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ExOfficio Introduces the Perfect Technical 
Performance Sweaters for Urban Travel  

New urban travel sweaters blend performance with polish, comfort, and warmth. 
 
Seattle, WA (December 8, 2015) – ExOfficio®, the leading brand of travel apparel designed to provide 
comfortable performance solutions for travelers, is introducing new performance sweaters designed for 
urban travel exploration. 
 
When traveling to urban destinations with colder climates, travelers 
have faced the problem of finding the perfect layering item that keeps 
them protected while offering the appropriate level of style. 
Traditionally, the choice has been between performance pieces 
designed for outdoor activities, which lack urban-appropriate styling; 
or pieces with the right style, but missing the performance qualities 
needed to keep travelers comfortable and protected from the 
elements. 
 
“A well-made, fully-fashioned sweater has a quality, comfort, and 
aesthetic that simply feels good and instills a sense of confidence, no 
matter where you are in the world,” said Johanna Rundquist, design 
materials manager for ExOfficio. “Combining that level of quality with 
true technical benefits is a unique proposition, one that results in an 
urban travel performance sweater that really does it all: feels 
incredible against the skin, keeps you warm, dry, and fresh, plus 
holds shape and color for years to come.” 
 
ExOfficio performance sweaters are constructed with a proprietary 
combination of drirelease® TENCEL® fibers that work together to 
effectively pull moisture away from the skin fast. Sourced from botanic fiber and produced in an eco-
friendly closed-loop system, TENCEL yarn is softer than silk, cooler than linen, lighter than cotton, and 
smoother than wool. The application of this technology to a 12-gauge sweater knit is a first, resulting in 
a remarkable performance travel sweater with a natural, luxurious feel to the touch that resists pilling, 
wrinkling, and static cling, holds shape, and dries out overnight for easy care on the road. FreshGuard® 
and moisture-control combine naturally to minimize the growth of odor-causing bacteria, keeping the 
sweater fresh for weeks on the road.  
 
ExOfficio’s fall 2016 men’s and women’s urban travel sweater designs offer sophisticated, clean looks. 
Simple and versatile, they pair well casually during the day or dressed up for the evening, so the 
traveler can pack one sweater that does it all, in any city. 
 
Performance sweaters from the ExOfficio fall 2016 urban collection include:  
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 Men’s Teplo™ 1/4 Zip Sweater 

This fully-fashioned, high-quality sweater uses a classic Milano stitch and rib knit 
for a polished look and long-term durability on the road.  

 drirelease
®
 TENCEL

®
 12-gauge knit 

 Quick-drying and moisture-wicking 
 Odor and wrinkle-resistant 
 Natural fit, sizes S-2XL  
 Available in claret, dark pebble, and black 
 MSRP: $130 

 
Men’s Teplo™ Crew Sweater also available / MSRP: $120 

 

  
Women’s Milena™ Hoody Tunic 

Flattering, comfortable, and practical, this tunic is sumptuously soft and easy to 
wear as a second layer, paired with leggings, pants or a skirt. Attached 2-panel 
hood has an adjustable braided draw cord with metal tips, and a kangaroo pocket 
with security zips on both sides, sized to fit a passport.   

 drirelease
®
 TENCEL

®
 12-gauge knit 

 Quick-drying and moisture-wicking 
 Odor and wrinkle-resistant 
 Attached 2-panel fitted hood with adjustable draw cord 
 Passport-sized security zip kangaroo pocket  
 28” length pairs well with leggings 
 Natural fit, sizes XS-XL  
 Available in shadow heather, tawny heather, carbon heather, and black heather 
 MSRP: $130 

 

 Women’s Milena™ Full Zip Sweater 

This easy-to-layer zip blends the high-quality sweater feel with a two-tone casual 
denim look, thanks to a plaited knit.  

 drirelease
®
 TENCEL

®
 12-gauge knit 

 Plaited for two-tone denim look 
 Quick-drying and moisture-wicking 
 Odor and wrinkle-resistant 
 Attached draw cord collar 
 Hidden security zip pocket on right, sized for a passport  
 Natural fit, sizes XS-XL  
 Available in tawny heather, carbon heather, and black heather 
 MSRP: $135 
  

Women’s Milena™ V-Neck Sweater also available in five solid colors / MSRP: $90 

 

 
Items from the new ExOfficio fall 2016 urban travel collection will be shown in January 2016 at the Outdoor 
Retailer Winter Market in booth #12027 at the Salt Palace Convention Center. They will be available for 
purchase at retail stores and online in August 2016. 
 
About ExOfficio 
ExOfficio believes that the magic of travel, whether you seek different cultures, epic scenery or the thrill of 
the unknown, is a chance to create perspective and vitality by opening your mind to the wonders of the 
world. Since 1987, ExOfficio has celebrated the traveler by crafting garments that allow one to experience 
the world unhindered. Intelligently designed products with tangible benefits—including the best-selling Give-
N-Go® underwear collection and lightweight, wrinkle-free fabrics with bug, sun and water protection—are 
focused on one goal: comfortable performance. ExOfficio is sold internationally, online and in specialty 
outdoor and travel stores, including five of their own flagship stores in the U.S. For more information about 
ExOfficio, visit www.exofficio.com.   
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About Jarden Corporation 
Jarden Corporation is a diversified, global consumer products company with a portfolio of over 120 trusted, 
authentic brands. Jarden’s record of strong financial performance and organic growth is supported by a 
focused operating culture coupled with value enhancing acquisitions and shareholder focused capital 
allocation. Jarden operates in three primary business segments through a number of well recognized 
brands, including: Branded Consumables: Ball®, Bee®, Bernardin®, Bicycle®, Billy Boy®, Crawford®, 
Diamond®, Envirocooler®, Fiona®, First Alert®, First Essentials®, Hoyle®, Kerr®, Lehigh®, Lifoam®, Lillo®, 
Loew-Cornell®, Mapa®, Millefiori®, NUK®, Pine Mountain®, Quickie®, Spontex®, Tigex®, Waddington, 
Yankee Candle® and YOU®; Outdoor Solutions: Abu Garcia®, AeroBed®, Berkley®, Campingaz® and 
Coleman®, Dalbello®, ExOfficio®, Fenwick®, Greys®, Gulp!®, Hardy®, Invicta®, Jostens®, K2®, Marker®, 
Marmot®, Mitchell®, Neff®, PENN®, Rawlings®, Shakespeare®, Squadra®, Stearns®, Stren®, Trilene®, 
Völkl® and Zoot®; and Consumer Solutions: Bionaire®, Breville®, Cadence®, Crock-Pot®, FoodSaver®, 
Health o meter®, Holmes®, Mr. Coffee®, Oster®, Patton®, Rainbow®, Rival®, Seal-a-Meal®, Sunbeam®, 
VillaWare® and White Mountain®. Headquartered in Florida, Jarden ranks #348 on the Fortune 500 and has 
over 35,000 employees worldwide. For further information about Jarden, please visit www.jarden.com. 
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