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Buyers – Register Now to See the 
Latest Trends in Travel Goods 
HAVE YOU REGISTERED FOR THE 2017 INTERNATIONAL TRAVEL GOODS 
Show? The International Travel Goods Show is your best way to network with 
your peers and to kickstart the sales season, especially with new product 
launches and Show-special discounts. The Show is just three days, but the 
people you meet and the products you discover can determine your course 
for the entire year, and help you map your way to success. Mark your calendar 
for April 5-7, 2017, and visit the Show website at thetravelgoodsshow.org to 
register, learn about exhibitors and scope out the Show schedule.  b

Expose Yourself, Expose Your 
Products
CULTIVATING NEW RELATIONSHIPS IS THE FAST TRACK TO BUSINESS  
growth. And the best place to meet the strongest retailers in travel goods is at 
The International Travel Goods Show. The biggest, most visible, most influen-
tial retailers all come to The Show to discover new products and vendors, and 
if you want to be one of them you have to exhibit. And just as it is in retail, it's 
all about location – which means you have to act fast. Show space is selling at 
a record-breaking pace, and if you want your pick of the remaining locales, this 
is the time to act. Stake out your turf, and secure those 2017 orders. Visit the 
Show website at thetravelgoodsshow.org or contact Cathy Hays, chaystga@
aol.com, 877-842-1938, x-707. b

Time to Shine!
EVERYONE KNOWS THAT EXHIBITING AT THE INTERNATIONAL TRAVEL GOODS 
Show is the best showcase opportunity for new travel goods items. But 
that’s just for openers. Sign on for a package deal and gain valuable added 
exposure with a half-page ad in Travel Goods Showcase, the world’s biggest 
travel goods trade journal, plus added attention from the Travel Goods Product 

Guide (TGPG) and/or the New Products Pavilion (NPP). Upgrades to full-page 
ads are just $575, and you can display additional items in the TGPG or NPP 
at reduced cost. Items displayed in the NPP will automatically be eligible 
for the 2017 Product Innovation Award and The Buzz Award. Don’t be shy 
about promotion – it’s your easiest way to get noticed. For more info log on 
to thetravelgoodsshow.org and under “Exhibitor Info” choose “Promotional 
& Advertising Opportunities” or contact Cathy Trecartin at cttga@aol.com;  
877-842-1938, x-702.  b

TGA Members 
– Our Strength 
Comes from You
IT’S TIME TO RENEW YOUR TGA 
membership! Your TGA member-
ship helps advance our promotional 
efforts, increases our political clout and 
expands our community outreach. If 
you have not done so already, please 
check your inbox for our membership 
renewal letter and renew your TGA 
membership today. We greatly appreci-
ate your support this past year, and we 
look forward to your continued com-
mitment. With any questions regard-
ing membership and renewal, please 
contact TGA’s Cathy Trecartin at cttga@ 
aol.com or 877-842-1938, x-702. b

Strengthen Your 
Social Network
TGA’S SOCIAL MEDIA PRESENCE 
is growing by the month – and more 
members, industry colleagues and 
travel media are following our mem-
bers’ news than ever before. Get in on 
the action! Take advantage of this free 
member benefit and send us your news 
in a press release on your company let-
terhead. We’ll post your release to our 
website and Facebook, LinkedIn and 
Twitter pages. Please direct questions 
and content to TGA’s PR rep Kate Ryan 
at kate@kateryanpr.com or 774-929-
5223. b
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TGA Members 
A HEARTY WELCOME TO THE FOLLOWING COMPANIES THAT HAVE JOINED TGA SINCE AUGUST:
• American Jewel, Valencia, CA (M);  

americanjewel.com
• ASG Leather PVT Ltd., Kolkata, WB, India (M)
• Bagsmart, Hong Kong, China (M); bagsmartbags.com
• Christina Girl, London, United Kingdom (M);  

christinagirl.com 
• Crumpler, Melbourne, VIC, Australia (M);  

crumpler.com
• Delay-Lay Inc., Halifax, NS, Canada (M);  

delay-lay.com
• Denville Travel Company, Denville, NJ (R);  

denvilletravelcompany.com
• EUS Imports, Jackson, NJ (M); eusimports.com
• Flat Pack Beauty, Spanish Fort, AL (M);  

flatpackbeauty.com

• Genmore Zipper Corp., New Taipei, Taiwan (M);  
genmorezip.com.tw

• HydraPak, Oakland, CA (M); hydrapak.com
• InUSA Luggage, Pembroke Park, FL (M);  

inusaluggage.com
• LAPNAP, Brighton, SX, United Kingdom (M); 

thelapnap.com
• Luggage Leash, Bentleigh, VC, Canada (M); 

ileashit.com
• Manovin International, Kolkata, WB, India (M); 

manovin.com
• Merchandising America Inc., San Francisco, 

CA (M)
• OUUL Bags, Irvine, CA (M); ouulbags.com
• Peter H. Babakian, Neptune, NJ (SR)

• Popticals, Fenton, MO (M); popticals.com
• Propét USA, Auburn, WA (M); propetusa.com
• R2 Powerhouse, Los Angeles, CA (M)
• Runnway, Irvine, CA (M); runnway.com
• SAKOS USA, Fountain Valley, CA (M);  

sakos-usa.com
• The Creative Partners Group, Minneapolis, 

MN (SR)
• Travel Light LLC, Los Angeles, CA (M);  

g-ro.com
• Travel Sleeper, Tacoma, WA (M);  

travelsleeper.com
• Universal Travel Systems, Edmonton, AB, 

Canada (M); universaltravelsystems.com
M=Manufacturer; R=Retailer; SR=Sales Rep

Capitol Beat | By Nate Herman

Trade is Dead…Long Live Trade

The election is over. The biggest loser might not 
have been Hillary Clinton or the Democrats, but 
trade. For an industry like ours, where 99 out 
of every 100 travel products sold in the United 

States are imported, that might seem a little worrisome. 
Add to that the China-bashing, when more than eight out 
of every 10 travel goods sold in the United States today 
are assembled in China, that worry turns into genuine 
concern.

Don’t believe the hype. 
I am here to tell you trade is not dead. While some 

long-sought-after trade initiatives – a U.S.-Europe Free 
Trade Agreement (T-TIP), a new global trade deal (Doha 
Round) – might have been shelved as a result of the cur-
rent rhetoric, others continue to move forward.

Below are a few examples of key trade initiatives 
that will continue to move forward, despite the election 
rhetoric.

The first is adding travel goods to the Generalized 
System of Preferences (GSP) program.  Thanks to the 
efforts of TGA and others, U.S. travel goods imports from 
Africa, and least-developed countries like Cambodia, 
Myanmar (Burma), and Haiti can now enter the United 
States duty-free. By the end of the year, we are lobbying 
to ensure that the U.S. government extends the same 
duty-free access to other key developing countries – like 
the Philippines, Thailand, India, and Indonesia. 

The second is the Miscellaneous Tariff Bill (MTB). 
Congress has re-started the long-stalled MTB process. 
In the past, companies have been able to temporarily 
reduce or eliminate duties on U.S. imports of products 

no longer made in the United States. Note that MTBs 
affect U.S. imports from all countries, including China. 
While the U.S. travel goods industry has not utilized the 
MTB process much in the past, the MTB process has 
been successfully used to temporarily reduce or elimi-
nate duties on U.S. imports of finished products, most 
notably on certain types of shoes. Congress has guaran-
teed it will vote on an MTB package by the end of 2017. 
And if previous MTB legislation over the last 20+ years 
is any indication, Congress will approve this package by 
an overwhelming, and bi-partisan, margin.

And finally, I return to GSP. The overall GSP program 
expires at the end of 2017. Congress must act to extend 
this vital developing country trade preference program. 
Again, since its inception in 1974, Congress has repeat-
edly approved extensions of the GSP program by over-
whelming, and bi-partisan, margins.

Regardless of what happens over the next year, or 
over the next four years, the bottom line is that our indus-
try is dependent on trade. Thanks to trade, the industry, 
and our 100,000 U.S. workers, have weathered the two 
worst recessions seen since the Great Depression of the 
1930s. Trade has enabled the industry to offer consum-
ers a wider variety of high-quality products at reason-
able prices, keeping travel goods relevant in virtually all 
aspects of their lives.

So, when folks tell you trade is dead, just respond by 
saying, “Trade is dead. Long live trade.”  b

For more information, please contact TGA’s Nate Herman at 877-

842-1938, x-708; nate@travel-goods.org.
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DEMOCRACY IN ACTION
Highlighting the corporate citizenship of the travel goods industry

CALIFORNIA 
PROP 65

Granite Gear Sponsors Packing It 
Out Team
PACKING IT OUT MEMBERS SETH ORME AND PAUL TWEDT PICKED UP 721 
pounds of trash while hiking the Pacific Crest Trail beginning on May 6, 2016. They 
completed their journey of environmental 
stewardship on September 28 and were 
delighted to add to their past removal of 
1,090.5 pounds during their thru-hike of 
the Appalachian Trail last year. The team 
also aimed to steward other hikers' clean-
up efforts through leading by example, 
and were able to connect with and inspire 
thru-hikers at campgrounds and popular 
sections of the trial. 

“This team is so passionate about 
their mission, and their message and 
actions truly serve as inspiration to oth-
ers,” said Rob Coughlin, VP of sales and 
marketing at Granite Gear. “Our relation-
ship with them has been nothing short of incredible, and we’re proud to be aligned 
with these two remarkable human beings.”

The Packing It Out team carried Granite Gear’s new Crown2 on their thru-hike 
(available Spring 2017). Packing It Out also uses Granite Gear's eVent Sil compres-
sion sacks as both trash bags and compression sacks for gear, because they’re 
easily washable and can be compressed to save pack space. b

Eagle Creek Supports Breast Cancer 
Research Foundation Helping Create 
Awareness and Fundraising
FOR THE SECOND CONSECUTIVE YEAR, EAGLE CREEK DONATED FUNDS TO THE 
Breast Cancer Research Foundation 
(BCRF) to support research for pre-
vention and finding a cure. For the 
entire month of October, 10% of 
select product sales across the 
entire Eagle Creek product catalog 
were donated to finding a cure. 
And for a limited time, a pink rib-
bon Pack-It Specter™ Compression 
Cube Set was available for sale on 
eaglecreek.com.

“We identified the Breast Cancer Research Foundation as a trusted partner,” 
said Philip Diehl, Director of E-Commerce at Eagle Creek. “The BCRF directs 91% 
of all funds raised to research. One woman is diagnosed with Breast Cancer every 
two minutes in the United States. Eagle Creek is happy to support research for 
prevention.”

To create visibility, Eagle Creek leveraged their social channels and hosted give-
aways of the BCRF Pack-It Specter™ Compression Cube Set throughout the month 
of October. In addition, the campaign told the story of three women, their brave fight, 
and their continued love of travel and participation in outdoor activities. b

PROP 65 – NEW WARNING LABELS 
ARE COMING | On August 30, after 
years of strong opposition by TGA 
and others, California’s Office of 
Environmental Health and Hazard 
Assessment (OEHHA) announced new 
regulations for California Proposition 
65 warning labels for products sold in 
California.

The new regulations, which do not 
go into effect until August 30, 2018, 
will render the current warning labels 
used by the travel goods industry inef-
fective. The two most notable changes 
are that the warning must name the 
chemical or chemicals in the product 
that are covered by Prop 65. The 
second is that the warning label must 
include a bright yellow warning triangle. 
There are other modifications to the 
warning label as well. A quick compari-
son of the current warning label and 
this new warning label is below.

TGA is working hard to craft new 
warning label language that the indus-
try can use after August 30, 2018 
so that the industry can continue to 
indemnify its products and its custom-
ers from Prop 65 notices and lawsuits. 
TGA will continue to update members 
on its progress.

Again, the new requirements do 
not go into effect until August 30, 
2018. Until then, the industry can con-
tinue to use the current warning labels.

 
Prop 65 Warning Labels – A Quick 
Comparison
• Current – Warning: This Product 

Contains Chemicals Known To 
The State of California To Cause 
Cancer, or Birth Defects or Other 
Reproductive Harm.

• After August 30, 2018 – 
WARNING: This prod-
uct can expose you 
to chemicals includ-
ing [name of one or 
more listed chemi-

cals], which is [are] known to the 
State of California to cause can-
cer, and [name of one or more 
chemicals], which is [are] known 
to the State of California to cause 
birth defects or other reproductive 
harm. For more information, go to  
P65Warnings.ca.gov. b  Democracy in Act ion cont inued on page 24
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US Luggage Continues Its 
Support for the Juvenile Diabetes 
Foundation
US LUGGAGE WRAPPED UP THEIR 16TH CONSECUTIVE YEAR OF FUNDRAISING FOR 
the Juvenile Diabetes Research Foundation (JDRF), the leading global organization 
that funds type 1 diabetes research. This year US Luggage participated in their Long 
Island chapter’s One Walk, and held a charity yard sale, spirit week and Zumba-thon 
to benefit JDRF.  The Briggs & Riley e-commerce site will also deploy charitable dona-
tion efforts during the holiday season in the form of user-chosen $5, $10, and $20 
donations added to their shopping cart. b

DEMOCRACY IN ACTION
Highlighting the corporate citizenship of the travel goods industry

light weight, with stainless steel hard-
ware to survive anything life threw at it.

“Mike launched KeySmart on 
Kickstarter in early 2013 and it became 
one of the most popular products ever 
launched,” states Kevin Tunney. “Mike 
quit his job to take KeySmart on full 
time and has been making happy cus-
tomers ever since.”

Made in the USA, KeySmart’s light-
weight design can hold all of a user’s 
existing keys and be accessorized with 
items like lanyard loops, pocket clips and 
even USB memory sticks. It is a compact 
alternative to bulky key rings with expan-
sion capability to fit up to 100 keys.

For more information, visit  
getkeysmart.com or contact Kevin 
Tunney at kevin@curvgroup.com. b

MEMBER PROFILES

Ningbo Leed 
Bags & Luggage 
Co. Ltd.
WITH ITS 13-YEAR HISTORY, 

Democracy in Act ion cont inued from page 23

MEMBER PROFILES In an effort to publi-
cize and promote the travel goods indus-
try, TGA profiles both new and longstand-
ing members in every issue of Travel 
Goods Showcase and on TGA’s website, 
travel-goods.org. TGA members can sub-
mit profile information by visiting travel-
goods.org.

MEMBER PROFILES

Air Travel Box

KEYSMART HAS REINVENTED  
how we carry keys with the first 
Compact Key Organizer.

Fed up with the constant annoyance 
of thigh poke, key jingle and damaged 
pants, Mike Tunney set out to design 
a solution for bulky key rings. After 
months of prototyping, testing, and 
redesigning, KeySmart was born. The 
frame was crafted out of aluminum for 

AIR TRAVEL BOX IS A MULTI- 
purpose box for use in shipping, travel-
ing (short trips), storage and organiz-
ing, created by the cardboard experts 
at family-owned JSJ Inc. Corrugated. It 
has a securely fastened top handle for 
carrying ease and comfort, as well as 
a self-locking tab to secure its contents 
instead of using a traditional tape or 
rope all around the box.

The company website describes the 
Air Travel Box as a high-performance 
box, made of top-quality corrugated 
cardboard to be an affordable, reliable 
and practical travel solution.

The Air Travel Box measures 
21”x14”x20” and is structurally 
designed to make it lightweight, but 
also durable enough to provide ade-
quate strength to support its contents. 
The company also does custom RSC 
(regular slotted container) and die-cuts, 
as well as 1- or 2-color custom-printed 
cardboard boxes.

For more information, visit  
jsjcorrugated.com or contact Joseph 
Alba at 909-987-4746; j.alba@jsjcor 
rugated.com. b

MEMBER PROFILES

KeySmart Ningbo Leed Bags & Luggage Company 
is a highly experienced manufacturer 
of sewn and plastic injection travel 
products. Its expertise encompasses 
backpacks, school bags, laptop carriers, 
totes, cosmetic cases, travel bags, and 
ABS, polycarbonate and polypropylene 
luggage.

“We are very familiar with all the 
necessary trade steps including sourc-
ing, quality control, shipping, and 
export, and ensure every step of the pro-
cess is controlled,” states Stanley Xu. 
“We strive to provide efficiency, quality 
production of goods, high standards, 
and the best service.”

Located in Ningbo City, China, the 
company welcomes OEM and ODM 
sourcing with an emphasis on devel-
oping new products together with its 
clients.

For more information, visit leedbags.
com, or contact Stanley Xu at +86-574-
6213-2658; stanley@leedbags.com. b


