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TGA Elects Board of 
Directors 
AN OVERWHELMING NUMBER OF MEM- 
bers cast their e-votes in support of TGA’s 
Slate of Nominees for the 2014-2015 Board of 
Directors. Thanks to everyone who exercised 
their very important privilege as a member of this 
Association and voted!

TGA Officers
Chairman
Cliff Ensley, Leisure Merchandising Corp. 
Chair Elect
Scott Kosmin, 24-7 International 
Vice Chair
Robert Dodson, Ricardo Beverly Hills
Treasurer
David Bieber, Delsey Luggage 
Secretary
David Lomas, Design Go Ltd. 
Immediate Past Chair
Jack Holodnicki, Olivet International Inc.
Directors
Sue Flaum, Burlington Coat Factory
Jerry Kallman, Airline International Luggage
Rob Rankin, Travelpro International b

More Exposure Equals  
More Sales at The International  

Travel Goods Show 
IT’S NO SECRET THAT THE  
more eyeballs you can expose 
to your wares, the more you’ll 
sell. And nobody delivers more 
retailers and distributors than 
The International Travel Goods 
Show. Which is why you need to 

sign up, put yourself and your products on display in front 
of the people who can put you on the retail map, and the 
consumer’s landscape. But don’t wait — The Show might 
not be until March 2015, but the best spots are going 
now, and quickly. Contact VP, Trade Show Cathy Hays at 
Cathy@travel-goods.org or log on to www.travelgoodsshow.
org for more information and to secure your high-visibility 
spot, and gain valuable exposure for your brand. b

Log On Today — www.travelgoodsshow.org
THE INTERNATIONAL TRAVEL GOODS SHOW WEBSITE IS UP AND RUNNING, GIVING YOU A SNEAK PEEK AT 
what’s shaping up to be the best-attended Show ever!  Book exhibit space, make hotel reservations, get up-to-date info on exhibi-
tors, special events, The Show schedule and more at www.travelgoodsshow.org, the official Show website. b

Be Bigger, Be Better
JOIN TGA NOW, TAKE ADVANTAGE OF OUR YEARLY DISCOUNTED RATES, AND BE PART OF SOMETHING BIG. 
Something that makes you better, stronger. Enjoy the clout that comes with being part of the industry’s biggest trade association.

•	 Service partner discounts on credit card processing and shipping
•	 Discount exhibitor rates at The International Travel Goods Show
•	 Free membership for retailers in the National Retail Federation 

($175-$3,000+ value)*
•	 Exclusive listing for sales reps on the TGA website’s “Who’s Who 

of Travel Goods Reps” 
•	 Keep up with industry news via weekly e-lerts and Travel Goods 

Showcase magazine
•	 Important trade advocacy and industry representation
•	 Receive timely updates on California Prop 65 compliance issues
•	 Marketing help through TGA’s extensive PR contacts and social 

networking

Joining TGA means you never go it alone. And 
your support as a member gives TGA greater strength 
for promotion, and more political/regulatory leverage.

Join today and become a TGA member. It’s a smart 
move for your business, and for the industry. Contact 
TGA Member Services Director Cathy Trecartin, 877-
842-1938, x-702, cttga@aol.com. Or simply complete 
the membership application online at www.travel-
goods.org. b

*Complimentary NRF membership available to small 
and mid-size travel goods specialty retailers.
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TGA Members, 
Share the 
Excitement! 
LET TGA HELP YOU SHARE  
exciting company news with a targeted 
audience. Send us your press releases at 
any time for posting on the TGA website 
and Facebook page. Releases should be 
sent on company letterhead in PDF for-
mat. Please send releases to TGA’s Kim 
Wong at kim@travel-goods.org. b

New Members
A HEARTY WELCOME TO THE FOL-
lowing companies that have joined TGA 
since May:
•	American Duffle, Long Grove, IL (M); www.

americanduffle.com
•	ATM Packs USA, Dania Beach, FL (M); www.

atmpacks.com
•	Benga International GmbH, Limassol, 

Cyprus (M); www.benga.eu
•	Cloudz Travel Comfort/SNI, Bensalem, PA 

(M); www.cloudz.com
•	Comfy Commuter Travel Pillows, Port 

Hueneme, CA (M); www.comfycommuter.com
•	Goby London, London, UK (M); www.goby 

london.com
•	Homeplace Group Inc., High Point, NC (R); 

www.homeplacegroup.com
•	HYP, New York, NY (M); www.hyponline.com
•	JSB Tech Pte. Ltd., Singapore (M); www.

jsbtech.com
•	Kistler Enterprises, Granger, IN (R)
•	Myers Luggage, West Palm Beach, FL (R); 

www.myersluggage.com
•	Oxford & Wells, Corinth, TX (M); www.

oxfordwells.com
•	ORB Travel, Woodbridge, ONT, Canada (M); 

www.vibrantphoto.com/ORB
•	Piggyback Rider, Phoenix, AZ (M); www.

PiggybackRider.com
•	Portland Luggage Co., Portland, OR (R); 

www.portlandluggage.com
•	RedCap Luggage & Gifts, Whitefish Bay, WI 

(R), www.RedCapLuggage.com
•	Rooten’s Luggage Center, Irvine, CA (R)
•	Rugged Rare, Chantilly, VA (M), www.rugged 

rare.com
•	Safari Ltd., Miami, FL (M); www.safariltd.

com
•	Sttelli, LLC, Miami, FL (M); www.sttelli.com
•	Sockwell, Chattanooga, TN (M); www.sock-

well.us.com
•	Winner Tech Industrial Ltd., Kowloon, Hong 

Kong, (M); www.winnertechk.com
•	XShot Inc., Goleta, CA (M); www.xshot.com
M=Manufacturer; R=Retailer; SR=Sales Rep

Capitol Beat | By Nate Herman

My Kingdom for a West 
Coast Port Contract, OR 
Here We Go All Over Again

On June 30th, the labor contract between the International 
Longshore & Warehouse Union (ILWU) (which covers West 
Coast dockworkers) and the Pacific Maritime Association 
(PMA), the folks who run the ocean carriers and port termi-

nals on the West Coast, expired.
So, what does that mean for you? Over 43% of all U.S. travel goods 

imports (over $4 billion worth of travel goods) enter the United States 
through the West Coast ports.  As a result, any disruption at the West 
Coast Ports could lead to major disruptions to your supply chains, which 
would lead to missed shipments and lost sales.

The good news is that, at the time of this writing, the ILWU has kept 
dockworkers working while the two sides continue to talk. The bad news 
is that the situation could literally change at any moment, with no notice.

Regrettably, we have all been in this boat too many times before, most 
recently in early 2013.

Our industry today depends on global supply chains more than ever.  
These kinds of threats clearly don’t work for business. Companies either 
faced the expense of bringing in product early, the cost of expensive 
contingency plans, or the uncertainty that their product could be held 
hostage any moment by a strike or port shutdown.  On top of that, many 
shipping lines have already imposed contingency fees on cargo “just in 
case” of any disruption.

That is why we at the Travel Goods Association have spent the last 
year and a half working with the larger business community to educate 
Congress and the Obama administration on the importance of global sup-
ply chains to the U.S. travel goods industry and our 100,000 U.S. work-
ers. If the labor talks go south, we will need Congress and the Obama 
administration in the industry’s corner to force the two sides back to the 
bargaining table, or to force the ports to remain open if necessary.

We have made a lot of progress in the last one and a half years, but 
we still have a way to go.

And that is where you come in.
With the November Congressional elections looming, your members 

of Congress will be back in your state and your district a lot over the next 
two months. Try to create an opportunity to talk to them about the impor-
tance of global supply chains to your business and how a West Coast 
port disruption could hurt you and your workers.

We are always happy to help.  Just let us know.
So, what can you do?  Help TGA push Congress to get off its duff and 

get something done. Contact TGA today to learn how you can help! b

For more information, please contact TGA’s Nate Herman at 877-842-1938, x-708; 
nate@travel-goods.org. 
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DEMOCRACY IN ACTION Highlighting the corporate citizenship  
of the travel goods industry

Eagle Creek Initiates 
Cause Marketing Efforts

AS ADVENTURE TRAVELERS, THE STAFF 
at Eagle Creek believes in the impor-
tance of preserving wild lands, so that 
generations to come can experience 
the same adventures. To that end, 
Eagle Creek has initiated their Cause 
Marketing program with their first cam-
paign in March 2014, executed through 
their eCommerce site. The new Cause 

Marketing program allows Eagle Creek to increase their partici-
pation from volunteer days and industry fund-raisers to national 
and international visibility and increased monetary support. 

The recipients of this milestone campaign are The 
Conservation Alliance and Alaska Wilderness League, both of 
which have been longtime partners with Eagle Creek through 
Eagle Creek’s Live.Work.Travel.™ program. For the entire month 
of March, Eagle Creek donated a percentage from orders on 
eaglecreek.com to the Alaska Wilderness League. As additional 
support, Eagle Creek ran a Facebook sweepstakes to win a 
Tarmac AWD 22. For every entry, Eagle Creek donates up to 
$2000 to Alaska Wilderness League. In total Eagle Creek raised 
over $9,000 that will go to support the conservation efforts of 
Alaska Wilderness League. b

Lojel Supports the 
American Red Cross
MING CHIANG, PRESIDENT OF CASUAL HOME WORLDWIDE, 
the U.S. distributor of Lojel Luggage, is a board member of the 
American Red Cross (ARC) on Long Island and actively serves 
on the Greater NY Resiliency Committee of ARC. This commit-
tee was formed as a result of Hurricane Sandy in 2012 to bring 
NGO’s and government emergency response agencies together 
to better prepare for future disasters. Lojel USA has supported 
ARC by helping to provide emergency relief to 647 residents 
impacted by 172 local disasters across the NY region and by 
donating to many ARC fundraising events. b

Psi Bands Supports a 
Cause “Bigger than Their 
Product”
IN AN EFFORT TO GIVE BACK, PSI BANDS HAS FORMED A CHARI-
table partnership with the National Breast Cancer Foundation, 
Inc.® (NBCF), which provides help and inspires hope to those 
affected by breast cancer through early detection, education 
and support services. During October, Breast Cancer Awareness 
Month, for every set of Psi Bands’ Color Play design (the pink 
striped band) purchased, a donation will be made to NBCF.  b

Royce Leather Donates 
$62,000 in Executive 
Accessories to United Way

ROYCE LEATHER DONATED $62,000 IN LEATHER GOODS AND 
accessories to support the many programs of United Way of 
Hudson County (UWHC), in particular job training and profes-
sional development. This amount reflects a doubling down on its 
local commitment.  In 2013, the company donated over $30,000 
in leather goods to celebrate its 30th year of manufacturing in 
Hudson County and its 40th year in business. “Our business 
is all about family and community,” Harold Bauer, second- 
generation leader of Royce Leather, said. “We are always here for 
each other, and we want to be here for our neighbors in Hudson 
County as well. Communities prosper most when students gradu-
ate from school prepared for work and families achieve financial  
stability.” b

PROFESSIONAL CALIFORNIA PROPOSITION 65 LITIGANTS AT THE CENTER FOR 
Environmental Health (CEH), Laurence Vinocur, Anthony Held, Paul Wozniak, Isabel 
Ruggeri, and Whitney Leeman issued new “60-day” notices in the past few months 
alleging that brands and retailers sold luggage tags, bags, fashion accessories, wal-
lets, backpacks, and handbags in California that contained lead and phthalates in 
violation of a California law known as Proposition 65 (Prop 65). The notices serve as 
intent to bring a lawsuit against the recipients that sold these products. To access 
the Prop 65 notices, or for more information on Prop 65, please go to the Prop 
65 page on the TGA website (http://www.travel-goods.org) or contact TGA's Nate 
Herman at 877-842-1938, x-708; nate@travel-goods.org. b

California 
Prop 65 
Notices

The Bauer Family  
of Royce Leather 
alongside Emory 
Edwards (left) of  
United Way
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MEMBER PROFILES In an effort to publi-
cize and promote the travel goods indus-
try, TGA profiles both new and long-stand-
ing members in every issue of Travel 
Goods Showcase and on TGA’s website, 
www.travel-goods.org. TGA members can 
submit profile information by visiting the 
website at www.travel-goods.org.

MEMBER PROFILES

Canyon Outback 
Leather Goods, 
Inc.
CANYON OUTBACK LEATHER 
Goods, a leader in the promotional and 
collegiate markets, continues expand-
ing its product offerings each year with 
new styles, designs and materials in a 
wide range of premium leather prod-
ucts for on-the-go lifestyles and travel 
needs. 

“No other leather goods supplier 
in the industry offers a product line 
as wide or takes the time and care in 

the manufacturing process to ensure 
the highest level of satisfaction for the 
customer,” states Sarah Weidman. “We 
carefully monitor the manufacturing 
process to achieve the perfect look and 
feel on each and every bag. This atten-
tion to detail and service has earned 
many industry service awards and top 
ratings among our current customer 
channels.”

Rolling duffels, carry-on bags and 
amenity travel kits are produced with 
a focus on quality, durability and sus-
tainability using 100% drum-dyed, full 
grain hides that are specially buffed 
for a soft buttery hand-feel. In addi-
tion, Canyon Outback Leather keeps all 

products in stock and ready to ship. It 
offers low minimums, drop ship pro-
grams and the opportunity to brand 
leather travel bags with corporate logos. 

For more information, log on to 
www.canyoncollegiate.com, or con-
tact Sarah Weidman at 507-233-3253;  
sweidman@beaconpromotions.com. b

MEMBER PROFILES

Pocket Poppet
HELEN TYLER AND KAREN HILL-
Krolow, creators of the Pocket Poppet, 
bonded over the need for a small, cozy 
wrap that could be toted around to 
restaurants, airplanes — anywhere with 
harsh air conditioning. Proudly made 
in the USA, the Pocket Poppet is a fash-
ionable, open drape-front cardigan that 
folds into an attached pouch for con-
venient portability. Street-chic details 
such as ruched sleeves, jewel tone col-
ors, and a curve-enhancing cut make 

it stylish; the discreetly 
concealed credit card/
ID/lip gloss/cell phone 
inside pocket at the 

small of the back makes 
it practical. 

“Karen and I are two 
ordinary professional 
women who saw a need 
for a garment that a 
girl-on-the-go could 

throw in her bag or keep at work or in 
the glove box,” says Helen. “The Pocket 
Poppet’s cozy, flattering, and adaptable 
design translates to any type of event, 
activity, or errand for the ultimate in 
style mileage!”

The Poppet comes in sizes ranging 
from extra small to extra-large, and 
in two styles. The Classic Poppet is a 
semi-structured jacket that works with 
a wide variety of wardrobes, comes 
in seven fun colors and is made from 
an ultra soft, high-quality rayon with 
a touch of spandex for easier crease 
release. The Lotus Poppet is a perfect 

companion for the yoga studio or gym, 
comes in two quiet neutral colors and 
is made from a moisture-wicking bam-
boo/rayon/cotton/spandex blend in a 
weight and style that falls gracefully to 
the hip without adding bulk or volume. 

For more information, log on to 
www.thepocketpoppet.com, or contact 
Helen Tyler at 262-949-9036; helen@
thepoppet.com. b

MEMBER PROFILES

Donna Bella 
Designs
DONNA BELLA DESIGNS IS  
named for one of the founder’s in-laws, 
a noted designer in Sao Paulo, Brazil, 
whose nickname was Donna Bella. 
Its products include high-end Italian 
leather handbags, totes, carry-ons and 
accessories. 

“Donna Bella products are excep-
tional in their beauty and quality,” 
states Steve Shumway. “They are made 
from the highest quality materials and 

with a soft and smooth texture that is 
colorfast, stain- and scratch-resistant 
and very easy to maintain. They are 
affordable luxury at its best!”

The Donna Bella brand is dedi-
cated to providing products with qual-
ity comparable to expensive high-end 
brands, but at a more modest price. It is 
introducing a variety of Italian leather 
products and accessories in styles and 
colors to meet every fashion need, at an 
affordable price.

For more information, log on to 
www.donnabelladesigns.com, or con-
tact Steve Shumway at 801-486-3867; 
steve@seaichint.com. b

Cruz Canyon Canvas  
Backpack from Canyon  
Outback

Hobo Style Bag from  
Donna Bella  

Designs

The Cardigan on the Go™  
from Pocket Poppet


