silly	 season	 officially	 opened.	With	 the	 November	 2016	 elections	
a	mere	nine	months	away,	what	has	already	seemed	like	an	 interminable	
campaign	season	will	kick	into	overdrive.

You	will	see	your	local	members	of	Congress	everywhere	in	your	state,	
shaking	hands,	kissing	babies,	giving	speeches,	tweeting	soundbites.	And	
that	means	those	same	members	of	Congress	are	everywhere	but	here	in	
Washington,	DC.

In	fact,	to	ensure	members	can	be	in	their	districts	and	states	as	much	
as	possible	to	tout	their	accomplishments,	Congress	will	only	be	in	session	
for	a	total	of	99	days	between	now	and	the	November	8	election.

And	that	means	the	hard	job	of	passing	a	laundry	list	of	important	leg-
islation	through	Congress	this	year	–	including	Toxic	Substances	Control	Act	
(TSCA)	reform	legislation	and	the	Trans-Pacific	Partnership	(TPP)	Free	Trade	
Agreement	–	will	become	that	much	harder.

But	the	hard	work	is	still	necessary.	
With	the	New	York	City	Council	now	following	the	lead	of	many	New	York	

counties	in	considering	regulating	chemicals	in	children’s	products	(includ-
ing	travel	goods),	moving	TSCA	reform	through	Congress	couldn’t	be	more	
critical.	The	differing	House	and	Senate	bills,	passed	with	 the	support	of	
all	but	one	member	of	Congress,	would	enable	the	Federal	Government	to	
regulate	any	chemical	in	any	product.	The	Federal	Government’s	inability	to	
regulate	chemicals	has	been	the	biggest	single	excuse	for	states	and	locali-
ties	to	step	in	and	regulate	products.	While	the	pending	legislation	would	
not	specifically	preempt	states	and	localities	from	implementing	their	own	
regulations,	there	would	be	no	need	for	those	regulations		in	the	first	place.	
Because	of	differences	between	the	House	and	Senate	bills,	the	two	sides	
are	negotiating	a	compromise	bill	in	conference.	TGA	will	keep	pushing	for	
a	speedy	compromise.

And	then	there	is	the	TPP,	a	free	trade	agreement	negotiated	last	fall	
between	the	United	States,	Australia,	Brunei,	Canada,	Chile,	Japan,	Mexico,	
Malaysia,	New	Zealand,	Peru,	Singapore,	and	Vietnam.	TGA	fought	hard	to	
secure	provisions	in	the	TPP	that,	once	implemented,	will	allow	travel	goods	
assembled	in	Vietnam,	or	in	any	other	TPP	country	for	that	matter,	to	enter	
the	United	States,	and	most	other	TPP	countries,	duty-free	immediately.

But,	as	always,	there	is	a	catch.	Congress	has	to	approve	the	TPP	agree-
ment	before	it	can	go	into	effect.	So,	we	continue	to	push	hard	for	Congress	
to	vote	on	the	agreement	before	the	elections.	Congressional	approval	will	
be	made	all	that	much	harder	by	all	of	the	anti-trade	rhetoric	coming	from	
the	presidential	candidates	on	both	sides	of	the	aisle.

Is	 there	hope	 that	we	can	get	 these	 two	critical	pieces	of	 legislation	
through	Congress?		As	 I	said	at	 the	beginning,	 this	 is	silly	season.	 	And,	
as	this	year’s	presidential	campaign	has	already	proven,	in	the	silly	season	

anything	can	happen.	 b

For more information, please contact TGA’s Nate Herman at 877-842-1938, 
x-708; nate@travel-goods.org.

More California Proposition 65 Notices 
Issued | New	 "60-day"	 notices	 have	 been	
issued	 in	 the	 last	 few	 months	 alleging	 that	
brands	 and	 retailers	 sold	 backpacks,	 acces-
sories,	 travel	 goods,	 wallets,	 and	 clutches	 in	
California	that	contained	lead,	di-n-butyl	phthal-
ate	 (DBP),	 di	 (2-ethylhexyl)	 phthalate	 (DEHP),	
and	 diisononyl	 phthalate	 (DINP)	 in	 violation	
of	 a	 California	 law	 known	 as	 Proposition	 65	
(Prop	65).	The	notices	serve	as	intent	to	bring	
lawsuits	against	the	recipients	that	sold	these	
products.	 For	 more	 information	 on	 Prop	 65,	
please	go	to	the	Prop	65	page	on	the	TGA	web-
site,	 www.travel-goods.org,	 or	 contact	 TGA's	
Nate	Herman	at	877-842-1938,	x-708;	nate@

travel-goods.org.		 b

CALIFORNIA 
PROP 65

MEMBER PROFILES In an effort to publicize and 
promote the travel goods industry, TGA profiles 
both new and longstanding members in every 
issue of Travel Goods Showcase and on TGA’s 
website, www.travel-goods.org. TGA members can 
submit profile information by visiting www.travel-
goods.org.

MeMber Profiles

Blubandoo Cooling 
Headwear & 
Accessories
BLUBANDOO® HAS BEEN MAKING THE 
world a cooler place since 1993 with its cooling 
hats, visors, neckbands, do-rags and headbands. 
The products contain non-toxic polymer crystals 
that absorb water and expand into a gel, which 
helps spare the wearer from heat via evaporative 
cooling. Blubandoo’s products quickly dry to the 
touch, but stay hydrated and cool for days before 
the gel returns to its original crystal form. They 
can be reused repeatedly, after five minutes’ 

TGA News Br iefs cont inued from page 25
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DeMocracy in action
Highlighting the corporate citizenship of the travel goods industry

A.Saks Luggage Partners with 
the Multiple Myeloma Research 
Foundation
A.SAKS	 LUGGAGE	 PRESIDENT	 ELLIOT	 SAKS	 RECENTLY	 ANNOUNCED	 THAT	 EWS	
Incentives,	Inc.	d/b/a	A.Saks	Luggage	Company	will	donate	10%	of	all	sales	from	June,	
July,	and	August	2016	to	the	Multiple	Myeloma	Research	Foundation	(MMRF).	 b

Eagle Creek Employee Named to 
VF 100 for Volunteering
EAGLE	 CREEK	 PROUDLY	 ANNOUNCED	 THAT	
one	of	their	own,	Jeff	Sermak,	has	been	named	
to	 the	 VF	 100	 for	 his	 outstanding	 commit-
ment	 to	 volunteering,	 and	 for	 fostering	 a	 love	
of	 the	outdoors	within	 the	community.	 The	VF	
100	 award	 recognizes	 VF	 associates’	 efforts	
to	 improve	 the	 communities	 in	 which	 they	
live	 and	 work.	 Sermak	 volunteers	 in	 northern	
San	Diego	County	at	MixHS	and	also	with	The	
Conservation	Alliance,	where	he	serves	on	their	
Outreach	Committee	and	helps	co-manage	their	
ambassador	program	and	other	outreach.	Eagle	
Creek	 salutes	 Jeff	 Sermak	 and	 all	 the	 other	
dedicated	volunteers	who	work	hard	to	make	the	world	a	better	place. b 

Haiku Donates to Girls’ 
Educational Nonprofit
HAIKU,	 THE	 SEATTLE-BASED	 WOMEN’S	 BAG	 AND	
accessory	 company,	 will	 donate	 10%	 of	 its	 March	
proceeds	 from	 haikubags.com	 to	 Girls	 on	 the	 Run	
of	Puget	Sound,	an	educational	nonprofit	focused	on	
girls	in	grades	3-5.	Haiku	is	proud	to	partner	with	Girls	
on	the	Run	of	Puget	Sound,	participating	at	Seattle-
area	events	 year	 round	and	donating	bags	 to	 team	coaches.	Brand	manager	Dana	
Viernes	has	been	a	volunteer	with	the	Puget	Sound	chapter	for	nine	years,	including	
six	years	on	its	board	of	directors.	During	that	time,	she	served	as	vice	president	of	
strategic	planning	as	well	as	president	of	the	board.	She	was	instrumental	in	develop-
ing	its	strategic	plan,	which	has	helped	increase	the	program’s	local	outreach	by	more	
than	500%	in	the	last	five	years. b

LifeGear Donates with a Focus on 
Youth and Education
LIFEGEAR	STRIVES	 TO	HELP	NON-PROFIT	 ORGANIZATIONS	WITH	 AN	 EMPHASIS	ON	
education	and	youth	by	donating	time	and	product.	Their	most	recent	efforts	include	
donations	to	Tule	Elk	Park	Child	Development	Center	 in	San	Francisco,	CA,	Outdoor	
Writers	Association	of	California	in	Lake	Elsinore,	CA,	Camp	Reel	Stories	in	Oakland,	
CA,	 The	 Little	 Girls	 Big	 Dream	 Organization	 in	 Concord,	 CA	 and	 the	 Napa	 Valley	
Language	Academy	in	Napa,	CA. b

immersion in water.
All of Blubandoo’s products may 

be logoed, and can be found for sale 
in specialty sporting goods stores, gift 
retailers, lawn and garden shops, cata-
logs, resorts and theme parks around 
the world.

Blubandoo has been awarded the 
PGA Tour Partners Club® Member-
Tested Seal of Approval and the Best 
of PGA Show, Orlando, FL, as well as 
countless testimonials for effectiveness. 
Blubandoo cooling headwear has been 
featured in numerous television and 
catalog publications, including Skymall 
and QVC. Also available are colorful, 
demonstrative retail point-of-purchase 
displays, demo DVDs and fun hang-
tags that showcase Blubandoo’s cooling 
magic and enhance sales within retail 
stores.

For more information, visit www.
blubandoo.com, or contact Cindy 
Benedict at 949-545-6105; info@bluban 
doo.com. b

MeMber Profiles

LCI Brands
LCI BRANDS IS LOCATED JUST  
outside Chicago and is home to 

brands such as Lewis N. Clark® and 
UrbanGear™. With the luggage caddy 
as their core offering, LCI Brands began 
operations in 1971, and since then has 
expanded to offer hundreds of products 
in categories such as security, comfort, 
organization, and health. They also dis-
tribute products for their partners, such 
as humangear and Pomchies, seeking 
to make their portfolio one of the most 
diverse on the market.

“With our partners’ help, LCI Brands 
has been a pioneer in the travel and out-

Cont inued on page 28

(L to R) Jeff Sermak  
and Roger Spatz, President of Eagle  

Creek, celebrate Jeff's accomplishment.
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door industries for over 25 years,” states 
Ashley Atkinson-Leon. “Our capabilities 
in manufacturing, logistics, and supply 
chain management allow us to partner 
with companies large and small, and 
that fact, along with the brand strength 
of Lewis N. Clark, has resulted in one 
of the largest assortments of travel and 
outdoors goods on the market.”

LCI Brands seeks to provide travel 
and outdoor gear for every kind of trav-
eler and outdoor enthusiast. They offer 
hundreds of items, including collections 
of duffels and bags, comfort accessories 
such as neck pillows and eye masks, 
security products like locks and RFID 
wallets, outdoor gear such as umbrel-
las and dry bags, luggage accessories 
like carts and scales, and much more. 
In addition, LCI Brands offers speed 
to market through vertically-integrated 
product design, sourcing, and distribu-
tion, and their on-site warehouse pro-
vides them with the opportunity to pick 
and pack as few as one item to send to 
their retailers. 

P L E A S E  V I S I T  U S  AT  T H E  
R I C A R D O  B E V E R LY  H I L L S  B O OT H  1 0 7 4

In 1916, Pendleton introduced the Glacier Park Blanket, in 
honor of that great National Park. That same year, the National 
Park Service was founded to support and expand our Parks. 

Fall 2016 marks the beginning of our celebration honoring 
America’s National Parks. Purchases from this collection help 
support the future of our National Parks, America’s Treasures.  

Introducing a new luggage collection 
from Pendleton Woolen Mills.
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For more information, visit www.
lcibrands.com, or contact Ashley 
Atkinson-Leon at 312-455-0500; aatkin-
son-leon@lcibrands.com.  b

MeMber Profiles

Trunkster
CREATED BY MILLENNIALS FOR 
the millennial traveler, Trunkster began 

when two traveling friends, Gaston 
Blanchet and Jesse Potash, wished for 
a more accessible hardside suitcase. 
Their amateur sketches grew into one 

of Kickstarter’s most successful travel  
crowdfunding campaigns, attract-
ing thousands of backers who pledged 
almost $1.4 million to have it manufac-
tured. Trunkster started shipping in 2015 
to more than 10,000 early adopters.

Trunkster is the world’s first and 
only rolltop luggage. Inspired by roll-
top doors in airplanes, Trunkster is a 
hardside suitcase that can be quickly 
and conveniently accessed in the most 
constricted spaces via its revolutionary 
sliding door. Trunkster also features 
location tracking, USB charging, and an 
integrated digital scale.

“Trunkster is an entirely new class 
of luggage, granting instant access to 
your belongings even in the tightest 
spaces, letting you charge your phone 
while on the run, and allowing you 
to track its location worldwide,” says 
Blanchet. “It is, quite possibly, the most 
exciting thing to happen to luggage 
since the invention of rolling bags.”

For more information, visit www.
trunkster.co, or contact Gaston Blanchet 
at 917-740-9387; team@trunkster.co. b

Cont inued from page 27


