
  
                                                                            making travel fun again 
 
 

 

 

America’s Travel Merchandise Launches New Smiley Collections, to Debut This 
Summer. 

Miami, FL – ATM- America’s Travel Merchandise, the front-runner in fun character driven 
luggage and travel accessories, announces the introduction of this new collection inspired by 
this iconic figure-head of the digital generation.  

“Smiley is more than just an icon, brand and lifestyle; it's a spirit and a philosophy and exists 
to remind people of how powerful a smile is and how much a simple smiley can change both 
your life and the lives of others around you, that is why we are so excited to incorporate it 
within the ATM portfolio” commented Walter Ventura, American Travel Merchandise Head of 
Sales and Business Development.  

“The ATM smiley collections will bring the 
ATM lifestyle to a new audience; both young 
and the young at heart, merging our belief 
that travel should be fun, with the consumers 
desire to travel in style.” Ventura added. “For 
over 4 decades, Smiley has become the 
most recognizable icon in the world and 
remains so to this day. Combining that 
history with our desire to bring a new attitude 
to travel and display our goal to provide our 
customers with trendsetting necessities for all 
their travel needs. This too reflects the 
company’s overall commitment to deliver 
fashion-and-fun-forward products to our 
customers, ATM stands for making travel fun 
again and this collection embodies that,” he 
added.  

Smiley, the happiest brand ever, was founded by Franklin Loufrani in 1971 through a 
newspaper promotion to make people happy. Using the logo to highlight good news, it 
allowed readers to see the bright side of life throughout any day. 

In 1997, Franklin’s son Nicholas introduced the first emoticons, which would become the 
universe of SmileyWorld and a staple of the vocabulary for the digital generation today. 

Smiley has also always had strong links to music, where the Smiley face was adopted by the 
1970s peace and love movement and then became the icon for the global explosion of 
dance music in the 1980s.  

Now in 2015 the ATM Smiley collection will allow a traveler and consumer see the bright side 
of life throughout any trip or jaunt to school. Launching at the Travel Goods Show in Las 
Vegas, NV. the ATM Smiley collection will evoke a smile in even the most cynical traveler, 
evoking a colorful, whimsical view of life, travel and countries around the globe. Each 
collection is available in a range of sizes that include a 22”, 26” and a 30”, ideal for a trip to 
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school or a trip around the world. Each piece is lightweight, extremely durable, flexible and 
absorbs impact. Additional features include a built-in 3-digit TSA accepted lock, heavy duty 
zippers, aluminum handle with TPR Grip, stylized, fully-lined interiors that are customized to 
compliment the outer design, as well as a built-in divider and a mesh pocket, so organized 
packing is a breeze. The Smiley Collection will also include backpacks, totes and travel 
accessories to compliment the luggage pieces. 

  

  

About America’s Travel Merchandise  

Headquartered in Miami, Florida, America’s Travel Merchandise (ATM) for over 17 years has 
been providing the best, most innovative and stylish travel and accessory goods for the 
Mexican and Latin American market. Currently the second largest travel goods company in 
Mexico with over 120 dedicated professionals working diligently with 20 brands of licensed 
products to “MAKE TRAVEL FUN AGAIN”. ATM opened its U.S. Division in 2013 and with its 
pioneering designs and innovative concepts intends to continue to leave its mark on the 
Travel Goods Industry.  

  

For more information, visit www.ATMluggage.com   
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