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Want a Bigger 
Sales Splash? 
THE BIGGEST ORDER-WRITING EVENT 
on the calendar, year after year, is 
The International Travel Goods Show. 
And the more prominent you are at 
The Show, the greater your chance for 
sales success. Space is reserved on 
a first-come, first-served basis, and 
the floor plan is already filling up. 
Fast. There's no reason to wait – the 
longer you delay, the more people have 
booked in front of you and the fewer 
choices you’ll have. For more informa-
tion, log on to www.travelgoodsshow.
org or contact VP, Trade Show Cathy 
Hays at chaystga@aol.com or call 877-
842-1938, x-707, and let us help you 
come up with an advantage location 
that maximizes your selling power. b

Be Bigger ’n Better
JOIN TGA NOW, TAKE ADVANTAGE 
of our yearly discounted rates, and be part 
of something Big. Joining TGA means 
you never go it alone. And your support 
as a member gives TGA greater strength 
for promotion, and more political/regula-
tory leverage. It’s a smart move for your 
business, and for the industry. Contact 
TGA Member Services Director Cathy 
Trecartin, 877-842-1938, x-702, cttga@aol.
com. Or simply complete the membership 
application online at www.travel-goods.
org. b

TGA Elects Board of Directors
AN OVERWHELMING NUMBER OF MEMBERS CAST THEIR E-VOTES 
in support of TGA's Slate of Nominees for the 2015-2016 TGA Board of Directors. 
Thanks to everyone who exercised their very important privilege as a member of 
this Association and voted! 

Biographies of the Members of the TGA Board of Directors
Meet the men and women who guide TGA as it sets standards and policy for 

the travel goods industry.

OFFICERS
Scott Kosmin, Chair
Scott Kosmin joined the luggage industry in 1981 as an American Tourister 

sales rep, before moving up to become VP of sales for York Luggage 

Company and then Group III International. He is a founding partner of 24-7 

International, LLC. Kosmin has served as treasurer and chair elect on the 

TGA Board of Directors, prior to his becoming chairman in May of this year. 

“Our objective is to strategically make every effort to ensure the long-term 

growth and sustainability of The International Travel Goods Show and the 

Association through a stronger focus and synergy between retailers and exhibitors alike.”

Robert Dodson, Chair Elect
Robert Dodson, CEO of Ricardo Beverly Hills, started in the luggage industry 

in 1993 when he and an investment group purchased Ricardo Beverly Hills 

from its founder, Richard Gibbs. Prior to joining Ricardo, Robert was a senior 

manager with Arthur Andersen in their Los Angeles Management Consulting 

Practice. Robert joined the TGA Board in 2010 and is an enthusiastic sup-

porter of TGA. “In a world where many trade shows have been declining, it 

has been exciting to see The International Travel Goods Show grow in size 

and worldwide prominence over the past several years. It has been a privilege and a pleasure to 

be a part of it.”

David Lomas, Vice Chair
David Lomas was appointed the director of Go Travel in 1997, leading its 

transformation from a burgeoning family-run concern into a large global 

business. David’s professional achievements include establishment of an 

American subsidiary in 2009, development of a worldwide logistics opera-

tion to facilitate new business worldwide, and significant expansion of the 

company’s presence throughout Europe. David has been on the TGA Board of 

Directors since 2013 and was elected vice chair in 2015. “I am proud to be 

part of the Board and look forward to working with the team at TGA for another exciting year ahead. 

By sharing experience, insight and expertise we can truly drive the travel goods industry forward.”

Rob Rankin, Treasurer

Rob Rankin is a relative newcomer to luggage, holding the position as CEO 

of Travelpro International and Holiday Group since 2007. Rob previously 

worked as CFO and then CEO at companies in a variety of industries and 

countries. He is a Certified Professional Accountant and holds an MBA with 

distinction from INSEAD. Rob is pleased to have a role on the Board to help 

TGA grow its influence internationally and maximize The Show’s benefit to 

its exhibitors.  Biographies continued on page 24
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Biographies continued from page 23

Jack Holodnicki, Secretary

Jack Holodnicki, president and COO of Olivet 

International, started in the luggage business in 

1978. A Chicago native and University of Illinois 

graduate, Jack has lived and worked in the luggage 

industry in Chicago, Dallas, Los Angeles, and New 

York. Jack joined the TGA Board in 2010 and served 

as chairman from 2011 to 2013. “I am honored to 

be a member of the TGA Board. The Association and The International 

Travel Goods Show are in the best positions in our history. The Show is 

growing and the Board remains focused on maintaining the best possible 

forum for our industry to meet and do business.”

Cliff Ensley, Immediate Past Chair

“There are two things I’m extremely passionate 

about,” says Cliff Ensley. “The travel goods industry, 

specifically meaning Leisure Luggage and TGA. And 

Syracuse University.” The Syracuse alum founded 

Leisure Luggage in 1978, and has been on the TGA 

Board of Directors for six years, including a stint as 

chairman. “This has been a very exciting time for 

TGA, with huge changes. The Show has been growing nicely each year for 

the last five years, we have more international buyers and exhibitors there, 

and it’s just getting stronger every year. We’ve become more relevant to 

the marketplace and our trade, and it shows in the attendance. I’m very 

excited to be part of it.”

DIRECTORS
Sue Flaum
Sue Flaum of Burlington Stores is unable to participate in this story. 

Nathan Haskell
it luggage SVP of Sales Nathan “Nate” Haskell looks 

forward to applying his 20+ years of leadership, 

strategic direction and financial acumen toward fur-

thering TGA’s short- and long-term goals. He brings 

a wealth of experience to bear, including ownership 

and operation of a merchandising and sales orga-

nization, and sales experience on the national and 

global levels in both the outdoor and travel goods industries. “I’m proud 

to be an integral part of our ever-changing, unique and dynamic industry.” 

Nate lives in the Pacific Northwest and enjoys time with his family traveling, 

snow and water skiing, golfing, and enjoying the great outdoors.

Jerry Kallman
Jerry Kallman, president of Airline International 

Luggage, Inc., joined the travel goods industry in 

1979. He has two retail specialty stores in El Paso, 

TX, as well as an online store, all doing business 

as Airline International. He is passionate about his 

involvement in TGA, and actively encourages others 

in our industry to get involved if they wish to have 

a voice and make a difference. “I consider the Travel Goods Association 

one of the best and most important investments in the luggage and travel 

goods industry. It’s the nucleus of our industry; we all need each other to 

survive and grow.” 

Lloyd Rabinowitz
Lloyd Rabinowitz started his career at Macy’s, rapidly 

working his way up to become a direct buyer before 

moving on to Reebok and then Samsonite, where 

he is senior director of sales and marketing. A 

Philadelphia native, he and his wife of 25 years have 

called Rhode Island home for the past 15 years. 

“After 17 years at Samsonite, I am excited to contin-

ue the great work of previous TGA Boards in taking the travel goods industry 

to the next level, sustaining old traditions while embracing change; ensuring 

that the fun and excitement of travel is coupled with the changing wholesale 

and retail landscape; and using new technologies to keep the travel goods 

industry on pace with the way consumers purchase products and services.”

Magi Raible
Magi Raible began her career in 1983 at The North 

Face, where she was director of product develop-

ment & product acquisition. She went on to co-found 

Kiva, which was sold in 2013, paving the way for her 

to found LifeGear Design and its LiteGear™ brand, 

allowing her to bring her outdoor industry and travel 

goods experiences to bear. She has been a TGA 

member since 1995, and proudly joined the Board in 2015. “It’s always 

been a pleasure to be part of the Travel Goods Association, and now it’s 

truly an honor to serve the members of the Association on the Board during 

such an exciting time of growth and expansion.” b

New Members A hearty welcome to the following companies that have joined TGA since May:

•	Ambassador Luggage Inc., 
Newark, NJ (M); www. 
ambassador-luggage.com

•	Apera, Centennial, CO (M); www.
aperabags.com

•	Arm-Share, Arlington, VA (M); 
www.arm-share.com

•	Cabin Zero, Leicester, UK (M); 
www.cabinzero.com

•	Cell Mate, McFarland, WI (M); 
www.cell-mateus.com

•	Clever Travel Companion, New 
York, NY (M); www.clevertravel 
companion.com

•	Concept 1 Accessories, New 
York, NY (M); www.ful.com

•	Dongguan Jingyu Industrial Co., 
Ltd., Dongguan, China (M); www.
dgjylock.com

•	Earth Gear Corporation,  
Brooklyn, NY (SR); www.earth 
gearcorporation.com

•	Eminent USA, Bound Brook, NJ 
(M); www.eminent.com

•	GoPlug Bags, Sandy, UT (M); 
www.goplugbags.com

•	Helvetica Brands,  
Minneapolis, MN (M);  

www.helvetica-brands.com
•	Hidesign America, Inc., Yuba City, 

CA (M); www.hidesignamerica.
com

•	Just Add Noodles! Inc., Tempe, 
AZ (M); www.justaddnoodles.com

•	LOKSAK, Inc., Naples, FL (M); 
www.loksak.com

•	Mila Wholesale, Las Vegas, NV 
(M); www.milawholesale.com

•	Ningbo Leed Bags and Luggage 
Co., Ltd., Yuyao, China (M); www.
leedbags.com

•	Nuline Concepts Inc., Chicago, IL 

(M); www.nulineconcepts.com
•	Online Quality Travel Brands, 

Charlotte, NC (R)
•	Paradise Baggage Company, 

Englewood, CO (R); www. 
paradisebaggage.com

•	Suitsuit International BV,  
Soest, The Netherlands (M); 
www.suitsuit.com

•	The Healthy Back Bag Company, 
London, UK (M); www.thehealthy 
backbag.co.uk

•	Trunkster, Orlando, FL (M); www.
trunkster.co  b

TGA News Br iefs cont inued on page 26
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NEW! TGA Member Exclusive: 

Lower-Cost Credit 
Card Processing 
TGA IS PLEASED TO ANNOUNCE 
its newest member benefit: discount-
ed credit card processing with Central 
Payment, with whom we negotiated 
the lowest group discount ever. Not 
only will you enjoy the lowest credit 
card transaction fees, you’ll be able to 
purchase a new, EMV-compliant (chip-
card ready) credit card terminal at 
cost, before the new EMV requirements 
kick in this October. Contact Michael 
Magiera, 773-425-8839, and he’ll show 
you how Central Payment can help you 
save on every single credit card transac-
tion. For more info, see the TGA mem-
ber page at www.cpay.com/team/tga. b

More Marketing 
Punch through 
TGA Membership
ARE YOU TAKING ADVANTAGE OF 
everything TGA has to offer? We want 
our members to shine, not only through 
a presence at The International Travel 
Goods Show, but all year long. Not 
only does TGA offer a thriving media 
relations program as a free member 
benefit, we also shout our members’ 
news from the rooftops via our social 
media presence on Facebook, Twitter 
and LinkedIn. To learn more about 
TGA’s free PR, contact TGA’s Kate Ryan 
via email at kate@kateryanpr.com or by 
phone, 774-929-5223. b

Sales Reps:  
What Do You 
Stand for? 
TGA IS UPDATING ITS INDUSTRY 
sales rep directory, and if you’re an active 
industry rep we’d like to make sure 
you’re included in this valuable resource 
that’s relied upon by manufacturers, dis-
tributors and retailers alike. If you are 
an independent sales rep working in the 
travel goods industry, please email your 
company name, contact name, address, 
phone, email, and geographic area rep-
resented to Member Services Director 
Cathy Trecartin at cttga@aol.com. b

Capitol Beat | By Nate Herman

GSP and Travel Goods – 
Leave No Travel Goods 
Behind

I am proud to announce a major victory for TGA and the U.S. travel goods industry. 
Thanks to hard lobbying by TGA, and by many of you, Congress approved key 
trade legislation this summer, the Trade Preferences Extension Act of 2015. 
The legislation removes the longstanding statutory exclusion preventing travel 

goods from being designated as eligible for duty-free access when imported under 
the Generalized System of Preferences (GSP) program. 

As a result of that law, 28 classifications of travel goods (at the 10-digit 
Harmonized Tariff System [HTS] level) are now eligible for designation for duty-free 
status when imported from GSP countries, developing countries like the Philippines, 
Cambodia, Thailand, and many more.

While this is huge news, the war to win the right to bring in travel goods duty-
free from developing countries is not over. That designation will not take effect until 
sometime in 2016 (likely July 2016). Moreover, that designation is dependent upon a 
process that involves submission of industry petitions to the Obama Administration, 
review and hearings before a government inter-agency process, and review and hear-
ings before the U.S. International Trade Commission (USITC).

The process began in August with the publication of a Federal Register notice 
requesting petitions. Those petitions are due in October, with hearings scheduled for 
a few months later. 

TGA is now working with a coalition of allied trade organizations and other stake-
holders to coordinate the industry response.

We need to know from TGA members which products are most important, so that 
as many of these travel goods items as possible are considered and approved for 
duty-free entry under GSP.

Together, we can make sure no travel goods are left behind. b

For more information, please contact TGA’s Nate Herman at 877-842-1938, x-708; 
nate@travel-goods.org. 

PROP 65 UPDATE | Professional California Proposition 65 litigants John Moore, 

Center for Environmental Health (CEH), Ecological Alliance, and Laurence Vinocur 

issued new “60-day” notices alleging that brands and retailers sold wallets, hand-

bags, purses and clutches made with leather, vinyl, or imitation leather materials; 

belts, footwear, backpacks, duffle bags made with leather, vinyl or imitation leather 

materials; travel locks; luggage tags and vinyl/PVC cosmetic bags in California that 

contained lead, di (2-ethylhexyl) phthalate (DEHP), and benzophenone in violation of a 

California law known as Proposition 65 (Prop 65). The notices serve as intent to bring 

lawsuits against the recipients alleging that the products sold in California contain 

certain chemicals in violation of Prop 65. TGA has included these notices in the TGA 

Prop 65 “60 Day Notice” running list on the TGA website. TGA will continue to update 

this list on a regular basis to help catalog the effects of this law on the travel goods 

industry. For more information on Prop 65, please visit the Prop 65 page on the TGA 

website (www.travel-goods.org) or contact TGA’s Nate Herman, 703-797-9062. b

CALIFORNIA PROP 65

TGA News Br iefs cont inued on page 28

TGA News Br iefs cont inued from page 24
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Democracy in action Highlighting the corporate citizenship 
of the travel goods industry

Briggs & Riley Launches 
“A Case for Giving” 
Program
BRIGGS & RILEY’S “A CASE FOR GIVING” WAS A TWO-WEEK 
program during which travelers could donate their “gently 
used” wheelies to charity and receive credit for a new one. 
During the successful event the company worked with more 
than 200 retail partners and saluted more than 150 of their 
charity partners, providing over 1,100 bags to men, women 
and children in immediate need throughout North America. 
“A Case for Giving” ran from Feb. 13 to March 1, 2015 and 
charity partners included Ronald McDonald House Charities 
in New York, Seattle, Dallas, Denver, and Atlanta.  b

Cabeau Cares
ONCE A MONTH CABEAU CLOSES ITS OFFICES AND SPENDS 
a day volunteering with their local community. In March they 
paid a visit to the Los Angeles Regional Food Bank, where 
they spent a few hours packing 3,400 bags with food to be 
distributed to senior citizens. And in April they participated 
by volunteering at the Los Angeles Mission dividing up their 
team to help in the kitchen prepping meals, in the laundry 
washing, drying and folding clothes and in the gym making 

sure that all equip-
ment worked prop-
erly and was safe 
for use.  b

Eagle Creek and San 
Dieguito River Park Team 
Up for Service Day
AS PART OF THEIR CONTINUING EFFORTS TO GIVE BACK TO THE 
community, the staff at Eagle Creek wrapped another successful 
service day on April 23, 2015. Partnering with San Dieguito River 
Park (SDRP) near San Diego, CA, 23 Eagle Creek staff happily weed-
ed, mulched, sanded, stained and more at the Sikes Adobe Historic 
Farmstead, helping to restore the grounds and make it more pleas-
ant for visitors and the weekly Farmers Market. Eagle Creek is 

a proud sponsor of the 
semi-annual Service Day 
and applauds the com-
mitment and generosity 
of their employees. b

MEMBER PROFILES In an effort to publi-
cize and promote the travel goods indus-
try, TGA profiles both new and longstand-
ing members in every issue of Travel 
Goods Showcase and on TGA’s website, 
www.travel-goods.org. TGA members can 
submit profile information by visiting 
www.travel-goods.org.

member Profiles

Bombata Bags
BOMBATA BAGS’ COLORFUL COL-
lection of briefcases, laptops and tab-
let cases was inspired by a desire to 
infuse a so-called “serious” product 
with youthful fun. The result is a versa-
tile collection that’s at home in a variety 
of stores, whether for its playfulness, 
style, functionality or prestige.

“Our collection is in continuous 
development to keep up with the ever-
changing electronic market,” states 

designer’s technical expertise with his 
fashion sensibilities, and is aimed at 
“bringing the swag to boring bags.” 
The company is directly responsible for 
manufacturing and distributing, either 
directly or through international part-
ners, to over 100 countries on over four 
continents.

For more information, log on to 
www.bombatabags.com, or contact 
Fabio Guidoni at +39-33-8611-8738; 
fabio@bombatabags.com. b

member Profiles

Occles Eyewear
THE CREATORS OF OCCLES EYE- 
wear came up with the idea for “Occles 
– the ultimate eyeshades” – while lying 
on a beach in Greece. It was truly a light 

The Cabeau team was  
in great spirits at the 
Los Angeles Regional 
Food Bank!

Eagle Creek Service Day par-
ticipants smile for the camera 
after a rewarding day.

LCI Brands Participates in 
Reach for the Stars
IN AN EFFORT TO SUPPORT PROGRAMS THAT ENCOURAGE CHILD- 
ren and adults with disabilities to get outside, LCI Brands™ will 
donate items to Common Ground Outdoor Adventures’ Reach 
for the Stars event in October. In its 23rd year, this benefit auc-
tion, including live and silent auctions as well as a dinner, raises 
about $20,000 each year using products contributed by individu-
als and businesses. LCI Brands will be providing Lewis N. Clark® 
ElectroLight™ Duffels and ElectroLight Sling Packs, as well as heavy-
duty Duffels. b

designer Fabio Guidoni. “Our functional, 
fun and original cases offer a great qual-
ity-to-price ratio, listing the most pres-
tigious boutiques and high-end depart-
ment stores amongst our clientele.”

The Bombata Collection fuses the 

TGA News Br iefs cont inued from page 26



Face to Face
This is where real connections begin. Digital meetups are great, but can’t beat meeting 
face to face, seeing eye to eye and shaking hands. Success comes from connection. 
And your most important business connections are with real people like the travel 
goods retailers, manufacturers and distributors gathered at The International Travel 
Goods Show. Nobody draws more people, or showcases more new travel goods. 

Come face to face with it all at The 2016 International Travel Goods Show.

SPONSORED BY

The 2016 International Travel Goods Show
Tuesday–Thursday

March 8–10, 2016
Las Vegas Convention Center, Las Vegas, NV

www.thetravelgoodsshow.org
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bulb moment when they were unable 
to find a product to totally block light 
from their eyes – one that set them 
on a path to developing a worldwide 
patent-pending, registered design and 
trademark product that does just that.

“Occles is a new and totally unique 
product developed to protect the eyes 
while lying in the sun,” states Hugh 
Robertson. “They can be used on a 
beach, on a flight, and at home. They 

are truly a ‘disruptive product’ in the 
field of eyewear, one that challenges 
the conventional ways of protecting the 
eyes from light while aiding eye health.”

Occles are one-piece flexible eye-
shades that wrap around the head and 
block 100% of the sun’s harmful UV 
light to the eyes. They have a bridge-
less, comfortable eye pad system for 
total comfort. The totally opaque lenses 

ensure that no light transmission dis-
turbs the wearer whether they are worn 
on the beach or on a long-haul flight.

For more information, log on to 
www.occles.co, or contact Hugh 
Robertson at +44-77-6883-8488; hugh@
occles.co. b

member Profiles

Sakroots
SAKROOTS IS A GALLERY OF  
colorful, original art-featuring bags, 
shoes, tech wristlets and wallets, sta-
tionary, and jewelry appealing to the 
artist, musician and the nature lover in 
all of us. Each collection features origi-
nal artwork and textured embellish-
ments such as crocheted accents, giving 
the collections a relaxed vibe that ties 
into the brand’s texture-rich heritage.

“Sakroots encourages customers to 
‘Choose Your Karma’ by supporting 
artists and charities of their choice 
from our circle of artists, sharing in 
the belief of peace and harmony among 
all things,” states Andrea Coppola. 
“Sakroots matches all donations.”

Representing nature, and reflect-
ing each artist’s own unique style, the 
Sakroots artist circle features a gallery 
of original artist prints created by select 
fine artists and graphic artists who 
share the Sakroots one-world philoso-
phy. The prints are laid back, cheerful 

and fun, and meant to bring a smile to 
everyone who wears them. They intro-
duce new prints each season, keeping 
their collections fresh and exciting.

For more information, log on to 
www.sakroots.com, or contact Andrea 
Coppola at 212-329-4524; acoppola@
thesakbrandgroup.com. b


