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 Air, Land or Sea

‘‘WHERE ARE YOU GOING?” WE 
all know to ask this of travel 

goods shoppers.  But what about “How 
are you getting there?” Because if your 
prospective customer is going on holiday, 
the answer could be just about anything.

It’s pretty safe to assume business 
travelers are going by air, with a small 
percentage traveling by car. But vaca-
tion travel could also be a cruise or fam-
ily trip. If it’s third world travel we could 
be talking about trains or camelback. 
And every form of travel has its own 
peculiar demands.

We corralled a few savvy retailers 
for their expert outfitting tips for dif-
ferent vacation scenarios, to see what’s 
moving with their leisure customers, 
and discovered some surprising ways 
that how you pack is affected by how 
(and where) you go.

Leaving on a  
Jet Plane
WITH AIR TRAVEL, IT’S ALL ABOUT 
weight, security and comfort. “Air travel-

ers doing anything international, they’ll 
read up on it, and things that motivate 
them are size and weight limitations on 
the tours they’re taking, and whether 
it’s a destination that’s prevalent for 
thieves,” says Airline International’s 
Jerry Kallman, in El Paso, Texas.

With leisure travelers, it’s about giv-
ing them choices. For instance, you 
can’t have enough hideaway wallets. 
“Ten years ago you’d have two, a belt 
and a neck wallet,” says Kallman. “You 
can’t believe how many variations we 
have today. One popular one is the type 
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on one of these. We have a seven USB 
port Chargehub station that’s very pop-
ular, you can charge seven USB devices 
at once, from a single outlet.”

One category that goes over well 
with vacation travelers is clothing. 
They’re concerned about weight, but 
they want to look good. “We sell a lot 

cubes, and you’ll have cool water to 
drink when it melts, and you won’t have 
a lot of ice and water all over the place.”

“We sell a lot of rechargers. Most of 
ours come from Smooth Trip by Talus. 
This is really important if you’re using 
your phone to navigate, plus a lot of the 
time everybody with you is on a tablet 
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that goes underneath your coat and 
flips out when you need it — we have 
an import version of that, and one from 
Go Travel. It’s just a winner. I use either 
a neck wallet or shoulder harness. The 
waist fits fine if you’re slim, but it’s not 
too comfy if you’re bigger, that’s where 
the necksafe might do better.”

“This is also where someone like 
Pacsafe comes in, with that metal built 
into the straps. In some places these 
guys are so fast, they can cut the leather 
strap and your bag is now their bag, and 
they’re halfway down the block.”

“RFID shielding is big. Because of 
what happened at Target and Home 
Depot, people now get the fact that 
someone could read your data and 
have everything they need — credit 
card number, expiration date, address. 
People want wallets that are RFID 
protected, passport wallets. ‘Does your 
bag have an RFID pocket?’ I get asked 
that a lot.”

Leisure travelers seem to put a big-
ger premium on comfort, as that’s a 
huge category for Airline International. 
“We sell a lot of neck pillows,” says 
Kallman. “And people will ask about 
which one is most comfortable. We do 
really well with Cabeau, it’s memory 
foam but you can condense it down. We 
sell a footrest from Tripstar, it’s a totally 
underestimated item that’s become one 
of my best travel items. Sleep masks 
are incredibly popular, we have them 
from Go Travel, L.C. Industries, Eagle 
Creek. And I sell almost everybody sets 
of reusable earplugs, which really helps 
you sleep on the plane when people are 
talking around you.”

And then there’s power. “We sell a 
lot of converter plugs, the kind with 
USB ports for charging portables, and 
a lot of USB batteries,” says Kallman. 
“It’s important that they have enough 
milliamp hours  (mAh) to charge both 
your phone and tablet — tablets take 
a lot more, I’d want at least 6,000 mAh 
for a tablet. We have one from Swiss 
Mobility that’s 6,000 mAh for $59, and 
last year something this size was $99 so 
the prices have really come down; we 
have a 7,800 mAh device that can hold 
a charge for six months, with two USB 
ports to charge two devices at once, and 
it’s just a tad thicker than an iPhone. 
I tell people I don’t travel without one 
of these, it feels so stupid to hunt for 
an outlet between flights at the airport 
when you can be charging your device 

“Air travelers doing anything international, they’ll 
read up on it, and things that motivate them are  
size and weight limitations on the tours they’re  
taking, and whether it’s a destination that’s prevalent 
for thieves…” Jerry Kallman, Airline International

of travel shawls, like the Chilly Jilly, 
and travel jackets,” says Kallman, “they 
give you a way to change up your outfit 
without taking a lot of space.”

Hit the Road
THE FAMILY ROAD TRIP IS STILL A 
popular tradition, especially on holiday 
weekends. And the key, according to 
Marsha Kolomick of AAA New York, is 
accessorizing for organization and con-
venience. It’s not one big thing, but a lot 
of little things that make the difference.

Snacking is a road trip tradition, 
and it’s essential to be organized here. 
“We sell a lot of compact coolers, so you 
can take water, fruit and other snacks 
with you. If you’re traveling alone you 
just put it on the passenger seat and 
put your bottle of water in there and 
snacks. I like grapes, which are bite-size 
and easy to handle. And if you freeze a 
few bottles of water they work like ice 

or smartphone.”
With the near-ubiquity of on-board 

navigation and smartphones, road 
atlases have become almost passé. It’s 
all about GPS. “We have the High Road 
Dash Stand (also from Talus), it’s a little 
stand that sits on top of your dashboard 
like those radar detectors, so you can 
read the phone to navigate as if it’s part 
of the dashboard.”

One surprisingly strong seller is Car 
Hooks from Talus. “They’re little hooks 
that hang off the back of the head-
rest, designed for grocery bags so stuff 
doesn’t spill out when you put the bags 
down. But you can flip them around to 
the front of the passenger seat, so your 
pocketbook hangs on it and won’t fly off 
onto the floor if you stop short.”

Comfort is a really big deal for pas-
sengers. “Neck pillows are popular. We 
sell a lot from Lewis N. Clark. And trav-
el blankets are a good idea. Sometimes 

Cont inued on page 42

Security and comfort are big concerns for leisure air travelers, 
with hideaway wallets, Pacsafe anti-
theft bags and pillows being big 
movers. And as anyone who’s 
ever played a game of 
find-the-outlet in airport 
terminals knows, 
portable power is a 
very easy sell.

O
utf tting Travelers f

or

 A
ll

41Travel Goods SHOWCASE  Winter 2014



someone has the air conditioner on full 
blast because they’re on the sunny side, 
and you’re freezing. Plus you can sit on 
them if you have leather seats and they 
get hot.”

Dona Ortega, of AAA Arizona, says 

it’s also important to ask, “What are you 
going to do? You want to outfit them for 
their destination as well.”

“A lot of times people are going 
someplace they expect to do a lot 
of walking — the Grand Canyon, 
Disneyland, that sort of thing,” Ortega 

says. “We sell a lot of compression 
socks. And we started carrying some-
thing called The Tube Waistband, it’s 
a modern day fanny pack — we sold 
almost 200 of them at our travel show. 
It has a slip pocket for your phone, a 
zipper pocket on the side and another 
in back.”

Like most retailers, Ortega is a 
big proponent of packing cubes. And 
they’ve had good luck with travel cloth-
ing. “We did a test order of Craghopper, 
and almost sold out of it right away. 
We’ve done travel underwear from 
Boody and ExOfficio.”

Beyond the Sea
AFTER MORE THAN 15 YEARS WITH 
Princess and Holland America Cruise 
Lines, former onboard cruise director 
Anne McAlpin is kind of a cruising 
guru, with nearly 100 passages through 
the Panama Canal under her belt. She’s 
an evangelist for packing light and 
smart, spreading the word through her 
site, www.packitup.com, and appearing 
on outlets such as Oprah, CNN, “The 
View” and HGTV.

According to McAlpin, it’s impor-

“I recently sailed on a 98-foot gulet in Turkey and 
Greece, and my hanging toiletry kit was just as  
valuable on a five-star cruise ship as it had limited 
counter space in the bathroom. Trekking in Nepal  
I hung it from a tree branch!” Anne McAlpin, Packing Expert

Tourism economist Simon Darcy estimates that about 7% of 
international travelers have some form of disability, based on 
his research and other studies by groups like the U.S. Open 
Doors Organization.  Disabled international travelers have 
to overcome challenges like finding a local sign-language 
interpreter, being a slow walker, or traveling with supplemental 
oxygen. These tourists could have been born disabled, they 
might be baby boomers to whom life has happened (the rest of 
us are called temporarily-able bodied for good reason) or they 
may be some of the 720,000 millennials who returned from Iraq 
and Afghanistan with a service-related disability. For a retailer, 
specializing in niche markets is not just the right thing to do, it’s a 
great way to build a loyal customer following.

In order to serve your customers with disabilities, start by 
educating yourself and your staff about what is possible for 
disabled travelers. (Answer: nearly everything!) Some great 
online tools:
•	Easy Access Europe by Rick Steves is available as a free 

download on www.ricksteves.com.
•	The resource page of www.gimponthego.com, created by 

travel advocate Adam Lloyd, has an exciting list of accessible 
international destinations.

•	Mobility International U.S.A. (MIUSA) helps arrange  

international study, work, volunteer, teaching or cultural 
programs around an individual’s disability.

Especially for travelers with mobility issues, choosing the right 
luggage can make or break a trip.
Make sure you’re stocked with large and small backpacks and 
soft-sided cylindrical duffels, the type of luggage most often 
favored by wheelchair users. Help your customers find a packing 
combination that results in a balanced load. Keep in mind that 
motorized chair users can hang a heavier backpack on the back 
of their chair, but the same bag on the back of a manual chair 
would require too much core strength for maneuvering. Two 
great packing essays for reference:
•	“Luggage Tips for Wheelchair Travel” by Erik Kondo at  

www.wheelchairtraveling.com has a packing plan for self-
sufficient manual chair users.

•	“Travelers with Disabilities” by Susan Sygall, on www. 
ricksteves.com, provides luggage suggestions appropriate 
for those with a motorized chair.

Add a few mobility enhancing products like the Drive Medical 
folding lightweight cane seat and wheelchair and walker-
mounted Quick Cage water-bottle cage by uAdapt, and you  
will be able to tell your customers “yes, we speak ADA!”

Travel for All
Accessible Travel and the Travel Goods Retailer 

Cont inued from page 41

Car Hooks are one of those simple-yet- 
indispensible organizational helpers that  

keep things together on the road. A good 
dash stand turns phones into turn-by-turn 
navigators. And The Tube Waistband has  

been a knockout best-seller for AAA Arizona.
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tant to ask what kind of cruise your 
customer is going on. “River or ocean 
(or sailboat)? What’s the destination?” 
It could be warm, like the Caribbean, 
or cold, like northern Europe or Alaska. 
These answers will affect luggage 
choice, clothing needed, etc.

The toughest challenge for your 
customer will be deciding what to take. 
“Cruisers generally take too much. 
I recommend a bag no larger than 
26”, unless it’s a world cruise, which 
is another story.” McAlpin is a firm 
believer in colored luggage — her own 
merlot bag won’t get lost in the sea of 
black bags on the dock. “Tip: I let them 
deliver my 25” to my cabin, while I keep 
my rolling tote with me for valuables. 
For short cruises I recommend a 21” 
carry-on and a personal bag you can 
keep with you at all times.” McAlpin 
counsels packing meds, valuables, and 
a swimsuit for quick access in the small 
bag, noting that your big bag may not 
be delivered to your cabin until late 
evening.

She is a big fan of hanging toiletry 
bags, which work for any trip. “I recent-
ly sailed on a 98-foot gulet in Turkey 
and Greece, and my hanging toiletry kit 
was just as valuable on a five-star cruise 
ship as it had limited counter space in 
the bathroom. Trekking in Nepal I hung 
it from a tree branch!”

Space is at a premium on board 
ship, which is why McAlpin likes col-
lapsible bags like Go Travel’s wheeled 
luggage that can fit into small spaces 
like under the bed.

A travel laundry kit is invaluable. 
“Most ships don’t offer self-service laun-
dry, and it’s expensive to send out. A 
braided laundry line, sink stopper and 
soap packets have saved me thousands 
of dollars over the years.”

Keeping electronics topped up is 
essential, especially as you might be 
asked to power up your phone on re-
entering the U.S. when transiting secu-
rity, so you don’t want to arrive with a 
dead phone. McAlpin likes Go Travel’s 
Worldwide + USB, a plug adapter with 
four configurations — U.S., China/
Australia, UK and Europe — that also 
lets you charge two devices via USB. 
She also likes Go Travel’s Power Bank, a 
2000 mAh portable power source.

McAlpin brings one of Tilley’s wide-
brimmed hats on all cruises, and for all 
destinations, noting that there’s plenty of 
solar glare off Alaskan glaciers and the 

sea itself, plus with less pollution haze at 
sea the sun is that much more intense.

Family Excursions
IT’S ABOUT THE KIDS. THAT’S WHAT 
separates traveling with family from 
other travel. Without the kids, it’s just 
air travel, or car travel, and those same 
caveats apply — watch those overweight 
fees, stay organized, stay secure.

“With family travel, it all depends 
on the ages of the kids,” says Heather 
Conway of Kaehler Luggage in Chicago, 
Illinois. “With little ones, like toddlers 
and below, you’re sharing bags with 
them. You need diapers, you need spe-
cial food, you need things to occupy 
them, so for that kind of thing we’d 
recommend a wheeled duffle, because 

“With older children you can start packing them their 
own suitcase…I started my daughter at about eight 
years old, I’d give her a list and tell her, ‘You can fill it 
up with 200 stuffed animals if you like but then you’re 
wearing that same outfit...” Heather Conway, Kaehler Luggage

it’s just a big cavern and can hold every-
thing.”

“With younger children it’s a whole 
other ballgame, they can start to be 
responsible for their own things. If they 
have a TrendyKid bag they feel like 
they’re part of it. You put into it their 
snacks, games, things that will amuse 
them. My favorite was a book — my 
daughter would listen to me read, she’d 
stay still in her seat for hours. And 
keeping them in their seats makes your 
fellow flyers really like you,” she says 
with a laugh.

“If the kids feel like they’re part of 
it, they’re in a travel mindset. With older 

set of noise-reducing headphones and 
they’re happy, they want their privacy,” 
Conway jokes, noting that at Kaehler 
they carry Naztech’s headphones, along 
with a raft of USB charging accesso-
ries. Like other retailers in this story, 
Conway is a proponent of auxiliary 
USB chargers, “So if you’re listening to 
music, or the kids are, you can recharge 
the device in flight. I have the Mighty 
Purse, which is like a little clutch that 
doubles as a wallet or wristlet, with a 
battery inside.”

“Teens will definitely want to pack 
for themselves. One good tip: At this 

Cont inued on page 44

A good foreign electricity adapter includes USB ports, the common currency 
for electronic portables. Neck pillows are terrific car travel companions, and 
waist safes and easy-care clothing are smart everyplace.  
Something fun like a Trendykid case helps engage  
kids in the travel experience once they’re old  
enough for their own bags and 

learning how  
to pack.

children you can start packing them 
their own suitcase: ‘Mom and dad have 
theirs, now I have mine.’ I started my 
daughter at about eight years old, I’d 
give her a list and tell her, ‘You can fill it 
up with 200 stuffed animals if you like 
but then you’re wearing that same outfit 
everyplace.’”

The other reason to get the kids 
involved with their own packing? It 
builds excitement. “Plus you’re going to 
have a better time if they help pick their 
clothes — they’ll like what they chose.”

“With little ones, you definitely 
want to have extra clothes with you 
on the plane,” Conway says. “There’ll 
be a juicebox accident, food spills. Just 
throw in an extra set of casual clothes 
you can change them into just in case.”

With teenagers, “Just give them a 
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age, if people are shopping for bags it’s 
not a bad idea to think they’ll probably 
take this with them to college, so pick a 
good one.”

“You want to have one person carry 
the kids’ IDs. Don’t let them carry their 
own,” Conway advises. “You can buy a 

appetizing to bugs, and muted. When 
you go out to see animals, you don’t 
want bright colors that catch the eye 
of the animals. We do a lot with khaki, 
tan, beige, olive. Dull and bland colors. 
Fashion is not part of third world travel. 
Function is. Utility is.”

“When we outfit them we ask where 
they’re going and what the restrictions 
are. We want to make sure they have 
the right kind of bag to start with, that 
weighs the least,” says Weisbart, noting 
that luggage restrictions can be as low 
as 22 lbs. for bush plane adventures.

“Third world travel is full outfit-
ting, it’s not just containers and acces-
sories. It’s clothing, outerwear, the bag, 
everything. You have to make a lot less 
do a lot more.” Weisbart does a lot of 
clothing business with ExOfficio and 
Columbia, and is a huge proponent 
of ExOfficio’s travel underwear, not-
ing that it’s almost mandatory in some 
places. “In Africa, they’ll do your laun-
dry but won’t touch your underwear. It’s 
a cultural thing.”

The funny thing is, with third world 

“Third world travel is full outfitting, it’s not just  
containers and accessories. It’s clothing, outerwear,  
the bag, everything. In Africa, they’ll do your  
laundry but won’t touch your underwear. It’s a  
cultural thing.” Chuck Weisbart, It’s…In The Bag!

travel, electricity isn’t really an issue. 
“You don’t need a converter, which is 
the heavy expensive thing. Basically 
with four to five plugs, a dozen maybe, 
you can do the whole world. We’re big 
on charging blocks that you charge up, 
then you charge your device from the 
block.” Weisbart also does a lot of busi-
ness in waterproof cases for phones, 
cameras and electronics to fend off 
weather and the accidental dunking.

“We do a lot with DEET and per-
methrin, a very persistent bug repellent 
you spray onto clothes that’s good for 
six weeks or six washings. We do a 
lot with the Go Girl, collapsible water 
bottles, hydration packs and daypacks. 
We do a lot with travel shoes by Propét 
— a pair weighs 7.5 ounces; two pairs is 
one pound, that’s a lot of shoe.”

If it sounds like Weisbart is trying 
to do battle with REI you’d be right, 
but only partly so. “No one at REI 
understands regular travel. You have 
to transition the traveler from outdoor 
travel into third world travel. And third 
world travel is both — you go on safari, 
but you might spend four or five days in 
Johannesburg, then go on a cruise. The 
trips are completely intermingled, and 
this isn’t something outdoor shops do. 
There’s the safari component, but you’ll 
also want a bigger bag like a 26” or 28” 
wheeled duffle, something you’ll locker 
at the hotel or have shipped ahead 
while you go on safari.”

One of Weisbart’s biggest mov-
ers is travel vests. “We do tons from 
SCOTTeVEST and ExOfficio. With 
non-U.S. carriers carry-ons are weight 
restricted, but you can get 20 lbs. of 
stuff into a vest.” That’s the kind of 
clever packing tip you won’t get at REI. 
Which is how Weisbart manages to beat 
them at their own game, by giving his 
customers the complete door-to-door 
package.

Leisure travel outfitting relies heav-
ily on the impact accessories have on 
the travel experience, and you’ll find a 
lot of the newest gadgets in our feature, 
“Accessories,” on pages 54-57. But as 
our experts have pointed out, the right 
bag is an absolute essential — and 
the more specialized your mode of 
transport, the more critical bag choice 
becomes. Look to “Next Departure,” 
our feature on pages 46-53, for the lat-
est cases, duffles, totes, rollerboards 
and other luggage perfect for leisure 
travel outfitting. b

Tumi folder that will carry the family’s 
passports. And if you have an underage 
child and can get a state ID that’s a good 
idea. My daughter was very tall; she was 
12 and looked like she was 18, she was 
almost 6 feet tall, and they’d give us a 
hassle asking, ‘Why doesn’t she have 
an ID?’ If you have teenagers who will 
break away on their own make sure 
they have a neck pouch or hiding wal-
let they can wear under their clothes, 
and only give them the necessary cash 
they’ll need for that moment.”

“It’s all about making them comfort-
able, and secure.”

Third World Travel
WHILE IT’S…IN THE BAG! CAN  
outfit anyone for any trip, the Palm 
Desert, California store has found a 
niche outfitting travelers for third 
world adventures. It’s a growing travel 
segment, with its own unique set of 
demands.

“If you’re headed to the third world, 
usually the luggage you already have 

won’t work,” jokes store owner Chuck 
Weisbart. “It’s too rigid, it’s too heavy 
and refined. You need it to be super 
soft, to go into small vehicles — small 
four-wheel-drives, small aircraft — 
where you can’t have a frame or wheels 
on a suitcase.”

“The clothing you take has to be not 

Cont inued from page 43

Travel vests are a savvy way to skirt airline 
carry-on bag restrictions. Quick-dry  
clothing is a must-have for third world  
excursions. And Go Girl has been a  
surprisingly strong seller for all sorts of  
travel — especially third world —  
since its debut at  
The International 

Travel Goods 
Show.
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