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First Pick,  
and a Discount? 
It sounds too good to be true, but if you 

book space at next year's International Travel Goods Show by June 1, you'll 
not only enjoy the deepest discount, but you’ll also take advantage of a great 
location. This year's Show was one of the best ever, and next year’s will be 
even more of an event, as more international companies are clamoring to 
get in on the biggest showcase in travel goods. Booking by June 1 gets you 
in on the limited-time early bird discount rate of $10/square foot, and with 
space reserved on a first-come, first-served basis you’ll have the best choice 
of spots at the biggest order-writing event in travel goods. Contact VP, Trade 
Show Cathy Hays at chaystga@aol.com or call 877-842-1938, x-707, and 
learn how to maximize your return for 2016. b

New Members   
A HEARTY WELCOME TO THE  
following companies that have joined 
TGA since January:
•	Aqua Vault LLC, Aventura, FL (M);  

www.theaquavault.com
•	B.B. Designs USA LLC, Chatsworth, CA (M); 

www.bbdesignsonline.com
•	Barclay Brown, Brooklyn, NY (S);  

www.barclaybrowncorp.com  
•	Bellemonde, Tuscaloosa, AL (M);  

www.understellasumbrella.com
•	Blubandoo Cooling Headwear and 

Accessories, San Clemente, CA (M);  
www.blubandoo.com

•	Cal-Van/Allstart, Greensboro, NC (M);  
www.cal-vantools.com

•	English Laundry, New York, NY (M)
•	fflox, Atlanta, GA (M); www.fflox.com
•	Flight-Shield, Santa Monica, CA (M);  

www.flight-shield.com
•	Goodwipes, Atlanta, GA (M);  

www.goodwipes.com
•	Haiku Bags, Seattle, WA (M);  

www.haikubags.com
•	Hold The Phone!, Pottstown, PA (M);  

www.holdthephone.com
•	HomingPin, Essex, UK (M);  

www.homingpin.com
•	Lollyzip® Sophisticated Travel Products, 

Middleton, WI (M); www.lollyzip.com
•	Magbag, Van Nuys, CA (M);  

www.getmagbag.com
•	Mountain Khakis, Charlotte, NC (M);  

www.mountainkhakis.com
•	Oro Classics, Plantation, FL (M);  

www.oro-classics.com
•	Proof Bed Bug Protection, Northbrook, IL (M); 

www.bugproof.com
•	Rhino Wrap, Frisco, TX (M);  

www.rhinowrapllc.com
•	Stuffa, Las Vegas, NV (M); www.stuffa.us
•	TACH Luggage, Littleton, CO (M)
•	TPK, Inc., Waconia, MN (M); www.tpkgolf.com
•	Transcend Travel CPAP, www.mytranscend.com 
•	Urban Junk UK/USA, Virginia Beach, VA (M); 

www.urbanjunkuk.com

M=Manufacturer; R=Retailer; S=Supplier 

On Camera, in 
Print and Online: 
Show Exhibitors 
Are in the News! 
THE 2015 INTERNATIONAL TRAV-
el Goods Show attracted over 40 travel 
editors from across the country, many 
of whom were experiencing The Show 
for the first time. Interested in explor-
ing the hottest, most innovative travel 
goods trends, journalists walked the 
floor and discovered their favorite new 
products. Thus far, Show attendees 
have been featured in national outlets 
such as CNBC, CNN, “Fox News,” The 
New York Times, The Travel Channel, 
and Peter Greenberg Worldwide. For 
information about TGA’s media rela-
tions program and how you can get in 
on the action, please contact TGA’s Kate 
Ryan at kate@kateryanpr.com or 774-
929-5223. b

Boost Your  
Brand Presence  
with TGA 
TGA IS HERE TO HELP ITS MEM- 
bers build brand awareness and a strong 
social media presence. TGA's social 
networks reach thousands of travel 
media experts and travel goods profes-
sionals with a very active presence on 
Facebook, Twitter and LinkedIn. 

And TGA members can submit a 
TGA Member Profile online for free pub-
licity, and also work with TGA's PR 
maven Kate Ryan to generate media 
exposure. You can also get free editorial 
product placement in TGA's quarterly 
magazine, Travel Goods Showcase, which 
is distributed in print and online to hun-
dreds of members of the mainstream 
press, travel writers and news outlets, 
and thousands of members of the travel 
goods industry. PR outreach is a terrific 
fringe benefit of your TGA membership. 
Not a TGA member? Log on to www.
travel-goods.org/membership for more 
information or contact Cathy Trecartin, 
877-842-1938, x-702; cttga@aol.com.  b
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Democracy in action Highlighting the corporate citizenship 
of the travel goods industry

DELSEY Dunks Alongside 
Other Local Companies at 
the 19th Annual MSP Polar 
Bear Plunge 
DELSEY EMPLOYEES PARTICIPATED IN THE 19TH ANNUAL MARYLAND 
State Police Corporate Polar Bear Plunge to benefit the Special 
Olympics. The “DELSEY Dunkers” has grown to 12 participants 
that have pulled in more than $2,500 in pledges for the event. They 
have many great family members, friends, co-workers, vendors and 
customers that have joined the effort to pledge donations, words of 
advice and even artwork for their “DELSEY Dunkers” mission.  b

Lojel Supports Breast 
Cancer Research
LOJEL USA DONATED THEIR POPULAR PINK WAVE CARRY-
on to support breast cancer survivors and participants in 
the Komen Colorado Race For the Cure® Denver in honor 
of Breast Cancer Awareness Month. Ten percent of their 
October sales for Wave, Streamline and Lucid Carry-on lug-
gage was donated to Susan G. Komen® to help fund breast 
cancer research.  b

Zensah Cycles for a 
Cure for Cancer
CYCLE FOR SURVIVAL IS A NATIONAL MOVEMENT WITH 
the goal to beat rare cancers. In partnership with Equinox, 
Zensah cycled indoors for four hours in order to raise money 
for this incredible organization. 100% of the donations went 
directly to the Memorial Sloan Kettering research for finding 
a cure for “orphan” (rare) cancers. In addition, 50% of all 
sales on white and orange compression leg sleeves during 
the month of January went to Cycle for Survival. b

DELSEY Dunkers  
committed to the  
19th Annual Maryland 
State Police Corporate 
Polar Bear Plunge 
benefiting the Special 
Olympics.

MEMBER PROFILES In an effort to publi-
cize and promote the travel goods indus-
try, TGA profiles both new and long-stand-
ing members in every issue of Travel 
Goods Showcase and on TGA’s website, 
www.travel-goods.org. TGA members can 
submit profile information by visiting 
www.travel-goods.org.

member Profiles

DIGIPAS USA LLC
EGEETOUCH® SMART LOCKS  
specializes in developing and manu-
facturing smart electronic locks and 

intelligent access security systems that 
can replace conventional combination 
luggage locks and keyed padlocks. 

“These smart electronic locks are 
designed to accommodate our highly 
mobile society, offering no key, no dial 
and no memorizing combination code, 
hence no fuss in safeguarding travel 
belongings,” states Hui Jing Tan. “The 
radically enhanced functional and secu-

rity features of these locks are criti-
cal differentiating factors that provide 
a truly hassle-free travel experience 
unmatched by any traditional lock.” 

The eGeeTouch® intelligent luggage 
lock uses intelligent proximity access 
security and smart identification tech-
nologies to overcome the disadvantages 
of traditional locks. Simply tap a NFC-
paired smartphone, the eGeeTouch® 
NFC tags, or a paired smart device 
to secure or unlock luggage. A TSA-
compliant key lock for U.S. airports is 
also built in. 

For more information, visit www.
digipass.com, or contact Budi Phua 
at 860-373-9634; budi-phua@jsbtech. 
com. b

member Profiles

Oakthrift 
Corporation Ltd.
OAKTHRIFT CORPORATION LTD., 
based in the UK and renowned for inno-
vative home improvement products, has 
introduced a unique line of travel items 
designed to make traveling easier and 
more comfortable for everyone, while 
also catering to the retailer’s desire for 

fast-moving, fresh travel products. 
”Building on 20 years of experience 

and with the support of our own design 
team, we have introduced some very 
exciting and innovative travel products 
that have never been seen before,” states 
James Thorn. “We are proud of the fact 
that we have designed, developed and 
tested the products 100% ourselves.” 

Oakthrift’s products are travel 
pillows, portable child seating solu-
tions and a range of children’s travel 

products. Their 
new travel pillow, 
The Roamwild 
Surround Pillow, 
combines a memo-
ry foam collar with 
two inflatable side 
supports to eas-
ily adjust for indi-

vidual comfort. It also provides fully 
independent head support to keep the 
spine aligned straight, and to prevent 
the overextension of neck ligaments, 
reducing the risk of neck ache.

For more information, log on to 
www.oakthrift.com, or contact James 
Thorn at +44 20 8327 0222; jt@oak 
thrift.com. b

TGA News Br iefs cont inued on page 22
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Rollasole
ROLLASOLE’S PATENTED ROLL-UP  
flats are the tiny, travel-friendly antidote to long 
days in high heels. They come in a variety of dif-
ferent styles, sizes 
and colors to suit 
any circumstance 
where you might 
be confronted with 
sore feet: traveling, 
having a night out, 
or simply at work.

“Our shoes are  
a must-have for 
every woman,” states 
Ashley Ross. “They are stylish flats that come 
with a high heel carrying bag so women can kick 
off those heels and let the good times roll in a 
pair of Rollasoles!”

Products include their Bow Belles Rollasoles, 
casually comfortable roll-up shoes with a state-
ment bow and upscale dressiness that wouldn’t 
be out of place in an office environment. 
Rollasole is also the inventor of the rollable flats 
shoe vending machine, which has been a hit in 
the club scene.

For more information, log on to www.usa.
rollasole.com, or contact Ashley Ross at 702-250-
5282; ashley@rollasole.com. b

Capitol Beat | By Nate Herman

We Have Our Answer –  
Trade is Indeed  
Cool Again!

Everyone is familiar with the line “Talk is cheap.” That is all we had 
here in Washington, DC on the critical issue of trade for the first 
three and a half months of 2015, and we had a lot of it. And all of 
us here in Washington, DC kept stealing Tom Cruise's famous line 

from “Jerry McGuire” – “Show me the money!”
It appears that all that talk, and all of our cajoling, has finally started 

to pay off.
On April 16, 2015, the chair and ranking member of the powerful 

Senate Finance Committee joined with the chair of the powerful House 
Ways & Means Committee to introduce a series of bipartisan bills on trade. 

The first bill introduced was Trade Promotion Authority (TPA). TPA would 
give authority to the President to negotiate free trade agreements and 
submit those agreements to Congress for a straight “Yes” or “No” vote. 
Congress can’t change the agreement in any way. In return, Congress tells 
the President what must be included in any free trade agreement (i.e., the 
negotiating principles).

While TPA has no impact on the U.S. travel goods industry, TPA is the 
lynchpin for two things we do care about. First, Congressional approval of 
TPA would pave the way for completion of the current negotiations towards 
a Trans-Pacific Partnership (TPP) Free Trade Agreement. If negotiations are 
successful, the TPP would bring together the United States and 11 other 
Pacific Rim countries (including Vietnam) in a free trade area. And a TPP 
Free Trade Agreement, depending on the actual rules, could give travel 
goods from Vietnam duty-free access to the United States.

Second, action on TPA finally dislodged action on a series of other long-
pending trade measures. Many of those were included in one of the bills 
introduced with the TPA legislation, including renewal of the Generalized 
System of Preferences (GSP) program. 

And you are thinking, “so…?”
For the last two years, TGA has lobbied Congress to approve the GSP 

Update Act. The GSP Update Act would remove the outdated statutory bar 
preventing U.S. imports of travel goods from being eligible for duty-benefits 
under the GSP trade preference program. GSP allows duty-free access 
to the U.S. market for products from developing countries like Brazil, 
Cambodia, Indonesia, the Philippines, and Thailand.

Today, only 5% of the travel goods we sell come from GSP-eligible 
countries. But duty-free access to the U.S. market would change that equa-
tion, offering our industry, for the first time ever, a real and viable sourcing 
alternative to China.

We are only one step of the way there. Both pieces of legislation must 
now be approved by Congress, and for that we need your help.

We need you to contact your members of Congress! In order to get the 
GSP Update Act over the finish line, congressional representatives need to 
hear from you, their constituents, on how the legislation would benefit your 
company and your workers.

Please contact your members of Congress today. TGA can help you at 
every step of the process. Just contact me at nate@travel-goods.org.

Together, we can make sure Congress “Shows us the Money.” b

For more information, please contact TGA’s Nate Herman at 877-842-1938, 
x-708; nate@travel-goods.org. 

PROP 65 UPDATE | New “60-day” notices 
have been issued recently alleging that brands 
and retailers sold products in California that
contained lead and Di (2-ethylhexyl) phthalate 
(DEHP) in violation of a California law known 
as Proposition 65 (Prop 65). The products 
cited include vinyl/PVC garment bags, shoul-
der pads, wallets, handbags, clutches, ID 
pouches, backpacks, mobile phone cases, and 
luggage tags with vinyl/PVC straps, as well 
as handbags and clutches made with leather, 
vinyl or imitation leather materials. The notices 
serve as intent to bring a lawsuit against the 
manufacturers, distributors, or retailers who 
sold these products. TGA has included these 
notices in the  TGA Prop 65 “60 Day Notice” 
running list available on the TGA website at 
www.travel-goods.org. TGA will continue to 
update this list on a regular basis to help cata-
log the effects of this law on the travel goods 
industry. For more information on Prop 65, 
please visit the Prop 65 page on the TGA web-
site or contact TGA’s Director of Government 
Relations Nate Herman at nate@travel-goods.

org, 877-842-1938, x-708. b

California Prop 65

Cont inued from page 20


